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Rough Proofs 


The new slogan is “Better Buy 
Buick,” but Gladys, the beautiful re- 
ceptionist, says she prefers the old 
one, “When better Buicks are built, 
Buick will build them.” 


7 7 F 


Tommy Manville used _ full-page 
newspaper ads to locate a good di- 
vyorce attorney. The one he gets 
should be fully qualified to divorce 
Tommy from his money, anyway. 


. FY 


Tommy Manville is said to be a 
sucker for blondes, and his sales re- 
sistance to advertising can’t be so 
awfully good, either. 

vvy 


Calvert Distillers will do a lot of 
promotion at the American Legion 
convention in New York next week. 
Sounds a lot like trying to sell snow 
to the Esquimaux. 


x SS 


Manufacturers of trailers will be 
represented at the national automo- 
bile shows, but they are sure that 
when the sales are totaled they 
won't be. 

7 2 


Letters mailed abroad will help 
promote RCA’s Overseas Dial receiv- 
ers, but the company must be pre- 
pared to. withstand a terrific solici- 
tation from the Stanip Collectors’ 
Weekly. 

vvy 


Pop is offered as a substitute for 
soap, which ought to be big news for 
3enny Potts and the rest of the 
boys. 

‘os ¥ 


Charlie McCarthy is doing his stuff 
for Chase & Sanborn via store dis- 
plays. What a life-saver Charlie 
would be to some of the agencies. 


- + F 


Leather fibre manufacturers are 
putting on a trade promotion for 
built-up heels. The appeal to women 
will be that in these degenerate days 
they offer the only way to remain on 
a pedestal. 

vvey 


Jewelers are being told that they 
will have to learn how to sell more 
aggressively. Why don’t they take 
a walk some day through a five-and- 
ten-cent store? 

vvy 


“Can you trust your fountain pen 
while you sleep?” asks Wahl. 

Something else for the lad who's 
afraid to talk in his sleep to worry 
about. 


= + 


Stay to enjoy ‘the fall foliage, the 
New England Council suggests to 
those hurrying vacationists. But 
they regret that most of their foliage 
has already fallen. 


- + * 


Sammy Baugh took a night off to 
Prove to the professionals that the 
amateur game is superior, and then 
signed a pro contract. This proves 
Something, but what? 


7  F 


- The Communist party is using na- 
‘onal radio broadcasts to promote 
‘tS Political ideas, but it wisely re- 
‘rains from appearing on the Red 
het work, 


Copy Cup. 


1937 FOOTBALL 
STRONG MAGNET 
FOR MARKETERS 


Atlantic Refining to Air Games 
of 21 Colleges 


Chicago, Sept. 10.—With the ma- 
jority of colleges abandoning opposi- 
tion to sponsorship of football games, 
and with advertisers deciding that 
few synthetic spectacles enthrall 
audiences as successfully as colorful 
gridiron struggles between tradi- 
tional enemies, many contracts were 
signed during the past week, with 
virtually all of the big games being 
snapped up by national advertisers. 

Professional teams, too, will have 
their share of sponsors, while even 
high school organizations are finding 
little difficulty in having their games 
carried over the ether at the expense 
of local advertisers, a survey by 
ADVERTISING AGE indicates. Consid- 
erable mystery surrounds the sums 
being paid over to universities by 
advertisers and radio interests, how- 
ever. 

Atlantic Refining Company, Phila- 
delphia, which created a sensation 
last year by inducing several con- 
servative colleges to let down the 
bars to sponsored broadcasts, will go 
into football on an even larger scale 
in 1937. Through N. W. Ayer & Son, 
Atlantic will air the complete sched- 
ules of 21 colleges, involving 163 
games, with the possibility that more 
will be added before the season is 
officially opened. 

Atlantic will invest about $50,000 
in promotion of its football schedule. 


(Continued on Page 55) 


Gehrig's Boner 
Rebate Bounces 


Off Agency Wall 


New York, Sept. 9.—Lou Gehrig is 
not only a stellar athlete and a sul- 
tan of swat but a gentleman of the 
old school as well. 

Apparently stung by the recent 
boner he pulled on a Huskies radio 
broadcast (when he paid homage to 
Wheaties) Lou returned his sizeable 
pay check to Benton & Bowles, Gen- 
eral Foods’ agency, asserting that 
his conscience bothered him and he 
didn’t feel he deserved remuneration 
for a major league blunder. 

But’ the agency, according to re- 
liable reports, immediately re-dis- 
patched the check. The publicity re- 
sulting from the error, it pointed out, 
more than made up for any embar- 
rassment that might have been felt 
by the client. 
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LEADS FAA 


Thomas J. Kiphart, St. Louis, will wield 

the gavel at the Financial Advertisers 

Association convention opening in Syra- 
cuse today. (Story on Page 24.) 


Prize Contest 


Cost Old Gold 
17% of Sales 


New York, Sept. 9.—A review of 
P. Lorillard’s operation in the recent 
$200,000 contest indicated today that 
the prize money amounted to only 
one-tenth of total promotion costs. 

The bulk of the expenditures, 
approximately $1,500,000, went for 
newspaper advertising, spread over 
500 newspapers in 170 cities through- 
out the country. Handling the mil- 
lions of pieces of mail that came in 
each week required a force of 1,000. 

Expense sheets show that more 
than $250,000 was spent for the mail 
force’s wages, supplies and _inci- 
dentals. During the course of the 
contest, a total of 40,000,000 puzzle 
bulletins was produced, involving 
expenditure of almost $40,000. Mail- 
ings at various times to contestants 
cost $30,000 and extra postage due 
on puzzles submitted to contest head- 
quarters amounted to another $5,000. 

On the basis of the 2,000,000 re- 
ported entrants in the original con- 
test, each sending in 45 Old Gold 
wrappers, a_ total of 1,800,000,000 
cigarets were bought for the con- 
test and paid for at a cost of about 
$12,000,000. Thus, the final balance 
sheet would show a contest selling 
cost of about 17 per cent. 


Gear For Fall Splurge 


In Auto 


Advertising 


‘Tea Promotion 


Group to Drop 
Regional Plan 


New York, Sept. 10.—The $1,000,- 
000 institutional advertising cam- 
paign of the Tea Bureau of the 
United States will be expanded and 
placed on a national scale by the 
end of the month, it was learned to- 
day. 

Announcement of this decision, 
along with presentation of detailed 
plans of the drive, will be made 
Sept. 14 by Benjamin Wood, director 
of the bureau, at a special luncheon 
meeting of the Tea Association of 
the U.S.A. at the Waldorf-Astoria 
Hotel, New York. 

Information thus far available 
points to the use of a large schedule 
of general and women’s national 
magazines, supplemented by outdoor 
and car card advertising. This as- 
pect of the drive will not cut into 
the newspaper campaign currently 
running; rather, increased newspa- 
per space will probably be used. 

The decision to spread the cam- 
paign nationally is a departure from 
the regional plan of action decided 
upon when the bureau was estab- 
lished early in July as an outgrowth 
of the Tea Market Expansion Bu- 
reau, 

Up to now, the newspaper cam- 
paign has been running in Delaware, 
District of Columbia, Indiana, Mary- 
land, Michigan, New Jersey, New 
York, Ohio, Pennsylvania, Virginia, 
and West Virginia—the so-called 
“tea area.” 

Tea consumption in America has 
increased considerably during the 
past year, which is taken as an in- 
dication that the experimental news- 
paper drive was a success, and that 
the national campaign is advisable. 

Now that the country has shown 
itself willing to drink tea, advertis- 
ing wil) spread beyond the “tea 
area.” The distributive set-up of the 
industry is an additional reason for 
the desirability of a national drive; 
the large volume of chain business 
is a particularly important factor. 

William Esty & Co., Inc., New 
York, is the agency in charge. 


Last Minute News Flashes 


George C. Willings Will Retire Oct. 1 
Jacksonville, Fla., Sept. 10.—George C. Willings, vice-president and 
general manager of the John H. Perry Florida properties, will retire Oct. 1, 
on his physician’s advice. He is operating head of the Jacksonville Journal; 
Pensacola Journal and News, Panama City News-Herald and Station WCOA. 


Stack-Goble Appointed for Dari-Rich Account 


Chicago, Sept. 10.—Bowey’s, Inc., 


manufacturer of Dari-Rich, chocolate 


drink, has placed its advertising account with Stack-Goble Advertising 


Agency, effective Oct. 1. 


R. A. Sorensen, who has resigned as vice-presi- 


dent in charge of the Chicago office of Russell C. Comer Advertising Com- 


pany, will be account executive. 


Varley New President of Schick Dry Shaver 
Stamford, Conn., Sept. 10.—Harry Varley, who resigned as president 
of Briggs & Varley, New York agency, today was elected president of 
Schick Dry Shaver, Inc., succeeding the late Lieut. Col. Jacob Schick. 
Briggs & Varley continue in charge of Schick advertising. 


Alka-Seltzer to Blanket Coast with News for Year 

Elkhart, Ind., Sept. 10.—One of the largest non-national network con- 
tracts ever placed has been signed by Miles Laboratories, Inc., for Alka- 
Seltzer, providing for daily and Sunday 15-minute news broadcasts for a 
year over 27 stations of the Don Lee Network. The broadcasts start Sept. 26. 


CAR PRODUCERS 
CONCENTRATING 
ON NEW MODELS 


Deluge of Promotion to Mark 
Last Quarter 


Detroit, Sept. 10.—With sales of new 
Passenger cars exceeding any recent 
year except 1929, the automotive in- 
dustry promises to set off a veritable 
whirlwind of advertising as soon as 
1938 models are ready for formal 
presentation to the public. 

Registrations for the first seven 
months aggregate 2,353,890, compared 
with 2,201,150 for the corresponding 
period of last year, indicating that 
the industry will reach its goal of 
3,600,000 passenger cars registrations 
for 1937. The 1929 figure was 
3,880,000. 

While passenger car advertising is 
running slightly ahead of 1936, it is 
somewhat below what might “Shave 
been expected. The industry at- 
tributes this fact to the strikes ich 
interrupted their newspaper sched- 
ules. As a matter of fact, newspapers 
appear to be the only medium carry 


far in 1937 than in 1936. 
Magazine Lineage Up 


Figures of Publishers Information 
Bureau, Inc., for the first eight 
months of 1937, covering 53 maga- 
zines and groups, fix passenger car 
advertising at $9,626,413, compared 
with $9,505,651 for the corresponding 
1936 period. The same authority 
places passenger car advertising on 
radio networks for the first seven 
months of 1937 at $3,579,720, com- 
pared with $2,303,775 for the corre- 
sponding period of 1936. 

Media Records, Inc., reports a de- 
cline of 10 per cent in newspaper au- 
tomotive lineage for the first seven 
months of 1937, basing its analysis 
on newspapers published in 52 cities. 
Its figures, however, include not only 
passenger cars, but aviation, trucks, 
used cars, tires, gasoline and other 
corollary advertising. Total news- 
paper volume for the entire automo- 
tive field for the first seven months 
of 1937 amounted to 40,310,229 lines, 
compared with 43,416,269 for the 
same 1936 period. 

National Association of Broadcast- 
ers reports a decline of 35.9 per cent 
in non-network automotive advertis- 
ing for the first half of 1937 and a 
loss of 7.4 per cent in local automo- 
tive volume. 

All of this indicates that the pro- 
ducers of cars have a handsome re- 
serve on hand, as well as adequate 
excuse for making the last quarter 
of the year an advertising landmark. 
Advertising agencies here are burn- 
ing the midnight oil in drafting what 
they declare will be the most am- 
bitious campaigns in years, 

Hupmobile, virtually out of the 
market in recent years, will be the 
first to make public announcement of 
its 19388 lines, in all probability. 
While some local newspaper copy 
will run in the meanwhile, the first 
national announcement by Hupp will 
appear in The Saturday Evening Post 


ing less passenger car lineage thus” 
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ADVERTISING AGE 


September 13, 1937 


of Sept. 25. This four-color page will 
be repeated in later issues of Collier’s 
and Time. The subsequent schedule 
includes color pages in Fortune, The 
New Yorker, Sportsman and Town 
and Country, as well as a substantial 
business paper schedule to build 
dealer representation. 

Newspaper insertions will coincide 
with the magazine copy, while poster 
advertising will be launched about 
Oct. 15. Network radio advertising 
has also been given a place on the 
1937 schedule. Hupp announcement 
copy will remind motorists that 
“Hupp has always built a good car.” 

The Studebaker campaign is being 
whipped into shape by Roche, Wil- 
liams & Cunnyngham, Chicago, and 
probably will appear shortly after 
that of Hupp. 


Appeals to Individuality 


Meanwhile, car manufacturers are 
proudly holding a series of “prevues” 
of their new brain children for the 
benefit of automotive editors, adver- 
tising representatives and others. 
The parade started last week when 
Graham and Hupp unveiled their 
new lines. Next week will see Buick, 
Hudson, Olds, Willys and Nash dis- 
playing their new creations on suc- 
ceeding days and in the order indi- 
cated. 

Graham’s prevue indicated that ity 
car will be different from any other 


on the highways and that it may be 
depended on to make a strong appeal 
to drivers with a passion for indi- 
viduality. Graham will concentrate 
on one line with supercharger avail- 
able on all models. Hupp’s 1938 
model was attractive enough to 
please the most critical motorist. 

Entrance and exits will be made 
easier in 1938 models, the manufac- 
turers having taken the comfort of 
even stout folk into consideration. In 
most cases the objective is reached 
by making doors wider at the bottom 
than at the top. 

Ventilating has received more at- 
tention, almost all manufacturers 
having adopted variations of slanting 
window panels to promote circulation 
of air. Persistent rumors assert that 
Nash is going to spring a surprise in 
the way of true air conditioning, 
however, and experts are awaiting 
display of the new Nash with inter- 
est. 

Another unconfirmed rumor anent 
Nash is that executive offices will be 
moved from Kenosha to Detroit 
about Nov. 1, with most of the space 
being bought in New York in the 
future. 

The gear shift will be missing from 
a few more cars in the new models 
in a special appeal to women, gener- 
ally supposed to harbor a special 
aversion to shifting gears. 


BUYING POWER 
OVER ‘29 LEVEL, 
SAYS BROOKMIRE 


1937 Income is Placed at 
70 Billion 


New York, Sept. 10.—Not only 
have the American people regained 
three-fourths of the income lost dur- 
ing the depths of the depression, but 
their present buying power is equal 
to that of 1929! 

This is the view of such an out- 
standing statistical organization as 
Brookmire Bulletins, Inc., the cur- 
rent issue of whose “Brookmire 
Forecaster” places 1937 income at 70 
billion dollars, compared with 78 bil- 
lion in 1929 and 45 billion in 1933. 
This 70 billion dollars can be used 
to good advantage in the face of 
prices so far below the 1929 level 
that it will obtain more than the 
amount of goods and services the 
bulkier national income would pur- 
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312,540 circulation . . 
coverage of all families in a 
$700,000,000 market . . . lowest 
milline rates in Iowa ($1.76). 


HALF THE GOODS ON IOWA STORE SHELVES BEAR 


*“To be bought by a 
reader of The Des 
Moines Sunday 
Register!” 


. 49.5%, 


oines Register and Tribune 
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The Delightful Part 
of Every Party 
Ft a men me The SEER That Made Milwaukee Famous 


This Schlitz beer three-piece display is designed so that each part may be used 
separately and still tell the whole story. 


DIVISIBILITY IS DISPLAY VIRTUE 


chase in that year. 

Brookmire finds that diffusion of 
wealth. as far as labor and the 
farmer are concerned, is an accom- 
plished fact. 

Labor received 65.5 per cent of the 
national income in 1929, its analysis 
shows, only 65.2 per cent in 1933, 
and 66.5 per cent in 1937. 

It also hails as a beneficent com- 
bination of events, as far as the 
purchasing power of a large propor- 
tion of the population is concerned, 
bumper crops and high prices, re- 
sulting in “a liberal farm income in 
1937.” 

The result of all this will be, in 
the opinion of Brookmire, “a more 
effective demand for goods or serv- 
ices than would have resulted from 
a given income total in previous pe- 
riods.” It continued: 

“It is also important to consider 
the effects upon various industries, 
for the changed distribution of in- 
come leads to an alteration in the 
character of goods in demand. Such 
products as yachts may be in greatly 
reduced demand, yet new high rec- 
ords are being achieved in sales of 
gasoline, cigarettes, shoes, radios, 
electrical refrigerators and many 
other products popular with the 
working population. 

“Analysis of the sources from 
which the national income is derived 
reveals a broadening of the basis 
from which the total springs, yet 
also points to certain directions 
where considerable room for im- 
provement during the future phases 
of this cycle still exists.” 

The statistical organization listed 
construction as a field which has 
failed to reach its full stride, its 
comparative default exercising a 
baleful influence on manufacturing 
industries directly dependent on 
building, such as lumber and clay 
products. These two fields are about 
27 per cent below the employment 
level of 1929, compared with only 
6.7 per cent for manufacturing as a 
whole. 

“That opportunities for a great 
expansion in construction along with 
the means of financing it truly exist 


can readily be evidenced,” comment- 
ed Brookmire. “The growing housing 
shortage and the presence of new 
industries with promising future 
growths can be cited as outstanding 
illustrations.” 

Predicting that this renaissance of 
building will be delayed for only a 
short time, Brookmire concluded 
with this prophecy: 

“As the outlook for the rest of this 
cycle is surveyed, it becomes mani- 
fest that the ingredients for exten- 
sion, of the rise in business and in 
incomes are present in impressive 
degree.” 


NEW BUSINESS SURGE 
PREDICTED BY ROPER 
Washington, D. C. Sept. 8&— 


Prophesying that a major surge in 
fall business will be seen within a 
few weeks, Daniel C. Roper, Secre- 
tary of Commerce, today issued a 
reassuring statement in which he 
said that the possibility of war is 
extremely remote. 

“All accepted indices reveal great 
prosperity in trade, commerce and 
industry,” said the Secretary’s sum- 
mary. “In fact, the composite do- 
mestic business index is running 
from 10 to 15 per cent ahead of the 
comparable period of 1936.” 

Secretary Roper said that the 
American people are virtually a unit 
in insisting that the United States 
be kept out of war and that the 
President and Secretary of State, 
charged with handling international] 
relations, are fully in accord with 
this viewpoint. 

“War has always been the chief 
cause of uneasiness,” he continued, 
“but if we approach the situation 
from the standpoint of the actual 
condition of business’ existing 
throughout the country, a quite dif- 
ferent picture is found. 

“A survey of the situation which 
I personally made during the holi- 
day period, indicated widespread 
confidence in our business situation. 
People are buying liberally. Domes- 
tic tourist trade during the past 
summer proved to be the greatest 
in our history.” 


*Survey will be sent upon request, 
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shadows of actions 


DEMOCRITUS, Greek Philosopher, 


460-370 B.C. 


Atlanta 
Atlanta 
Baltimore 
Boston 
Boston 
Bridgeport 
Buffalo 
Buffalo 
WCHS } Charleston,W.Va.| CBS 
WGAR/| Cleveland NBC 
WFAA | Dallas NBC 
WBAP Fort Worth NBC 
KVOD Denver NBC 
WJR __|__ Detroit CBS 
KPRC Houston NBC 
WFBM | Indianapolis CBS 
Words broadcast today foreshadow mass bel Rh 25 
KARK Little Rock NBC 
: omen KFI Los Angeles NBC 
consumer action tomorrow—and the next MECK | ieee = 
day, and the next... oe CBS 
well YN 
Radio's voice speaks persuasively in WIM} | Milwaukee NBC 
—s WSM | Nashville NBC 
America’s homes—creating interest and WSMB | New Orleans NBC 
‘ . : WTAR Norfolk NBC 
desire—a lways urging action. WFIL Philadelphia NBC 
7 P , WwW Portland, Ore. 
Here are radio stations which find a warm oor | penton a 
. WEAN | Providence NBC 
welcome in these homes. They are really WRID | Praweeeva-—tcwae 
friends of the family. The urge to buy is more ae ee 
tonio 
compelling coming, as it does, from them. KOMO| Seattle NBC 
; ; ; ; KJR Seattle NBC 
Advertisers who want direct selling action KHQ | Spokane NBC 
: . ; KGA Spokane NBC 
have found it wise to let these stations speak WMAS| Springfield CBS 
KVOO Tulsa NBC 
for them. KFH Wichita CBS 
Also 
THE YANKEE NETWORK 
THE COLONIAL NETWORK 
TEXAS QUALITY NETWORK 


Represented throughout the United States by 


EDWARD PETRY & CO. 
INCORPORATED 

NEW YORK . DETROIT 

CHICAGO ; SAN FRANCISCO 
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lations” which had marked the ne-| not set up a seniority system. Ex- 


7 
Journal Signs | gotiations in process since last April.| ecutives of the newspaper said that 


° The agreement provides for a/13 artists are at present employed 

Contract with minimum weekly pay of $30 for art | in the advertising department and 
7 . | 
Artists Union 


Miracle Jel Agrees 


To Temper Claims 


Miracle Jel, Inc., Chicago, sub- 
sidiary of Curtiss Candy Company, 
has stipulated with the Federal 
Trade Commission to cease advertis- 
ing Maple Maid as a product made 
from maple sap capable of producing 
“a close rival to the finest, pure 
maple syrup” when used as directed. 


| workers in the lowest category, and| are affected by the agreement. 

a minimum of $60 for those doing}! The pact is the first formal con- 

more advanced “creative” work. | tract to be signed by the CADU, 

Other provisions include a 40-hour,! which has been in existence for more 
New York, Sept. 10.—-The Evening | iv day week; two weeks’ vacation | than a year. 

Journal and New York American has | with pay; and dismissal pay ranging 


SS 


signed a contract with the Commer-| from one week’s wages after six| B ° N P 
cial Artists and Designers Union, | months’ service to eight weeks’ pay enson in ew ost a - s 
covering the artists employed in the| after 10 years with the newspaper.| W. L. Benson, formerly editor of | AA Contest Winner to 


newspaper’s advertising department,| The contract contains a preferential |the Home Desirable magazine, Chi- | Morse International 
the union announced today. e-hiring clause and calls for a joint | ©a80. has joined the staff of Better é 

C'aiming to have won the first con-| standing grievance committee to set-| Homes é Gardens, Des Moines. Pre- | Pen oe a ar who, as a 
tract ever granted workers in this) tle disputes. Dosirebte gn gegen Bye micereal pee oo the ser ens, Rrra 
field, the union, a local of the Amer- It was pointed out at the offices of yjgh Mr. " mena did research work Apvemriaiee AGr’s 1937 annual essay 
for the Hutchinson Advertising Com-|contest, has joined Morse Interna- 
pany, Minneapolis. 


e | 
ican Federation of Labor. commented | the newspaper that the agreement 


| 


upon the “cordial and harmonious re-| did not create a closed shop and did! 


MAN ano 


REACH THE 


. WOMAN, To 


SO MANY SALES DEPEND ON THE 


Most successful sales demonstrations are made 
with both husband and wife present. 


family-readership, as surveys repeatedly show. 
Consequently, The Sun is able to sell products 
requiring group approval as well as articles for 
purely masculine or feminine use. 


The pur- 
chase of countless products so often hinges on 
the okay of all a family’s members. 


It’s more ef- 
fective when it reaches both men and women 


Advertising works that way, too. With its double-effectiveness and the confidence 


readers have in its news and advertising 
columns, The Sun is a foremost newspaper 
through which to favorably influence New York's 
active-living, active-buying families. 


because then it does a complete selling job. 
That's important in making customers, whether 
the product is an auto, a refrigerator, a heating 
plant, a brand of food or any item whose pur- 
chase is a family matter. The Sun is a highly 
productive medium for such advertisers due to 
its coverage of New York's better-class buying 
homes. It leads all week-day newspapers in 


The Newspaper of Distinction in its Readers, its News and its Advertising 


NEW YORK 


ENTIRE FAMILY’S APPROVAL 


REVEALS RECORD 


LAST WEE 


68 Milwaukee Homes 
Changed to Oil Heating 


in all neighborhoods 


my 

heating with ofl. Ask « mem- 
ber of the Ol) Heating Asso- 
ciation abowt new low cost 
ot oil heating—everage 
six of seven-room homes 
heated afl winter for as 

low as $70.00. 


ly controlled 
temperatures 
is ..¥our 
home 


ee 
Conealt Any of These Wisconsin Petreleam Association Members: 

Thomas Ash 

The Bon Co, 

Cities Service Oil Co. 

Deep Rock Oi) Co. 


acs & Co. 
Shellenberger & Gregg Co. 
Mullins Body & Tank Co. United States Radiator Co. 
Wadhams Oi! Co. 
Oi Heating Sales Co. 
L. J. Mueller Furnace Co. 
Lake Shore Of! Co, 
Standard OK Co, 


The Perego Corp. 
Callaway Fuel Co. 


Husting Oil Co, Wm. Morgan 

The Heil Co. Fuller Eng. Co. 
Wauwatosa Fuel & Supply Co Geo. H. Gellinghausen 
Frank Tanner Perfex Control Co. 


Shell Petroleum Corp. 
J. J. Jones Co. 


Radio Specialty Co. 
Droegkamp Furnace Co. 


Sales records are revealed in timely co- 

operative oil heating copy sponsored by 

the Oil Heating Association of Wiscon- 
sin. 


KNAPP- MONARCH 
LAUNCHES FIRST 
NATIONAL DRIVE 


St. Louis, Sept. 9.—Utility, conven- 
ience and safety will be keynoted in 
the first national advertising cam- 
paign of the Knapp-Monarch Com. 
pany on behalf of its “K-M Family 
Circle” of 14 hvuusehold appliances, 
it was announced today. 

Consumer copy backing up the line 
comprised in the “Family Circle” will 
run through the winter months in 12 
national magazines. Supplementing 
this, the company will utilize an ex- 
tensive list of business magazines, 
and direct dealer promotion. 


Toaster, Defroster Stressed 


A Tele-Matic Toaster and an Auto- 
Fan and Defroster are two of the 
products to receive major attention. 
Toaster copy emphasizes the “K-M 
Magic Eye” and the user’s choice of 
eight shades of toast. Driving safety 
is stressed in insertions for the rub- 
ber-bladed fan defroster, as well as 
its ability to cool the car during sum- 
mer weather. 

Other products include an electric 
drill for home use, infra-red ray lamp 
for home heat treatments, twin waffle 
iron which makes two waffles simul- 
taneously and an automatic vapor. 
izer, simplifying the use of medicated 
vapor. 


Use Trailer Fleet 


As an aid to dealer and jobber 
|sales, the company will use a fleet 
of specially designed trailers which 
will travel from coast to coast 
offering demonstrations of the com- 
| plete line of electrical appliances. 
‘urther dealer promotion consists of 
window displays, decorated shipping 
| cartons, Christmas mailing roto- 
| gravures, recipe booklets and a mat 
service for local newspaper copy. 

National magazines on the list for 
;consumer copy are American Home. 
| Esquire, Harper’s Bazaar, House and 
| Garden, House Beautiful, Life, Me- 
'Call’s, Parents’ Magazine, Physical 
| Culture, Popular Mechanics, The Sat- 
;urday Evening Post and Vogue. 
| Business publications include Elec- 
trical Dealer, Electrical Merchandis- 


ing, Hardware Age, Hardware Re- 
tailer, House Furnishing Review. 
| Jobber Topics and Automotive Re- 
| tailer. 


Mrs. Frances Schimpff is advertis- 
ing manager of Knapp-Monarch. The 
| Ridgway Company, Inc., St. Louis, is 
| the agency in charge. 


| Consolidated Edison 
Radio to Lord & Thomas 


Consolidated “dison Company. 
|New York, has appointed Lord 
| Thomas as its advertising agency t0 
jhandle a new radio campaign. 

The series will begin Sept. 20. 
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THIS WEEK ‘is ‘‘“express’’ enough to skip the less profitable sales stops in its Coast- 
to-Coast run... “‘local’’ enough to do a thorough job on the 24 trading areas that buy 
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Sales Training 


Will Key 1938 
Goodall Drive 


New York, Sept. 
tional program providing for a 40 
per cent increase in expenditures 
over the amount spent this year and 
geared to the objective of selling “a 
million more men the summer sea- 
son idea” has been announced by the 
Goodall Company, Cincinnati, to ad- 
vertise its Palm Beach suits in 1938. 

Although details have not yet been 
worked out, national advertising in 
magazines and newspapers will form 


10.—A _ promo- 


the background for 
point-of-sale campaign, which will 
place special emphasis upon the 
proper training of salesmen. In addi- 
tion to advertising its white or light 
line of suits, which has received the 
brunt of attention during the past 
five years, and to advertising dark 
shades for summer business, town 
and travel use, the new campaign 
will feature four distinct groups for 
business, vacation, sport and evening 
wear. 


an energetic 


Industry Sales Up 400% 


A current series of advertisements 
in Daily News Record is drawing the 
attention of the trade to Goodall 1938 
plans, which will recognize, as for- 
merly, the responsibility of the com- 
pany to engage in “broad gauged 


promotion of lighter weights and 
lighter colors.” In one of the full 
pages of the series it is pointed out 
that in five years of intensive work 
Goodall sales have increased 700 per 
cent and the whole summer suit in- 
dustry has expanded 400 per cent. 

Although some subtractions will be 
made from the list of media for 1937, 
the total number to be used next year 
will be considerably increased, ac- 
cording to preliminary plans revealed 
by the agency, L. S. Goldsmith, New 
York. 


Keefe Promoted 


James Keefe, advertising manager 
of the Fox-Wisconsin Company, Mil- 
waukee, has been named manager of 
the circuit’s Wisconsin theater. 


GROCERS FIGHT 
U.S. DEAL WITH 
C0-OPERATIVES 


Object to Percentage Rent 
Plan at Greenbelt 


Chicago, Sept. 10.—The National 
Association of Retail Grocers today 
filed a protest with the United States 


NEW YORK e 


CHICAGO e 


FOUR 
THAN 


You KNOW, Sike ARTHUR- 
| ALWAYS SAY THAT 


1S BETTER 
THREE / 


THE JOURNAL is a sales-stimulator, 
in this major market. It carries a potent wallop. Very na- 
tural, too, since the Journal gives you the plus coverage of 
the FOURTH FAMILY. (With a circulation lead of 31% in 
Portland the daily Journal reaches 4 families to every 3 
families reached by the second paper). 


THE FOURTH FAMILY is a very important family to you, 
ready and abundantly able to buy your merchandise. It's 
a family with millions in its purse. Last year it spent 
$20,630,000 alone in Portland’s retail stores. Put the 
Journal on your fall schedule for convincing 100 proof. 


THE JOURNAL 


sales-exhilarator, 


PORTLAND 
OREGON 


REYNOLDS-FITZGERALD, Inc., National Representatives 


PHILADELPHIA e 


DETROIT e 


SAN FRANCISCO e LOS ANGELES e SEATTLE 


Resettlement Administration against 
a percentage agreement made with 
Consumer Distribution Corporation 
for rent of business properties in 
which co-operative stores will be op- 
erated at Greenbelt, Md. 

Consumer Distribution Corporation 
is the organization formed last year 
by Edward A. Filene, Boston depart- 
ment store magnate, to serve as the 
nucleus for a chain of co-operative 
department stores. It proposes to 
take over the management of a gen- 
eral merchandise store, a food and 
meat market, a drug store, a mo- 
tion picture theater, a barber shop, 
a beauty parlor, garage and service 
station and perform any other serv- 
ices required by the 900 families of 
Greenbelt, a new town. 

The percentage of gross sales to 
be paid for rental was not revealed, 
but the grocers’ association takes ex- 
ception to the “partnership between 
the government and co-operatives.” 


Asks Equal Treatment 


The association’s letter, directed 
to Henry A. Wallace, said that the 
right of Mr. Filene to conduct co- 
operatives is unquestioned. 

“But the National Association of 
Retail Grocers emphatically objects 
to any policy or arrangement under 
which the government extends to 
consumer co-operatives advantages it 
does not stand ready to extend to 
other business enterprises,” said the 
communication. 

“It opposes the granting of gov- 
ernment subsidies to consumers’ co- 
operatives, whether such subsidies 
are direct or indirect. It protests 
against any partnership between the 
government and co-operatives under 
which the government becomes 
financially interested in the co-opera- 
tives’ business. 

“If the co-operative secures a lease 
to the business quarters at Green- 
belt without being required to bid 
therefor in competition with private 
enterprise, it receives a valuable 
concession which is, in effect, a gov- 
ernment subsidy. 

“If the rental is made contingent 
upon the gross sales of the co-opera- 
tive, the government becomes a part- 
ner of the co-operative, interested in 
promoting its business. If the stipu- 
lated percentage of the gross volume 
should fail to return a fair rate on 
the government’s investment in the 
quarters occupied, the deficiency 
would constitute a subsidy as surely 
as if a comparable amount were paid 
to the co-operative directly out of 
the Treasury.” 


Garrison Tells Plans 


Flint Garrison, executive vice-pres- 
ident of Consumer Distribution Cor- 
poration, New York, said that the in- 
vasion of Greenbelt, model commu- 
nity conceived by Rexford G. Tug- 
well, affords the organization its 
first opportunity to try out a co-op- 
erative experiment under favorable 
circumstances. 

All profits will accrue for the bene- 
fit of the inhabitants of the town, 
he said, the co-operative itself be- 
ing a non-profit organization. Fur- 
thermore, the corporation will turn 
all of its enterprises over to a con- 
sumer co-operative if the inhabitants 
desire to form one. 

Greenbelt, over which the fight is 
being waged, is still a phantom city. 
Homes have been completed, how- 
ever, for 885 families and Oct. 1 
has been set as the date when the 
little town will begin to come to life. 
Greenbelt boasts a school, a commu: 
nity house, and all of the other ap- 
purtenances of a small town. Fix- 
tures in the stores were designed to 
give highly efficient service to the 
customer. 

Entrance of Consumer Distribution 
Corporation into Greenbelt is merely 
a diversion, which will not be allowed 
to move it from its chief purpose of 
creating a chain of co-operative de- 
partment stores, according to Mr. 
Garrison. 


Kruse Transferred by . 

“Building Supply News 

Kenneth Kruse, formerly on the 
editorial staff of the Building Supply 
News, Chicago, has been transferre 
to the Cleveland office of the publica 
tion, in charge of advertising for that 
territory. 

He succeeds 
signed. 


Alfred Raufer, T€ 
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CHILLUN GOT 
SHOES -— 


in the 
Nashville Market 


N° only that, the Nashville market makes shoes for a lot of other people as well— 


Produces twenty thousand pairs daily in its nine shoe factories. Employs some five 
thousand people, and the product of their labor amounts to approximately $50,000.00 (whole- 


sale) every day! 


ov. TS VS 


“ _ This shoe industry alone would make Middle Tennessee 

: an important Market for any advertiser’s goods. Yet it is 

I only one of many industries on which the people draw for 

‘ employment and income. 

. § And while the Nashville Market depends on many indus- 

: ; tries and many sources for income, the greater part of it 

‘ é turns to the Tennessean Newspapers for information and 

. - | entertainment twice each day. 

| | CENNESSEAN \NCWSPDaA 

THE NASHVILLE TENNESSEAN 
| SILLIMAN EVANS, President and Publisher FOUNDED 1812 

| The Evening Tennessean 


FOUNDED 1918 


te > 
sak 


Za a ress fle f & t ¥ jeer es Pr me " x ee (gas 57 AT Gg STR Oa aa = ee, ae a TS. 4. RU oe oe ee ett . yrrg - - ~ oo _ i . a _ ® a gt a 7 
- Pa pag 
st 

h + : . | oe 

Dn rt : 

: : . : : 
nD 
+6 
J ~ ie ical 

D ’ ; 3 

ir § & pis | 

-_ Toe» (hy hig. 

’ ji > ‘tte 

le ; 3 i ; oa/ iy hips 

e i A : eS Yt eg ’ ‘ i. Tes, 

| iS y - ' < é ; 7 

ae) % pte = ry *% * ie < ¢ 

n- & a 4 reg fii * = ee Fs - fac 

qd § Y = \\ § \ y. N AL oe ff fe 

> FF  \ ee : i / be = é hud Vf je . 

. oe . te ~ aoe / f iy ! fo 
FF ie. , 4. SS. BB oi) aa yy fs 
e ‘ Sim — ie Fd a 4 ¢ r y/ Sf ie ‘ae 
‘S% 2 Sake ff %& 1 j ° ? i as ‘ a : 
“ \ % ; Z ae = i 4 es a? 4 se zs. A j he °F a: a — 
s : me ‘ ; ae 
; \ Rg Rove a Vay So 
=... ST cm SON Z ae — | oo > Ti | gad: jah 
. tty ~ = ag ba, e J hs serge %) sae 
0 a3 nN . F. cs? Pasha : 1 F 4% toa jak 
: a cee 

D q , / \ Ss ats Me ea ut 

” . ‘ 4 \\ ‘ / 4 x an - ‘wot : Se: ct Las 

» ‘ y : S ag en ge ’ } oi ae cm ite i Rie 

y . F > ee ee a < 7 eS ay ee 
¥ /. cw / [i.e 2 ay £7 : a Se 
y, 2a hed Ss Ls ae Mad , } ~ .- a ae. ee 

f ueeniinais nee 7 oo 4 ae et ee eS 

d fi / OO i Me es em \ a ce gees a) oe —- ‘Y ~ aS} ke uae 

e cL, — — , rs i ee eo ae as” ; i oe ee 
_— 7 “ae | @ is aes ee ee “ee ne Se a J ~ 4 i, 

ge a ee Be ; a fi j \ Je re LG aq a, 
- | oe ig ie , wae ¢ ‘ 9) p ay as “4 be a 
' > |& oy og) wee re ‘ i a 
of : eae & 7) glote re 3 ‘ tN Ei ty. 
; F eoak FS Ee ay o™ é eg ee 3 
1s yf oe ) Yipee ee ees a ge Pg 
4 , t 9 re cee Boe e. Os ed ‘ tee a —— } or uh 
. f oo Won ae OW a / 4 me 
to Nl ec 3 F —_ ] ~~ 4 _ ‘g i 7 a et sai Bae 
4 \ ' 7 ee —~ gr -: on a a : 

i) _ { 4 Ny %. oe Bie 

' et 2 P= C0 4X £y Cd i. Boys Se.) eee 

e " $ aes % ‘ 2 riot ‘ st — A y AG 4 k g ie . Hee oe 

Gen Fie ese ee oe nan meee eal - - wile Md Bae, ‘ “a Z 2 ae shay 8° 

4 ee er ae soe . ee ; cae PT , ws on ®Y Lape BA rt (aeak 

v- ‘ cies Gees eae - Me . VE PO x eet. wag : ‘ a 
h y ee Clon rea ee nr Pe 4 — he - ae is 4 a.’ 2S 

: | ae ie ee ¢ wittne w — 

4 eae Date ae tate hee gfe , x a ei- : ™ ae fore Rete 

S j ; | cick ee ee ‘ er alee A Og Oe, oe. a 

; j Ste DO ae ae ees ; , a ~ >} be — sae 

8 4 A ee Ore ue eer ee ie, eG - ; w ” 4 ‘4 ae ti 

ie , hes Nite xg g) tte = } | cae ee \ Ay, S ee. 

y) LZ Ap Rise eseael A ark a eine g _ iia i SUE RY ! | eae 

ad , ae | cea ~~ -¢ a oN \h ; rr 

2g g waitin ye Bias EL OVEIOML Filta IG Ms 4 : Se st ai ; hal - \ \ M ; 1B \\ oi a” me 
- ‘We ie ae ee a if ond Vin st aa f 5 o - 

A- y en, | ; 7 i] eae ee y/ \ im © >. Ah \ it ? Jee 
q ‘ y CMM LOE? ; 2 ie i on aaa ; 7 ‘ ; = } Se . ol: ae a 
$ i, EO, ig - \} a, \ “4 Din oe aay te : A » 1 (tah . eS as 

Ee ¥ ai " ; \ ge aicenk aes Eire i og \ | he © — SRMee 

4 BS a A ence = % Ppa 

| E ; ia - = ie = en oe i i eae / ; : oe ae 

— /*"\ tii ee eee ee ON ae RAS a 

eg . as ae ae By Re ee tens ~ SS he. hess 

le re : HS a ee i Sa Ga aie ei eaey a aelie RR MER ce en SC a at . = Sa S 

v- & ne ; We ee ae ae OR | Rs id scl ad sa . A saad “oe 

~ . “ee : ae He ot os e oe 4 arog” we i bi ei: Eni Riaeor 4 . ny = ‘ pos = 

. Saat AES ate Se a ee eee ay ne ccatengi ‘ (2a en i ates arn See eeu 

a % Ea a aes aN ci RMR ated ae - Bios) Ly eae sie . Bead tare Meira hes jem as oy 

t es. j 2) ra Cane a uke e agen ae pee ated og Stes hg Be een Pe a 

n bg Pees ie ag anh i a ese a ae ee Dee pice-tae Sehreecneeae cae a 

Fee oe 1) eh ae ay a, er ea ee ieee ie eral” egestas fam ‘ as ke rie Wl Mia hk Sa ala Maleate 
- ‘ ee er ee 7 ; TSU aie ee eg ae ene ae a ala a Ne ee Oe ee ces. canis 
> ee eee _ ae a PAPO ee RP ee eS ee se a 
= a ; eee a eet Po i pace a ‘ ra ie .s es \ aes — ae Vi ea Saree i * MOP i gl a 

en — ———— ll ll 4. eee gems a 

n ~~ E as y (| ne : x al OT, lati i I ala 4 ee vA 

1e 4 ~ ; ‘Seas y \ aa tk ae eee os 

vs q 4 he i 7 a = ’ f N \\s oof ee = oe 
ia ~= —. wifi YR y et ee 5 as ws Foe. . 

’ = | ¢% ‘ = 4 ie : en ds eo oF 

y e Wiee ot eh — oe 
eg : | ‘3 1 Fbe f P a Te a 

. al y a none oe, g , (he : ed ae 

t , Ne = ea . \Shop am / 

i y y ty j : oe, 5 f, i Z fs * yy iy yy Mag GEE i 
a ‘ ‘s 
: : 
2 — os 
os srs 
ee 
ee. es 
a. 
a 
ee 
a. 
4 Beer. 
a 
ae 
> ia 
am 31 
st Pina 
a t> as 
a 
= 

: 7 

oo eee 

= Rep resented Nationally by | rhe Branham Company | = 

5 ; ae 2 ae " 

' eee 

PR eS 

TC ae 

Sas i 

* oar ee fa? 

a Eb thao gamete, Be SR gece rye ! foe 102% 4 Gaeta es VID SEAS EET) seen ASE eee PROS Ri Co EC IN RE rg RR, OO aye et SRS RL BU opie Gk lieved He Re cee mace fj a 


8 


ADVERTISING AGE 


September 13, 1937 


Ancient Type 
Faces Revived 


As Artists’ Aid 


New York, Sept. 9——Type faces 
that were the last word when you and 
I were young, Maggy, were dragged 
out of dusty cases this week and of- 
fered as practical production aids by 
Collison & Klingman, Inc., old Brook- 
lyn printing house, to advertising 
art directors who are cognizant of 
the current style and design throw- 
back to the “gay nineties.” 

Officials of the company said, with 
a trace of nostalgia in their voices, 
that the old faces were rescued from 
the scrap heap during the course of a 
more-than-ordinary clean-up in the 
shop, which was established in 1894. 
The timeliness of the discovery 
struck them at once and they pro- 
ceeded to set specimen lines that 
will bring tears to the eyes of many 
a veteran and send tenderfeet into 
guffaws of laughter. 

For example: “Darling, I Am 
Growing Older” appears in 24 point 
Old Time Shadow; “Little Annie 
Rooney” in 36 point Princess Caps 
(faced with at least a 100 serifs 


a” 


HAT a figure! We 


daily circulation—a new high, 
the largest of any Portland news- 
paper. With a top coverage and 


RESULTS that pay! 


Lowest milline rate in Portland— 
he’s got something to sing about. 


Put the two together and you have 
a swell date! They're going places 
together now and it looks like per- 
manent company! A sweet combin- 


ation for your product—a team of 


sales troupers that can't 


* CIRCULATION x 
that parallels BUYING POWER 
OREGONIAN DAILY CIRCULATION 


to the square centimeter); “She | 
Was Only a Bird in a Gilded Cage,” | 
in 18 point Belmont; “Where Is My 
Wandering Boy Tonight?” in 36 
point Globe Gothic Condensed; 
“Daisy, Daisy, Give Me Your 
Answer True” in 18 point Sig- 
nature (a zippy script that 
trips the light fantastics); “Oh, Tell 
|Me Pretty Maiden” in 48 point 
| Florentine: “The Man on The Flying 
Trapeze” in 48 point Quaint Antique. 
| There are a dozen others. Inci- 
dentally, when pressed for informa- 
tion, the printer broke down and ad- 
mitted that the names given the an- 
cient faces are pure fabrications. He 
simply couldn’t find anyone old 
enough to remember them correctly, 
he said. 


Hyde Organizes 
New Albany Agency 


Cameron R. Hyde, formerly execu- 
tive editor on the Knickerbocker 
Press and Albany Evening News, 
Albany, N. Y., until the merger of 
the Gannett newspapers July 1, has 
organized an advertising and pub- 
licity agency in Albany. 

Associated with Mr. Hyde in the 
venture will be Robert R. Reeves, 
formerly editor of the Sunday Knick- 
erbocker Press, and Fred Hyde, car- 
toonist-illustrator, The agency offices 


will be in the Childs bldg. 


mean our 


be beaten. 


UPSTATE 57.2” 


PORTLAND 42.8% 


RETAIL SALES IN *OREGON 


UPSTATE 60.3% 


PORTLAND 39.7” 


*Southwestern counties of Washington are part of the Oregon market. 


The OREGONIA 


% & ‘ bes ¥ ae 3 
ae” SOR a ees Semen er 


BUYERS’ STRIK 
‘BUILD-UP’ HIT 
BY ADVERTISERS 


Present Increases in Line 
with Buying Power Rise 


Chicago, Sept. 8.—Higher prices 
have not outpaced the general in 
crease in consumer buying power 
and do not constitute a _ serious 
threat of consumer buying resist- 
ance, requiring special merchandis- 
ing tactics, according to a survey to- 
day by ADVERTISING AGE. 

The comments were occasioned by 
an unofficial suggestion made by 
D. E. Montgomery, consumers’ coun- 
cil director for the Agricultural Ad- 
justment Administration, that con- 
sumers might wisely stage a buyers’ 
strike to halt an “alarming steady 
increase in price.” 

It was brought out by executives 
of meat packing companies that the 


yee 


Color Representatives: ASSOCIATED WEEKLY Inc., New York, Chicago, Los Angeles, San Francisco 


National Representatives: VERREE & CONKLIN, 285 Madison Ave., New York 
333 N. Michigan Ave., Chicago * 321 Lafayette Blvd., Detroit * 5 Third St., San Francisco 


major increase in meat prices was in 
the quality cuts of beef, while prices 
of other meats compared favorably 
with those of a year ago and were 
not being met with undue resistance 
on the consumers’ part. 


Necessity, Not Choice 


The packer’s position on price in- 
creases was pointed out as one of 
necessity rather than choice by W. R. 
Hemrich; advertising manager, Ar- 
mour & Co. 

“We have sensed a resistance to 
higher prices,” he declared, “but our 
increases are due to the fact that 
we are paying more for livestock 
than previously. 

“We need a weekly volume of ap- 
proximately 50 million pounds to 
operate at a fair profit. Our current 
weekly production averages 41 mil- 
lion pounds. Thus it can be seen 
that increases are not simply an at- 
tempt to take an unfair share of any 
increased purchasing power which 
the consumer may have.” 

Criticism was voiced by Mr. Hem- 
rich of some propaganda on the meat 
price question, as merely being use- 
ful as an anti-administration lever. 

“Our advertising,” Mr. Hemrich 
added, “has not yet made use of spe- 
cial copy designed to offset any con 
sumer price resistance.” 

Further affirmation that the big- 


gest increase in meat prices was in 
the quality beef cuts was given by 
G. B. Thorne, public relations de. 
partment, Wilson & Co. 

“Many consumers have the impres- 


sion that all types of meats have 
gone up in price. This is not the 
case, 


Concentrate on Ham 


“We are, for example, concentrat 
ing now on presenting ham as an 
economical food. It is priced ap- 
proximately the same as a year ago 
and less than it was two years ago | 
The same is true of bacon and loins 
while veal and lamb have moderately 
increased. 

“We have not found any sizeable 
show of consumer resistance to the 
increase in the price of quality beet 
inasmuch as these cuts are pur- 
chased mainly by ‘quality’ buyers, 
to whom cost is not the primary con- 
sideration.” 

Wilson's salesmen, promotional 
and advertising copy will emphasize 
that many good cuts of meat are 
still plentiful in the reasonable price 
brackets, Mr. Thorne said. 

Referred to another’ statement 
|made by the American Federation of 
| Labor that living costs in July, 1937, 
were 4.5 per cent above those of a 
year previous, a spokesman for an 
organization representing meat pack- 
ers pointed out that Bureau of Labor 
statistics indicated a factory payroll 
increase from July, 1936 to July, 
1937, of 26 per cent. 

“Meat prices,” this executive as 
serted, “have gone up but a small 
fraction of this 26 per cent.” 


Buying Power Up 


An executive of one of the major 
canning companies, answering this 
consumer price resistance invitation, 
quoted the latest Babson reports. 
These, he said, showed a 15 per cent 
increase in farm income, 30 per cent 
rise in factory and office workers, 
wages and 13 per cent increase in 
the dollar volume of dividend checks 

“Canned goods,” he declared, “are 
cheap. Their prices compare very 
favorably with past low levels. 

“Hand to mouth purchasing pre- 
vailed from 1929 to 1934, but I be- 
lieve the exact opposite should hold 
forth now, although I would not pre- 
dict a definite increase in price. 

“We know the consumer is buying 
at a lively rate and with more money 
in sight for all classes of purchasers 
we do not feel that a justified in- 
crease in prices, due to higher op- 
| erative and raw material costs would 
| be met with much consumer resist- 
}ance. There is nothing in the cur- 
rent picture to justify such a belief.” 

Representative of the food chains’ 
attitude toward the current price 
situation was the comment of An- 
drew Dunean, advertising manager, 
National Tea Company. 

“Food prices have increased some- 
what,” Mr. Duncan said, “but by far 


vember. In March it was 33 and at 
present is 43. 

“Our policy regarding these in- 
creases in meat is to bulletin our 
stores, advising them to exert special 
pressure on such foods as marcaroni 
and cheese which housewives might 
purchase as meat substitutes. 


Press Meat Substitutes 


“This in general will bring into 
action the law of supply and demand. 
As the housewives turn to substi- 
tutes, the price of meat will recede. 
The same is true regarding the dif- 
ferent cuts of meat, although high 
prices on beef, for example, may in- 
crease the demand for other cuts and 
possibly force these prices up, too.” 
Another advertiser, International 
Cellucotton Products Company, re- 
ported that, contrary to the price in- 
crease trend, a reduction in Kleenex 
prices has recently been effected. 
“Kleenex is now priced at two for 
25 cents for the 200-sheet package,” 
L. E. Meyer, advertising manager, re- 
ported. “This reduction has obtained 


a very favorable response in in- 
creased sales. 
“Kotex prices average approxi- 


mately one cent more than a year 
ago, but we have not yet found any 
consumer resistance to this’ in- 
crease,”’ he added. 


Ohio Advertising 
Agency Adds Four 


Ohio Advertising Agency, Cleve- 
land, has been appointed to handle 
the accounts of Burdett Oxygen Com- 
pany, Continental Chemical Com- 
pany, Monograms, Inc., and Lyon 
Tailoring Company. Business papers 
and direct mail are on the schedules 
of the first three. Lyon Tailoring 
will use radio, car cards, newspapers 
and dealer helps in its campaign. 


Bulletin Resumed 


“Criticism, Suggestion and  Ad- 
vice,” semi-monthly bulletin for 
teachers and students of advertising, 
a’esmanship and business English 
“ll resume publication at Boston 
University Sept. 25. 


Represented nationally by 


the largest increase is in the price 
of beef. Round steak, for 
averaged 29 cents a pound last 
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I" worth a fight to capture the rich Western market. Sales in this area are over 102 
of the nation’s total. However, concentrated fire on a few major centers will not win 
this war for you. You need to hurl your advertising artillery into a general offensive 


on all fronts... you need Associated Weekly. 


Only Associated Weekly, the magazine and comic sections of twelve leading Coast 
newspapers, offers you sufficient attack on all sectors. Under the forceful generalship 
of local editors in the twelve Western population centers the big guns of Associated 
Weekly’s magazine-type coverage are reinforced with the machine-gun merchandising 
services of each paper and their legions of loyal readers. These legions represent 472 
of all the families in the seven Western States... the 472 who are able to buy and 
prefer the quality of nationally advertised products. 


To score a decisive victory in your campaign for the West, enlist Associated Weekly. 
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- MAGAZINE AND COMIC SECTIONS — ESTA BLIS H £o re re? 


ASSOCIATED. WEEKLY | Is THE ALL-INCLUSIVE NAME FOR THE MAGAZINE AND COMIC SECTIONS OF THESE 12 LEADING SUNDAY NEWSPAPERS 
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» ARIZONA REPUBLIC PORTLAND OREGONIAN TACOMA LEDGER SEATTLE TIMES SPOKANE SPOKESMAN - REVIEW SALT LAKE TRIBUNE 
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Product Sdanttteedion Is 
Feature of New Nixon Book 


New York, Sept. 9.—Under mod- 
ern conditions, with private brands 
on the increase, and with the num- 
ber of brands being sold in this coun- 
try estimated at from 500,000 to 
1,000,000, particular attention must 
be given by advertisers to identifica- 
tion of product. This conclusion, 
with the technique of sound naming 
and labeling stressed, is one of the 
features of “Principles of Advertis 
ing,” by H. K. Nixon, newly pub- 


lished by the McGraw-Hill Book 
Company. 
Prof. Nixon’s book is a standard 


work, extremely up-to-date. Tradi- 
tional basic principles and topics 
are used as the framework of the 
book, moulded together by the 
opinions of leading advertising men. 
Prof. Nixon strikes many controver- 
sia] subjects, but invariably attempts 
to show both sides. Throughout is a 
recognition of the economic and so- 
cial considerations. 


Gives Both Sides 


On the brand question, the advan- 
tages of private brands listed are 
that they give the distributor a 
chance to pass on to the consumer 


better values, with higher profits and 
better control of supply; that they 
add prestige to the distributor; and 
that they encourage repeat sales. On 
the other side, the author lists these 
arguments: that well-advertised, 
well-known national brands are easy 
to sell, have a rapid turnover, lead 
customers into the store, and require 
less selling effort on the part of the 
retailer. There he leaves the matter, 
with only the observation that “it is 
certain that from 1925 to date there 
has been a decided movement toward 
private brands.” 

Thus avoiding “taking sides,” the 
author is free to pursue his main ob- 
jective: the presentation of a use- 
able, workable handbook and refer- 
ence book for business men. 


Devotional Services 


on CBC Radio Stations 


Canadian Broadcasting Corpora- 
tion has instructed its stations to 
devote from 15 to 30 minutes each 
day to devotional programs. 

Advisory committees in principal 
cities will allocate radio time to all 
denominations. No charge will be 
made to churches participating. 


BUMPER CROP 10 
SPUR CRANBERRY 
FALL PROMOTION 


Exchange Lays Plans for 
Holiday Campaigns 


New York, Sept. 9.—- Competitive 
plans to win large fall and winter 
markets for this year’s fat fruit 
crops will include hard-hitting pro- 
motion of a hardy perennial con- 


tender for palate preference, the 
boggy heath plant cranberry of 
Thanksgiving fame, it was an- 


nounced here today. 


With an estimated yield this fall 
of 610,000 barrels, which is 110,000 
barrels more than last year, the 
American Cranberry Exchange, pro- 
ducers of Eatmor cranberries, will 
spend from $140,000 to $170,000 to 
move the vast crop within a four- 
month period, C. S. McKinstry, vice- 
president of Gotham Advertising 
Company, in charge of this account 


Ca 

et i 
Cheer pad | £2: 
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"ENTIRELY 


Take the STRAIGHT HIGHWAY 


to the 


"IS OF MOST 
INTEREST" 


“COVERS THE 
FIELD BEST” 


hi: FIELD OF MANAGED BUILDINGS 


A recent investigation among building owners and 
managers who operate the great majority of the 
downtown buildings ina prominent Ohio city, 
showed BUILDINGS AND BUILDING MAN- 
AGEMENT to be the first choice among 

7 five different publications. 
is why BUILDINGS AND BUILDING 


When asked 


MANAGEMENT was their first 
choice they gave answers, some 

of which are reproduced 
along this highway to 

the Field of Managed 


SATISFACTORY ay wp . Buildings. 
: \ “4, c HE a | 
\ ‘ “CARRIES 
o a \ oN MOST HELPFUL 
SUPERIOR gh. ARTICLES” 
EDITORIAL | ¥ 
MATTER” 
jai a, | _ font a 
vebt "FIRST TRADE PAPER | 
ai co. BECAME ACQUAINTED 
BEST SUITED | x WITH & IS ENTIRELY 
TO OUR TYPE | SATISFACTORY ” 
OF PROBLEMS s 


There are less than 4,000 building executives controlling the 
operation of the country’s large investment buildings. 
top executives are building owners and managers, executives in 
property management companies, in property management de- 
partments of estates, insurance and financial organizations. They 


represent the buying power of the Fi 
office, commercial 


CONTAINS MOST 


USABLE EDITORIAL 
MATERIAL “ 


These 


eld of Managed Buildings—200,000 


specialized buildings, large apartment buildings, 


etc.,buildings planned as investments and operated for profit. 


Millions are spent annually by these executives in maintaining and 
With the general increase in new construc- 
tion, these experienced building executives act as the owners’ representatives 


modernizing their buildings. 


on the final selection of materials and equipment for new buildings. 


Why not write today for rates and complete information about the straight 


highway to this huge and profitable market? 


PORTER-LANGTRY COMPANY, Publishers 
60 EAST 42ND ST., NEW YORK 


CHICAGO —-139N. CLARK ST. 


ABC—ABP 


BUILDINGS AND BUILDING MANAGEMENT 


SEASONAL BiD 


of the 


SAUC SEASON 


: that ruty cect cone 
that awshens che appetue Make ot this way 


= Eatmor 
vents Cranberries 


Bidding for expansion of fall and winter 
fruit markets, American Cranberry Ex- 
change will use this seasonal copy in 
magazines as part of its new campaign. 


since 1918, disclosed today. 

Major portion of the sum will be 
spent tor space in newspapers in all 
cities here and in Canada of 50,000 
and over, although some magazines 
will be used, with insertions sched- 
uled to appear in November issues 
of American Home, Better Homes ¢€ 
Gardens, Good Housekeeping, Hol- 
land’s Magazine, Parents’ Magazine, 
and numerous farm journals in 
bumper-crop regions. Other maga- 
zines may be added to the December 
schedule, it was said, and some use 
of spot radio advertising is being 
contemplated. 


Sugar Companies Co-operate 


In addition, tie-ups with two 
sugar refinery companies, the Ameri- 
can Sugar Refining Company, oper: 
ating as far west as the Mississippi, 
and the Western Sugar Refinery, San 
Francisco, have been arranged to 
procure placement in stores of post- 
ers advertising Eatmor cranberries. 
Effective tie-ups can be had by sugar 
companies, it was explained, inas 
much as every pound of cranberries 
bought to make sauce will bring 
about the purchase of a pound of 
sugar to sweeten the sauce. Last 
but not least, it was said, will be the 
part to be played by a booklet, en- 
titled “Fascinating Cranberries and 
How to Serve Them.” 500,000 copies 
of which are expected to be dis- 
tributed to consumers. Printed on 
glossy paper with a color cover, its 
24 pages are filled with recipes using 
cranberries and with photographs in 
natural colors of many of the cran- 
berry dishes. 

With about 90 per cent of the ap 
propriation going into newspaper 
advertising, it was decided to run a 
number of small advertisements on 
different pages in designated issues 
rather than attempt one space 
splurge per issue. Consequently, 
starting Oct. 5, four one-inch adver- 
tisements will be run on five differ- 
ent days; the following week the 
size will be stepped up to 50 lines 
with the number of insertions re. 
duced to two; subsequently up to 
Thanksgiving week copy will appear 
three times a week. On the Monday 


and Tuesday prior to the big Ameri- 
can feast day, five advertisements 
will appear in each of the newspapers 
on the list, two of them 56 lines and 
three, 40-line space. 


Seek Season Spread 


Copy will feature as it did last 
year the animated cranberry, who 
bears a jolly face and tells a simple 
story that cranberry time has come 
again. Other copy will talk of “the 
sauce of the season” and will urge 
readers, for example, to “try this 
unique relish” which is “a blending 
of the flavors of oranges and fresh 
cranberries.” 

One of the purposes of the cam- 
paign is to encourage the consump 
tion of cranberries as a winter fruit 


C [ett Hal 


Fresh Cranberry Souce has the 
taste appeal thot adds life and 
zest to any meal. 

Fresh Eatmor Cranberries are 
on sale at fruit and grocery stores. 


p~ Eatmor 


90 West Broedwoy, New York City 


Cranberries 


The animated berry will again feature 
wide promotion in newspapers by the 
American Cranberry Exchange, New York. 


and to dissipate the idea that cran- 
berries are to be eaten only at 
Thanksgiving and Christmas. This 
educational work has been conducted 
by the exchange since 1917 with the 
result that last year’s crop was ex- 
hausted before New Year’s Day when 
many tables necessarily had to fore- 
go the adornment of the _ bright 
sauce. Acreage of exchange mem 
bers, representing today about 62 per 
cent of the country’s production, has 
been gradually increasing while the 
value of the crop has more than 
doubled since the inauguration of in- 
dustry promotion back in 1917, it 
was said. 


Getchell in Siena 


for New Magazine 


J. Stirling Getchell, Inc., New 
York, is conducting experimental 
work to determine the scope and for- 
mat of a new picture magazine ten- 
tatively planned by Popular Science 
Publishing Company. Frank Sharpe. 
head of the Getchell radio depart- 
ment, is in charge of the work, with 
A. L. Cole, Popular Science Monthly 
publisher, participating. 

It is reported that this agency pre- 
viously collaborated with Henry 
Luce of Time, Inc., in the develop- 
ment of Life, and with Gardner 
Cowles, Jr., in connection with the 
launching of Look. 


Hearst Withdraws 


Financing Plan 

The Securities and Exchange com- 
mission has granted the application 
of Hearst Publications, Inc., to with- 
draw registration statements cover- 
ing proposed debenture issues of 


22,500,000 and $13,000,000, respec- 
tively. 
Unsatisfactory market conditions 


and inability of the proposed under- 
writers to market the debentures at 
a favorable interest rate were given 
as reason for the withdrawal. 
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“If you haven’t got what they ask for, sell *°em something else’’ 


THIS AXIOM of selling sometimes creeps into advertising —into the rec- 
ommendations an agency makes to its clients. 


YOUNG & RUBICAM, Inc. 


If an agency is weak in any department, it is only human that it minimize 
ADVERTISING 


the importance of that department and emphasize the importance of the 


department in which it is strong. NEW YORK - CHICAGO 


It is our belief that the only way to overcome this perfectly natural DETROIT - HOLLYWOOD 
lendency—and to give advertisers unbiased, unprejudiced counsel—is to TORONTO - MONTREAL 


be so strong in every department that there is no temptation to sell one 
above the other. 
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Purchasing Power at Peak 


Regardless of wars and rumors of 
wars, which are naturally disturb- 
ing, business may proceed in the 
United States with the assurance 
that the buying power of the popu- 
lation is close to an all-time high, 
if indeed it has not passed the pre- 
vious high mark. 

The maximum 
was recorded in 
tal exceeded 


national income 
1929, when the to- 
seventy-eight billion 
dollars. The low point of the de- 
pression, in terms of national in- 
come, was 1933, which showed a de- 
cline to forty-five billions, or a _ re- 
duction in the purchasing power of 
the nation aggregating thirty-three 
billions. The estimated total in- 
come of the country for 1937 is ap- 
proximately seventy billion dollars, 
or an increase of about twenty-five 
billion from the 1933 low. It repre- 
sents a recovery of over 75 per cent 
from the low to the former peak. 

However, this is only part of the 
The most important part, 
from the standpoint of advertisers 
and merchandisers, is to be found 
in the conversion of national income 
into buying power, based on cur- 
rent price levels as compared with 
those which were in effect in 1929. 
The comparison, on this basis, is not 
only impressive, but justifies more 
than ordinary optimism as to busi- 
volume and advertising 
sponse. 

Living costs, based on commodity 
prices, are still well below the 1929 


story. 


ness re- 


mark, and while these vary with 
communities and with the character 
of income distribution, they are still 
so far below the average in effect 
eight years ago as to give the cur- 
rent national income an even greater 
buying power than the total income 
of 1929 produced. 

According to comparisons of eco- 
nomic authorities, the 1937 income 
will buy a volume of goods and serv- 
ices closely approximating eighty 
billions of dollars, based on 1929 
prices. This is just another way of 
saying that in terms of today’s com- 
modity prices, the consumer will re- 
ceive a larger volume of goods and 
services for the income available 
this year than he received in 1929, 
which was the peak year for the na- 
tion as a whole. 

Another factor which economists 
have emphasized, and which is of 
special importance to advertisers, is 
that the national income is more 
widely distributed today than in 
1929. Whereas the share of labor, 
received in the form of wages and 
salaries, was 65.5 per cent of the 
total national income in 1929, the 
figure had risen in 1936 to 66.5 per 
cent, and may be still higher in 1937. 

The national picture is so encour- 
aging, from the standpoint of using 
advertising effectively to build prof- 
itable volume, that we feel justified 
in predicting continued expansion in 
the use of all legitimate forms of 
promotion during the coming months. 


What About Self-Regulation? 


the Washington 
ADVERTISING AGE 
have appeared in recent is- 
indicate that the next session 
of Congress will see the passage of 
some form of legislation affecting 
the manufacture, distribution and 
advertising of foods, drugs and cos- 


from 
correspondent of 


Dispatches 


which 


sues 


metics. 


It may be the Lea bill or 
other which will finally get Congres- 
sional approval, or it may be a com- 
promise among the various bills 
which have been under considera- 
House and Senate. But it 
looks as if manufacturers in these 
fields may assume that advertising 
regulation will be written into a new 
law covering their industries in 1938. 

ADVERTISING AGE believes, as it has 
for a number of 
that the advertising field should an- 
ticipate any form of direct regula- 
tion government through effee- 
If questionable 


some 


tion in 


suggested years, 


by 


tive self-regulation. 


advertising is screened out by media 
owners before it reaches the public, 
it will make it comparatively easy 
to conform to the requirements 
which may be imposed by adminis- 
trative authority following the enact- 
ment of regulatory legislation. 

Why wait? Business and the pub- 
lic alike will profit from vigorous ac- 
tion within the industry to rid ad- 
vertising of any vestige of question- 
able practices. Several manufactur- 
ing groups are already applying self- 
regulation to their immediate advan- 
tage. Competitive troubles tend to 
disappear when reason is applied to 
the copy of all. 

Federal regulation of advertising 
under various auspices is already in 
effect, but it will still be wise to 
act now in the establishment of reg- 
ulation by joint action of advertis- 
ers, agencies and media groups be- 
fore a specific form of direct control 


lis provided at Washingon. 


PROMOTION AT POINT OF CONSUMPTION 


—Country Gentleman 


"It's just a new kind of breakfast cereal that does things in cream.” 


Views from 


Inspiration 


(As viewed in Automotive Daily 
News) 


Last week in Detroit, W. A. Fisher 
of the Fisher Body division of Gen- 
eral Motors Corporation made the 
seventh annual award to winners in 
the Fisher Craftsman’s Guild. Added 
this year to the Napoleonic Coach 
competition of the guild is a new 
classification which tests not only the 
craftsmanship of the boys of Amer- 
ica but puts a real premium upon 


originality. Limited only by fixed 
dimensions for tread, wheelbase, 
over-hang and _ height, the boys 


entering the contest set out to show 
America the cars of the future. 

Judging from some of the entries 
the car of tomorrow will be an ultra 
streamlined creation with such addi- 
tional comforts as air conditioning, 
periscopic rear-view mirrors, recessed 
door handles, disappearing  head- 
iamps and rear engines with radia- 
tors on the fenders. If providing a 
means for the youth of America te 
express its individuality and origi- 
nality was the aim of the Fisher 
guild in sponsoring this new contest, 
the sponsors must be amply repaid 
for their efforts and expense. 

But in attending a Fisher 
award party, one cannot help 
feel that the incentive for 
such contests lies deeper. Not only 
does the contest provide an oppor- 
tunity for boys to build fine model 
coaches and cars and to express 
their originality through their crafts 
Inga but it provides an incen 
itive for them to build themselves. 
True, only four of the boys who 
entered won prizes but even the 
losers gained much from their ef- 
forts. Surely this type of inspira- 
tional competition is something that 
industry as a whole could afford to 
have more of. 


Trede- Daves 


(As viewed by William Frederick 
Bigelow in Good Housekeeping) 


guild 
but 
Staging 


The first man who put his name 
on something he had made for sale. 
or for barter, made inevitable the 
trade-marking of today. His simple 
way of claiming credit and assum- 
ing responsibility for the thing he 
had fashioned presaged the making 
and patenting of the trade-mark 
which today enables a purchaser to 
buy tomorrow an item exactly like 
the one he purchased yesterday. In 
effect he said: “This is my work; if 


But if it is good—and my name on 


it is not good, you'll not want more. 


the Outside 


most famous trade-marks mean no 
more, no less. 

That first manufacturer took a 
chance when he signed his work; so 
does every manufacturer of a trade- 
marked product today. That first 
manufacturer was willing to have 
his product put to the test before an- 
other one like it was ordered; so is 
every manufacturer of a_ trade- 
marked product today. That first 
manufacturer knew that if his work 
was not liked, he would have to go 
out of business; so does every manu- 
facturer of a trade-marked product 
today. That first manufacturer knew 
that nothing was to be gained by 
trying to fool his customers; so does 
every manufacturer of a_ trade- 
marked product today. 

“Who says so?” is an American’s 
most characteristic question, “I do,” 
replies the manufacturer who puts 
his name on his product. That name 
is the purchaser’s protection, his 
guaranty that the thing he is buying 
is as good as science, backed by ex- 
perience, can make it. It is also an 
invitation to make that particular 
product his choice for future use. 
The folks who wore a path to the 
door of that maker of better mouse- 
traps were the ones for whom the 
traps caught mice. 
plain: 


The bulk of our commerce in 


those bearing trade-marks. 
bility of 
who stand 
have taught the wise purchaser 
look askance at the unnamed ‘“just- 
as-good” article. 


back of 


the former’s reputation. 


Self Obligation 


dian Business) 


Apart from its obligations to 


has an obligation to itself. 
the public that its products 
worthy of their attention. Yet des 
pite its ability to sell goods, man 
agement has not been 
“business.”” Business is_ still 
popular butt of every investigation 

Business has an honest story t 
tell, but as one observer tartly re 
marked: ‘as business has grown cor 
porate in form, it has grown cor 
pulent in speech.” 
realize, therefore, that it has an ob 


ligation not only to itself, but to the 


country as a whole, because if busi 


ness is to be hampered and ham 
strung—the country must inevitably 
suffer. 


it means that I think it is —come 
back and trade with me.” Today’s 


The corollary is 
if the product is unsatisfac- 
tory, it will not be purchased again. 


manufactured goods is made up of 
Long 
years of dependence upon the relia- 
established manufacturers 
their products, 
to 


He knows that the 
latter is unfairly seeking to trade on 


(As viewed by S. C. Scobell in Cana- 


its 
workers and the public, management 
A suc- 
cessful business is able to persuade 
are 


able to sell 
the 


Let management 


Information 
for 
Advertisers 


The following documents may be 
secured without charge from com- 
panies sponsoring them, or through 
ADVERTISING AGE, by any national ad- 
vertiser or advertising agency execu- 
tive writing on his business letter- 
head. 


No. 1224. 
ket. 


Concise and complete is this pres- 
entation of data on St. Joseph’s trad- 
ing area, issued by St. Joseph News- 
Press and Gazette. Information cov- 
ered includes population, and its 
characteristics and buying power; 
industries; retail trade; a map of 
this 15-county market; and the story 
of the papers’ editorial features and 
coverage of the market. 


The St. Joseph, Mo. Mar- 


No. 1225. Air Conditioning Equip- 
ment Analysis. 

Practical Builder has issued this 
study of contractor and architect in- 
fluence in the selection of the type 
and make of equipment used in con- 
tract building. The analysis is based 
on a survey of 5,000 Ohio building 
contractors. 


No. 1226. WHK, 
Radio Station. 


This brochure, issued by National 
Broadcasting Company, discusses a 
number of improvements in Blue 
Network service in Ohio, and par- 
ticularly the addition to this net- 
work of Station WHK, Cleveland. 
Concise facts about WHK’s history 
and facilities are presented, with a 
coverage map, and data on the Cleve- 
land market. 


Ohio’s Pioneer 


No. 1227. Orders, Too, Begin to Fall 
in October. 

In this folder, Hlectrical Wholesal- 
ing offers data on the special advan- 
tages of its October National Elec- 
trical Wholesalers Association con- 
vention issue, appearing at the be- 
ginning of what is described as the 
heaviest buying period of the year 
for electrical wholesalers. 


No. 1198. The Institute That Begins 
at Home. 


The Household Magazine has is- 
sued this illustrated brochure de- 
scribing the Household Searchlight, 
a typical small town American home, 
which functions as its proving 
ground for products subjected to 
real-life, real-home tests. Products 
passing these trials are privileged to 
carry the Searchlight-approved seal, 
the brochure states. 


No. 1214. Let’s Cut Out a Sample and 
Analyze It. 


Farmers in the Oklahoma-Texas 
area are enjoying the most prosper- 
ous crop conditions in several years, 
says this folder issued by The Farmer- 
Stockman. Getting down to cases, 
the folder contains reports on buying 
activity in the wheat section of Okla- 
homa, based on interviews with farm- 
ers and dealers. 


No. 1194. 225 Chambers of Com- 
merce Define the Farm Market. 


In this brochure, Farm Journal de- 
scribes a questionnaire sent to the 
Chambers of Commerce in all cities 
of 25,000 to 100,000 population to de- 
termine how important farm trade 
is to town and city merchants. 


No. 1188. The McCall Home Appli- 
ance Program. 


; In this illustrated brochure, Mc 
.|Call’s describes the research, surveys 
and tests behind its preparation of 
household appliance articles, and 
_|shows the interest created among 
,|readers in the modernization of 
.| kitchens and equipment. 
No. 1190. Why the Chicago Daily 
News Ranks First in Grocery At 
3 vertising. 
This folder gives several reasons, 
-|and contains a table showing the 
-|standing of Chicago newspapers i? 
grocery advertising among the first 
160 daily papers in the U. S. 
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Consider the Potato 


The man who grew it knew his 
tubers—knew how to plant and 
cultivate—knew also soil chem- 
istry, plant diseases, pests, and a 
thing or two about most of the 


sciences crammed into a B.S. 


degree. 


But should he plant potatoes in 
the first place? If so, what kind? 
What are acreage and weather 
conditions in Idaho? in Maine? 


When will other growers ship? 


and where? These are the things 
he must know if he is to raise and 


market a profitable crop. 


And so Farm Journal's fresh, timely 
editorial viewpoint comes to his 
aid—brings him vital up to the 
minute information on every phase 
of modern farming in time to be 
of use—does it for 1,333,000 
farm families on a speed schedule 
which leaves only four days 


between writer and reader. 


FARM JOURNAL 


“FASTEST GROWING MAGAZINE IN THE NATIONAL FARM FIELD” 
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TRAILER MAKERS 
EYE COMMERCIAL 
FIELD ADVANCES 


Pending Shows Focus Atten- 
tion on Promotion Uses 


Detroit, Sept. 9.—Growing empha- 
sis on commercial use of trailers 
was evidenced today as manufactur- 
ers made plans for participation in 
the forthcoming New York and Chi- 
cago automobile shows with a host 
of innovations in the field expected 
to be unveiled. 

Terming the trailer a growing fac- 
tor in low cost selling, Robert H. 
Mulch, general sales manager, trailer 
division, Hayes Body Corporation 
Grand Rapids, pointed out that 
through the new use of trailers sales- 
men can now cover areas where 
business has heretofore been too 
thin for profits. 

Responsible for the widening use 
of trailers, according to Mr. Mulch, 
is the current trend toward a careful 
scrutiny of every cent spent in mak- 
ing a sale, as contrasted to the 
“sales at any cost” methods of for- 
mer days. 


Lends “House Atmosphere” 


“A further advantage of business 
trailers,” he added, “is that the mer- 
chandise can be displayed and sold 
in a ‘house atmosphere.’ The sales 
man can more easily talk policy and 
reputation than if he were compet- 
ing for the buyer’s attention with a 
myriad of business details. 

“While the sale of trailers for 
pleasure and house use is numeri- 
cally greater than that for business 
use, we look for a decided increase in 
the latter.” 

As examples of successful trailer 
usage, Mr. Mulch reported that the 


TRAVELING DISPLAY AIDS WILKING 


EXHIBITION CAR 


Willing 


eanarous ise 


In line with potentialities sighted by trailer makers in the field of commercial 
displays, Wilking Music Company, Indianapolis, reported a 400 per cent sales 
increase from use of this traveling piano display. 


Wilking Music Company, Indianapo- 
lis, has increased its sales 400 per 
cent through a piano display trailer. 
Another successful user of trailers, 
Mr. Mulch said, is the Gamble Com- 
pany, Chicago, distributor of house- 
hold appliances. 

Indicating the wide range func- 
tioning of commercial trailers is an- 
other report from the Linograph 
Corporation, Davenport, Ia., regard. 
ing its plan for promotion of the new 
typesetter, Linograph “5.” This 
company is using one large trailer 
unit, carrying the machine and a 
completely equipped office in a sales 
tour of printers’ and_ publishers’ 
plants. This is believed to be the 
first instance in the typesetting ma- 
chine industry in which the product 
has been brought to the buyer, rather 
than vice-versa. 

F. S. Stocker, vice-president and 
advertising manager, National 
Stamping & Electric Works, Chicago, 
also told ApverTISING AGE that this 


company may increase its use of 
trailers during the fall season. He 
reported that it used a trailer suc- 


cessfully last fall in 
new line of “White 
Vacs” to dealers. 

O. Pfeiffer, Chicago 
ager, the J. R. 


introducing a 
Cross Coffee- 


branch man- 
Watkins Company, 


Winona, Minn., reported the com- 
pany has experimented with a smal] 
size trailer over the past six months. 
and has found it permits salesmen to 
carry and easily display the com- 
pany’s complete line of household 
products. Best use of the trailer 
has been in rural, rather than urban 
areas, Mr. Pfeiffer reported. 

The C. G. Conn Company, Elkhart, 
Ind., has also made extensive use ofa 
trailer as a traveling showroom for 
its line of musical instruments. 


Kitty Kelly in Drive 
Kitty Kelly shoe store chain will 
launch the largest advertising cam- 


paign in its history, Alvin Austin 
Company, New York, agency in 
charge, has announced, The drive 


provides for advertising every week 
in the year in every city in the coun- 
try where a store is located, and 
illustrations of shoe styles will be 
shown in all copy. 


Hitchings for Self 

Robert Hitchings has resigned as 
vice-president of Neville & Hitchings, 
Inc., Philadelphia publishers’ repre- 
senntatives, to launch his own com- 
pany, Robert Hitchings & Co. He 
will be located in the Franklin Trust 
bldg. 


Telephone “Sight” 
Shopping Visioned 


New York, Sept. 9—wWith the 
advent of television, telephone 
companies which now advise 
shopping by telephone may de- 
cide to add to the admonish- 
ment: “Don’t buy sight un- 
seen.” Joseph J. Weed, presi- 
dent, Weed & Co., New York 
radio representative, said tele- 
phone companies may be called 
upon to “pipe” sight-and-sound 
programs into homes located 
in remote villages. If this 
prediction should prove true, 
it would seem a natural de- 
velopment for telephone com- 
panies to go a step further 
and provide shop-by-sight fa- 
cilities for subscribers. 


Sign Offer by 
Colgate Helps 
Regiment Store 


New York, Sept. 7.—Point-of-pur- 
chase sales helps in the form of 
chromium signs for eight classifica- 
tions of goods are being offered by 
Colgate-Palmolive-Peet to dealers 
handling the company’s line, through 
an arrangement whereby stores re- 
ceive the signs free with a certain 
volume of goods purchased. 


Adds Liquor Sign 


For every $37.50 of business done 
with Palmolive by a store, two signs 
are offered. Toiletries, Sundries, 
Patents, Candies, Prescriptions, 
Films, Cosmetics and Toilet Soaps 
are the signs available. In addition, 
a ninth sign, Liquors, is ready for 
dealers in states where its use is 
permissable. This sign is not ad- 
vertised, however. 

Benton & Bowles, New York, is 
the agency in charge. 


SPEED TROPHY 


The $5,000 Martini & Rossi perpetual 

trophy presented to the American Power 

Boat Association by Count Theo Rossi, 

of Italy, who raced in the 34th Gold Cup 
race at Detroit Labor Day. 


New Catalog Available 


Richmond Advertising Service, 
Brooklyn, N. Y., has announced the 
publication of its 1937-38 “Rate & 
Data Catalog for the High School 
Market.” The edition contains infor- 
mation about 617 high school publi- 
cations in 32 states, circulation fig- 
ures, rates and statistical data. Ad- 
vertisers and advertising agencies 
may obtain copies without charge 
upon request to Richmond Advertis- 
ing Service. 


Outlines | Media Plans 


Newspapers, business papers and 
point-of-sale aids will be used to 
promote Airline and H&H brands of 
honey, recently purchased from 
Hecker Products Company, New 
York, by Max Ams, Inc., New York. 


HIS MAJESTY 


“THE LISTENER 


He’s our boss. 


It’s up to our creative department 


to please him. And a swell job it is doing, judging 
from the flood of response that WLW-created shows 
are receiving. From the basic idea... to the actual 
production of a show, WLW is fully equipped to 
present your sales message forcefully, entertainingly 


and resultfully to the largest single-station audience 
in America. 
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September 13, 1937 ADVERTISING AGE 15 


Box-Office figures prove that more people their pocketbooks for the benefit of your 


go to the movies during the winter months product! There is no “closed season” 
than at any other time... and modern today on human travel—human wants 
outdoor advertising greets them with your —or human response to advertising 
business message wherever and when- appeal. That is why we say, “Now is the 
ever they go. Arresting their attention time to plan the use of outdoor adver- 
... creating a desire to buy .. . opening tising for January as you planned for May!" 


Write for our interesting booklet, ‘“You Will Love Me in December,’’ describing the modern trend in outdoor advertising. 


Ourpoor A vve Gy Pang INCORPORATED 


60 EAST 42nd STREET-NEW YORK 
ATLANTA : BALTIMORE . BOSTON ° CHICAGO ° CLEVELAND , DETROIT ° HOUSTON 
PHILADELPHIA . ST. LOUIS . LOS ANGELES ° SAN FRANCISCO 
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RAPS LOW RATE 
TO EXCLUSIVE 
DISTRIBUTORS 


FTG Also Reseinds Oil Fair 
Trade Rules 


Washington, D. C., Sept. 7.—While 
moving against oil companies alleged 
to sell exclusive distributors at lower 
prices than they accord others, the 
Federal Trade Commission took oc- 


casion last week to rescind the fair 
trade practice rules under which the 
petroleum industry has 
since 1931. The FTC gave as its rea- 
son that “the trade practice confer- 
ence rules of 1931 have been treated 
by the industry generally as of no 
further force and effect.” 

The commission withheld 
names of oil companies charged with 
a l-cent discrimination in favor of 
distributors who handle certain 
brands exclusively, pointing out that 
control of this situation is difficult 
because much of the alleged illegal 
volume is purely intrastate in na- 
ture, and therefore without the pur- 
view of the FTC. Other alleged 
price discriminations, such as a tire 
manufacturer selling to employes of 
national accounts at the same price 
given the account, and often at lower 
prices than those paid by dealers, 
offer the same difficulty. 


History of Rules 


The invalidated fair trade prac- 
tice rules were followed by a petro- 
leum code under NRA, which held 
until the recovery act was invalid- 
ated in 1935. Since that time, ac- 
cording to the commission, the trade 
generally, with the exception of the 
Pacific Coast members, ignored the 
rules. The Coast trade, however, 
failed to “act in accordance with 


either the letter or the spirit of the | 
rules,” acording to the FTC. ‘“There- | 
fore the rules cannot, in the public | 
interest, be accorded the sanction of | 


the commission.” 


Below Cost Sales Outlawed 

The 1931 rules included many of 
the prohibitions later incorporated 
in NRA codes, banning defacing of 
competitors’ advertising, attempts to 
induce breach of contracts between 
competitors and their customers, 01 
interference with the performance ot 
contracts. The rules also outlawed 
sale of products below cost with a 
view of injuring competitors or cre 
ating a monopoly, and required re- 
finers, distributors, jobbers and oth- 
ers to post their gasoline prices pub- 
licly. 

The commission also declined to 
approve new regulations proposed by 
oil companies east of the Rocky 
Mountains, but said that it would 
consider any proposed amendments 
which would bring the rules “into 
harmony with the law.” 


Complete Broadcast- 
ing Facilities Wired 
and Transcribed 


TRANSAMERICAN BROADCASTING 
AND TELEVISION CORP. 


JOHN L. CLARK, PRESIDENT 


NEW YORK 

521 Fifth Ave. 

MUrray Hill 
6-2370 


HOLLYWOOD 
5833 Fernwood 
Avenue 
HOllywood 5315 


CHICAGO 
333 N. Michigan Ave. 
STate 0366 


operated | 


the | 


GPI Issues SUveneer 
Ink Specimen Books 


General Printing Ink Corporation 
New York, has prepared a new series 
of specimen books illustrating the 
varieties of its line of SUveneer inks. 

To give visual emphasis to the 
qualities of each type of ink, they 
are illustrated on the actual stocks 
used in various fields. 


Varley New President 

Tom Varley has been elected presi- 
dent of Briggs & Varley, Inc., New 
York, succeeding Harry Varley, re- 
signed. David Lewis has been named 
vice-president; Charles Krueger, sec: 
tary and treasurer, and Kennard 
Keen, formerly of Rogers Peet Com- 
pany, account executive. 


Radio Copy to 


Provide Major 
Theme for LAA 


Greensboro, N. C., Sept. 9.—Radio 
promotion, field publications and the 
use of advertising in recruiting new 
man-power will be major subjects 
on the program for the Life Adver- 
tisers Association, Sept. 20-22, at Old 
Point Comfort, Va., it Was = an- 
nounced today. 

John Royal, vice-president and di- 
rector of programs, National Broad. 
casting Company, and John Karol. 
director of market research, Colum. 


bia Broadcasting System, will be 
guest speakers at the radio panel 
sessions. Ed Kirby, sales promotion 
manager, National Life & Accident 
Insurance Company, Nashville, will 
be chairman of these sessions. Na- 
tional Life is the owner of Station 


WSM and has utilized the station 
from time to time in company pro- 
motion. 


Methods for securing contributions 
and promoting reader interest will 
be major topics for discussions at 
the round table on house organs, 
with William L. Camp, editor of 
Connecticut Mutual Life’s “ConMu- 
Topics” leading off. 

Assisting Mr. Camp will be the 
following house organ editors in the 
insurance field: Robert E. Wood, 


“Reliance Life Bulletin”; Leroy C. 
Cushman, “Massachusetts Mutua! 
Radiator;” and Ray B. Helser, Sun 
Life of America “Bulletin.” 

John H. McCarroll, advertising 
manager, Bankers Life Company, 
Des Moines, will direct group discus. 
sion on the recruiting of new man- 
power, with special emphasis on how 
advertising may be utilized in such 
work. Leading members of the as- 
sociation are scheduled to contribute 
individual case reports. 


“Ledger” Names Tyler 


Philadelphia Evening Public 
Ledger has appointed M. L. Tyler as 
New England representative. Offices 
will be located in the Little bldg.., 
Boston. 
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Transit Uses Radio 


A campaign for the National 
Transportation Company, New York, 
will feature a one-night-a-week broad- 
cast over WHN in which Bryce 
Oliver, radio news commentator, will 
interview the candidates in the 
municipal election. The radio pro 
gram will be supplemented by news- 
paper and feature advertising in the 
company’s cabs. World Wide Adver- 
tising Corporation, New York, is 
handling the account, 


Guinness to Taylor 
Arthur Guinness Son & Co., Ltd., 
has appointed W. A. Taylor & Co.., 
New York, as sole United States dis- 
tributor for Guinness Stout. J. Wal- 
ter Thompson Company, New York, 
‘cs handling the advertising. 


|cating systems in use in the movies 


See Homes as | and in their husband’s offices so 
much, Crosley thinks, that a tremen- 

Large Market dous, even if unvoiced demand, ex- 
for Chattabox | is for the industrial magnate to dom- 


ists. A common scene in the films 
jinate his business thoroughly but 


| 


Cincinnati, Sept. 9.—Believing that | ing system. 
a huge home market exists for such Such a device would make it pos- 
a device, Crosley Radio Corporation | sible, for instance, for the housewife 
has developed an inter-communicat-|to communicate in a moment with 
ing system to sell as low as $19.99 | any part of the house, such as the 
for a single unit, or $39.98 per pair. | nursery, kitchen, or even the garage. 
While the Chattabox, as it is called.| There are, of course, hundreds of 
will also be sold to business and in-| uses in offices and industrial plants. 
dustry, the company views the home Two methods of operating two or 
as the largest single source of busi- | more units have been developed. The 
ness. | simpler is to connect the power cord 


| 
Women have seen inter-communi-| of each unit into the power recepta- 


| 


| efficiently, via an inter-communicat- | 


cle. In factory buildings, where 
electrical interference may be trans- 
mitted by electric wiring, or wher- 
ever privacy is desired, a direct wire 
connection can be used. 

The Chattabox is encased in a 
sliced walnut cabinet, 7% inches 
high, 11 inches long and 6% inches 
deep. 


Beer Account Placed 


Stuart, Ames & James, Inc., New 
York, has been named to handle ad- 
vertising, merchandising and sales 
promotion of Tru-Blu Beer and Ale, 
produced by the Northampton Brew- 
ery Corporation, Northampton, Pa., 
and New York. Robert Ames and 
Arthur C. James are the account 
executives. 


Homer J. Buckley, president, Buckley, 
Dement & Co., Chicago, is chairman 
of a clinic session on “How to Write 
Better Letters and How to Maintain and 
Develop Industrial Mailing Lists and Use 
Them Effectively,” to be held at the 
National Industrial Advertisers Associa- 
tion Chicago conference, Sept. 22-24. 


Reading Habits 
of Industrials 


to Be Revealed 


Chicago, Sept. 9.—Industrial ad- 
vertisers will get facts on “How 
Reading Habits Influence the Choice 
of Media” from Archibald Crossley, 
Crossley, Inc., New York, scheduled 
to talk at the 15th annual conference 
of the National Industrial Advertis- 
ers Association, here at the Edge- 
water Beach Hotel, Sept. 22-24. Mr. 
Crossley will reveal the results of a 
nation-wide survey to determine the 
reading habits of industrial execu- 
tives and engineers in reference to 
business papers, catalogs and house 
organs. 

Another timely subject to be dis- 
cussed at the meeting is “How Pres- 
ent Day Tendencies in Direct Action 
and Indirect Action Advertising Af- 
fect Industrial Advertising.” E. T. 
Gundlach, president, Gundlach Ad- 
vertising Agency, Chicago, veteran 
in the field of direct-results adver- 
tising, will present this topic and 
show that figures clearly indicate 
that the first and foremost reason 
for advertising in the industrial mar- 
ket is the power of indirect action. 

Advance registrations indicate that 
the Chicago conference will be the 
largest ever held by the NIAA, ac- 
cording to Bert R. Graff, advertising 
manager, Creamery Package Mfg. 
Company, who is chairman of the 
hotel and registration committee. 

Engineering Advertisers Associa- 
tion, Chicago chapter of the NIAA, 
will be host to the convention, as- 
sisted by its neighbor chapters, the 
Industrial Marketing Council of St. 
Louis and the Milwaukee Association 
of Industrial Advertisers. 


No gossip, no fiction, 
no fashions, no 
funnies. But what 
an Effect in the 
spending of Moneys! 


There’s 


No Place Like 
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Wholesale Drug 


Group Submits 
Price Contract 


New York, Sept. 9.—Pointing to in- 
creased operating costs brought 
about by wage increases, wholesale 
drug distributors this week urged 
manufacturers to provide for protec- 
tion of wholesalers’ profits under the 
Tydings-Miller act and the various 
state fair trade laws. 

In a letter signed by Dr. E. L. 
Newcomb, executive vice-president of 
the National Wholesale Druggists’ 
Association, the wholesalers’ case 
was presented, accompanied by a 


“manufacturer-wholesaler model con- 
tract form.” It was asserted that the 
association was also preparing manu- 
facturer-retailer, and wholesaler-re- 
tailer omnibus types of contracts, to 
be sent to its members. 


Cannot Divide Discount 


“Many wholesale drug distributors 
have recently been forced to in- 
crease the wages of employes from 
28 per cent to 40 per cent,” the letter 
said in part. “These increases ure 
equivalent to an added operating 
cost of from 2.5 per cent to 3.5 per 
cent on total sales. Wholesale drug- 
gists in most cases cannot longer 
continue to pass on to retailers any 
proportion of their wholesale dis- 
count.” 

Emphasis was 


laid upon the es- 


tablishment of minimum _ resale 
prices simultaneously with respect 
to both wholesale and retail prices. 

In its letter, the wholesalers’ or- 


ganization said that it would be 
“glad to confer with manufacturers 
in order that any contract which 


may be offered to wholesalers will 
not involve wholesalers in violation 
of the Patman law.” 


Enter Radio Field 


Fanchon & Marco, New York, the- 
atrical producing agency, has entered 
the field of radio dramatic produc- 
tion with a dramatized news series 
entitled “Twenty Years Ago—And 
Today.” This is presented over WOR 
Mondays from 8 to 8:30 p. m., EDST, 
under sponsorship of Hearn Depart- 
ment Stores. 


Warren Telechron 
Promotes Blair, West 


David Blair, Jr., formerly super- 
visor of order service section, has 
been appointed district manager of 
the St. Louis territory of Warren 
Telechron Company, Ashland, Mass., 
manufacturer of electric clocks. 

He succeeds A. A. West who has 
been transferred to the Chicago of- 
fice as district manager. 


Agency Renamed 


The advertising partnership of 
Edwin D. Isaacs and William Solo- 
mon, formerly known as Suburbia 
Advertising, has announced its 
change of name to The Covent Com- 
pany. New offices have been taken 
at 7 W. 44th street, New York. 


_ The low cost of reaching all the buying and specifying factors in institutions through one medium 

_ makes it possible for a manufacturer to carry on a dominating advertising campaign with a small. 

_ budget. A full page (large type size 1034 by 151/g) costs only $595.00 on a 12-time schedule. This _ 
rate is just a little more than the price of a one cent stamp per reader. A small manufacturer can © 
reach the entire field — blanket all institutions — for as little as $60 per month. Se OV 


INSTITUTIONS will be published monthly. Reservations for space should be made promptly. Rates, 
_ closing dates and other details furnished upon request. May we suggest that you write promptly. _ 


DOME 


1900 


STiC 


PRAIRIE 


ENGINEERING 


- A NEW PUBLICATION 
ae eS ‘ 
COMPLETE COVERAGE 


of all the factors in the — 


_ INSTITUTIONAL FIELD 


in each case. 


facturer whose 


his salesmen. 


CHICAGO, 


LL types of institutions have com- 
mon problems, and now with 
ONE paper you can cover ALL 

institutions. Whether it be a hospital 

or a hotel, a restaurant or a jail, a 

club or a home for the blind, a large 

office building or a small orphans’ 
home, it must be maintained and re- 
modeled; it must be equipped and 
furnished; it must be decorated and 
cleaned; and the problem is common 


There are many good, sound, spe- 
cialized business papers serving each 
type of institution. Each of these pa- 
pers covers the specialized problems 
peculiar to the particular type of in- 
stitution it serves. In most cases, each 
is doing a good job. But the manu- 


more than one type of institution has 
found it necessary to use one paper 
or more in each field in an effort to 
reach his market. 


Now with one paper, INSTITUTIONS, 
these manufacturers can reach ALL 
institutions. Their sales message can 
go directly to ALL of the large insti- 
tutions and can be carried to the 
smaller institutions through the local 
institutional outfitter or jobber and 


It will probably enable a manufac- 
turer to reach more institutions than 
he can now reach with the combined 
circulation of the leading paper in 
each of the specialized fields. 


Publish f INSTITUTIONAL OUTFITTER ® DOMESTIC E MAERSK, BB. 
ublishers o NGINEERING ® AUTOMATIC HEAT and AIR CONDITIONING 
PLUMBING and HEATING NEWS ® AIR CONDITIONING BLUE BOOK @ PLUMBING & HEATING CATALOG-DIRECTORY 


AVENUE. 


product is used in 
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ILLINOIS 


SUMMER'S OVER 


PULL IN YOUR NECK 
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2 SLEET-MASTER 
BLADE “5s crasnee 


shalé op YOU this winter! agoe. We drain on battery of 


wiper biede, Coarse oniy $0¢. t «© jiffy. 
WITH Two EXTRA REFILLS. 


ONLY refifiable sicet binds! Keep 
handy bex in your car pocite:. 


the 
Get SET fer SL BRT’ 
RTE 989 


Copy soon to appear for a winter 
driving accessory. 


9 ADVERTISERS 
FILE PRICES IN 
MASSACHUSETTS 


Boston, Sept. 9.—Five manufac- 
turers have filed minimum resale 
prices with the newly created Mas- 
sachusetts Fair Trade Commission, 
as this body today revealed prepara- 
tions to police their observance. The 
companies are Pro-phy-lac-tic Brush 
Company, Florence, Mass.; McKes- 
son & Robbins, Inc., Bridgeport, 
Conn.; Sales Builders, Inc., Los An- 
geles; Vita-Ray Corporation, Lowell, 
Mass., and Ayer Company, Lowell, 
Mass. 

All of these companies distribute 
through druggists. Pro-phy-lac-tic 
has also filed fair trade contracts in 
New York and Illinois while Sales 
Builders, Inc., has taken that action 
in Tllinois. 


Advises “Go Slowly” 


Massachusetts is one of the few 
states whose fair trade law provided 
for the creation of a commission to 
administer the act. While to that 
extent it is far ahead of other states, 
where members of the trade have 
found it necessary to act as a clear- 
ing house for resale contracts, Mar- 
tin E. Adamo, chairman of the com- 
mission, told ADVERTISING AGE that 
the differences in the state acts will 
hamper uniform application. 

Mr. Adamo also admonished manu- 
facturers to go slowly in adopting 
minimum resale prices. Public senti- 
ment has been ignored in adoption 
of the laws, he commented, and no 
one knows just what the public 
viewpoint is. 

Samuel Silverman, counsel for the 
Massachusetts Fair Trade Commis- 
sion, explained that enforcement of 
fair trade contracts, an activity for 
which no provision has been made in 
the majority of states, will be placed 
in the hands of 150 field men here. 
They will report the slightest infrac- 
tion to the Commission. The state 
will be divided into districts to sim- 
plify policing. 


Joins Gardner 


John Vander Voort, formerly with 
O. S. Tyson & Co., Inc., New York, 
has joined the New York office of 
Gardner Publications, Inc., Cincin- 
nati, publisher of Modern Machine 
Shop and Products Finishing, as ada- 
vertising representative. 


19 Million for Cans 


According to estimates by United 
Brewers’ Industrial Foundation, dis- 
tribution of beer in cans has grown 
to such proportions that can manu- 
facturers will realize approximately 
$19,000,000 from sales to brewers this 
year. 


Goodkind to Agency 


M. Lewis Goodkind, formerly radio 
service manager and publicity direc- 
tor of Lord and Thomas, Chicago, 
will join Burnet-Kuhn Advertising 
Company, Chicago, Sept. 15, as vice- 


president. 


phe) 2k id ud aN Re a aS j BRE Fee Se oe Bee eo ees WR Vee) etaeys gg oa CIRM Gio eae oie aarti i 
, ie mS : tae “ 5" ‘ yy te | ee ars me 6 ue Ges ar ager yg 2) jin big oy Neca * 4 i ; i ND wr fe et ie 5 ey en ; 4 , : Ps Po rel: sip pe Pes He ¥. # . po re &, ‘ 
a ey A Pee Sel le , ie ie Gar 1 ON ee Bay haat. yy Nene, ; g a eh ; 2) ven! Oe SN haa, fia AY ees a NA GA SENET ee ae ears 
wet : ae Eh: Sree ee =, Ey ak Sen: - i Sy th 90e., ea Bt ae A as dines rt! Reg hae Res e f 5 Pa , , ane eae ye 
= eee nn nnn nn ne —————————————————————————eeE——— ee 
P fe co NR rR et ‘ 
a “ . 4 ~ ~ q 
; | , \ tig r ‘< an . } 
| . - 2 4 . », 
io . s ‘ — J 
A | = ‘ - | ] 
A 
: Dp let © sieet4rosen wind Melts and removes sleet and - 
ee a 
: Prorect yourself and your car with mater. Packed it handy box to ft 4 
s SLEET.MA ck «+ eid at pocket. Pits all care Hooks on - 
oe egg | 
service vtimien for 
Leste overage Griver a whole year. SLEET-MASTER sow — before + 
Cheapest, handinst, sleet protectiot es You unprepared The 7 
3) (ae is you cam Buy! “a 
na yh: eo af ; 
et) : - Sa, CaP ~~ ai 
— | | \ eee 
(a 50 MASTER > one, ee 
Bec a | Oe em | 
eo) See OO OOOO ess — eS SsSsSsSsSmsS9maS9MMSmSSS SSS ese wy FOE sat : 
By eae ye : FS. i 
ener ee) it le rs 
? oy 
sas : o ‘ ieee 4 2 i STs ee es ieee i sc Dinu BRAC es ie 4 a. Be 4 oe r ae: t 
‘ Ligeti e aS: <p ae el 1 ai Iie Nat gir 28 MRE ok aOR” Tas na aaa § 2 2m yee cy gee oes Le Stage 2 meme ere yen Ma | a rn Pig 
ae Ae Sa eee a ae oe Me ee ae Ey ues, PvP ws Pee na ee ae 5 eal ASE ees “lag sich Rane ce negate = i ees ate BS} spite ). a aera 
Se oS 2) ee are Sy ar m Sa ats feed i oe et ie ie eas ee ig Ree Ss fn ee ee aie SEINE sf = Beira se sak a ha oh! oe : 
: e ae . 2 ae : i ee ee Ss Ls i Laan £ a maa ae Pie a ‘ ik iets es ere es Poe haat Ne se a ei 7 ee oe oy Bs 
We eae Lae Samer ae a ae sg ees oa, | es oe ee pw Gi ete ee et soe ke AGREE pein th Set 3 3 * : ‘ S Dai. es" ae “SS GR Beara arated emer ERS 0 fe ea iiss) ee ee ie . 
os, aS cage aa aes [es Bate eS hahah ee eee rere ae Tee 5 ee ee ag ae Saha eta La Bee te ae fp: 
EST a oP og gh re eaeee eS ee Do eee 
a eer ae oe i a We ‘ SS Weak ee de area Pe é j | 4 
ee NE Ee A aii: Oe 5 ee . | 4 
Eee ie ta he accel me ape “as ae . ae f By 
: Gee geen | SNe Sana 5 
ee Ere Eyes ae Be Aas ae hs is F ae, pc arahe : : ; we 
ol Oe ie te jie Eh ‘- % 
Pr Naan cee te Mee te Pe git Set = x 
OR ia os ee ee ee as Z ee Was 8 ? -_—— 
See ee Bec SS a ae = ee ee pee ee a oe ; 
sei ee i F en Ch ee ee oe pe le ree A ie a fa ha ie . 
e ope ee a ae 
Feuer Ace Ae Ce” Ap EO Oe a ee eh ee ky 
ee rr, i a eiay. Le eg a i § 
Bc. oer : ee RAN o KS a ’ 
ee Ro ste a 
Sa i ; - On eae en, awe. bo ' Flt Se fi ore os ye ey es BA es. pe ' ee 
See Speen eral Be ee Gar ae a Bolla 0 SIO ae One ee ee ete Be ee i a er ons " 
Sn gee eas Rede yc SE OS Ree Rea ai Se ah (TR Re ee ir in ane he me am Ts 3 Oh gent Spee, peers. 2 gna 
eee edn ce Re ony aod pe lg dle? Hees ee toe Ge ee tee a a eRe ce 2 eT Se ec Sl ee “eae 
Sas qe i a 
iis ag EEN. Sp eee y Bric 3 - Ss a eae hea oN. 2 : y } email ee os a oa fe? Sa ieee 5 t i ae f 
ve ee cae ) | = = aN 4 
on ae 4 ’ . ) Tr : j 
tre fe aa 7 \ \ | . 
en NG « MAl or : 
eee ECORAT! pnt a GO, LEN 
a ig = SHING -D nn cHicd FE 
ae ae IPPING * FURNISH” re AVENY > Ne Paper 
eee cas ae 7 | 
ae = ee a ching of Nee eu ; 
ci «i sere ds to Lanne \cnotAs es 7 
ie ape ore ony Respon OS ar | Mop ween FOR : 
eee TY. ic — 7 ' a 
oer ee A 1 l Indus! y <0 WIDE COVERAGE 
Gn 5 aati see’ t's 4 \ \ - ‘( ' | tine : 
oe uur SALES ve | Ag A | WV hu SS 
oe ae } H\\\ \ SS SS 
Br eae REGARDLESS OF, == 
eG eason SUM = = > 
ta ———__. \\r 10 N SS 
sn ———— —— 
—= 34 UL AT pee == '\ 
pode 2 win ta Re SS R Cc ‘ - { \ 
Se =f ci saz fm \ | 
<r I") 
Fe > Hotels 6.189 
Pea be ae . sums 9,069 
—S=>} Hospi ond college ind. 2.013 —_— 
: ——— eae ne a ee —— : 
——— Hom@yums. 1° on, penal 3,180 — ‘4 
Pee ee —<—<——— pouses of OO 488 — ey | 
it dahegne emer a ——<——<——— . — 
be oa aa ass — 1 institu! 2,003 —4 3 
Mt St _ Governme™ —— 
Seow =f. = ants manage™ —— \ 
ie . ae i —_—— 
Sep fe 3 ——— Restaut owners and ot insurance 1S — 
OP isa aks SER Building departments % 
ie ee == ate 4 
gn ea ———— ea) estat® systems ——— 4 
Wag aa — Rk sning car 285 ——_—_— Bis 
a" a conn ont on 4 = | ; 
Sra Poh 2 — 4 $ Pie) 
ak ae — sreamstP 5s companies . = y\ Ra 
nN Co ee Pi — 1 and g ts galesme™ t —— \ 5 
RE OS ae ol departmen” — 98 —— Y}\ : 
se hs == Quitters a depariment® ess —————_ }\ : 
eae : om ——— ;tutional tutions 6 ——[——= ‘ 
en —— Ins! — —_—_—————"— 
i — stores pecatising in 8 < 3.2 SS \ 
oat ————— : — ——— 
ei —— jpitects § 4 theit age” 1,000 _———————— 
hak, Mean. — = Arce — 
Sree = —— turers aaa —— ———$— — Y 
ee ee —— Manuio 94.73) _———_ 
Bei ee TNS e - _ Yaneows ——<—~>= 
Cie. ta ps <8 — —— 
Pi eee ae — om ‘otal SS 
i eee SSAA ’ ce |S 
ih te ae ————— = —— <= 
ass ee a |S SS | 
Raa. Bs EEE ———— SSS —— \ : 
ie e SSE = ==SS——S= _ j 
" a | BS QU = = Soo | 
| | = 5 SSS | 
ig ee | a eB SER Eq a 
| =emTEecara \ZLEZZzA =e =a Pe 
— —————————— ——<—<—— - —— ae 
: _————— =— ee ee ————————— 
‘ > eee to <= 
pose eran ae SS—— 
e “y ems LS 
ee ea SS SSS 
ee Aba . . ; } 
a Bie fi i IER a al ari ES vee No Ne rst ca se. sea) ime Mila a ae at shoe Ep Scie a hie aca ea Siar Sacchi is ake lt ae ee 
ee eS i SRC cr 
: core 
| a ae ow | se 
com : yi ae 
an 7 ; Bs 
ee 0 ee Lot ORS 
ean: am eae 
en A, en SO eae 
i ie ag af vin ae 
ns ae aac : 
paglt al ; 
Pad ine . 
i ae , - ‘Ho 
ihe Mee 
oS a oe aa Re ee i 4 
as 5 ea) = s* SG", 
aig ay Sia +. 
Se CR Rao — 3 
a fae Hoa, 
OEE hid lis ee ke : 
aa gee pee » Le gee eee, Oe Prey a7 alse S78 ha ae Se ae Be ie ee a eam Da an ke Tet SR Re ceed nM ies aoe M NE Le puller atin a Wai. (058 ers) ees ae, 
ee ere oc Agee cll , tert <i ci Pema. ae: Oi ss oi Bae Sh oe creeds Pe aca 4. Sen aegis. Pate RSE An ei cape hg ORO: pb te 1 hae id » cata Mae ener encerea sate earn ee ot aey a ies 
as es i ties Bat Sa alert = Bo ge A RE le Ree 5 EVs Ug sau Bp ae ee) el ‘aes ‘ ee aan. ss aie 3 es ke cae Oras eet eS saint, 3 Fes Pele at os ik Sn ea igh rte ———— 
Py: yet ze ty BoA ~ Pes : : « “ : P ; " Z : ‘. gies ~>. Sa 
‘dace She Re: . See ; 
ot ’ 
= Nee iy ‘ f ” : 
ci, di nie 
ay ie a NT oa 
a 2.8 feo are: ae. 


Oo, 
1e 


September 13, 1937 


——— 


THE 


The magazine of FARM MARKET A has set new highs—with 
the largest RFD circulation in the world! .. . with the largest 
rural* circulation in the world! e The reason? Add editorial 


selection to circulation concentration among farmers of stature 


—and no other result is possible. ° he corn is tall this year. 
#8 
A pockets are full—with 


The wheat is heavy. FARM MARK 
four out of five farm dollars. e A new Ligh for farmers and a 


new high for The Country Home can ~. © new high for you! 


*RFD and Towns Under 2500 


OF FARM MARKET A 


(‘‘ountry Home Magazine 


CROWELL PUBLISHING 


COMPANY, NEW YORK, N. ¥. 
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Voice of the Advertiser 


Suggest Stagger for 
Star's Vacation Time 
To the Editor: Now that summer 
is about over I would like to air a 
view which I hope will prove to be 
constructive criticism of, or a sug 
gestion to, the radio industry as a 
whole. This thought might be con- 
sidered now to avoid a_ repetition 
next summer of what I deem to be 
poor policy. 


The large broadcasting companies 


have been particularly aggressive 
this year in endeavoring to promote 
summer “air-vertising.” Yet pros- 
pective radio advertisers for over the 
summer season will argue that many 
of the big advertisers either go off 
the air, or, generally speaking, have 
second rate programs. We hear at 
every hand, “The radio programs 
aren’t good in the summer,” which 
statement is brought about by the 
fact that most of the artists are on 
their vacations and the favorite pro- 
grams are either not functioning at 
all, or are not up to par. Only a 
comparatively few regular top pro- 
grams continue their broadcasting 
during the summer months. 

I would suggest that the broadcast- 
ing companies endeavor to use their 
influence on the advertising agencies 
handling the larger sponsorships to 
make their various contracts with 
artists so as to arrange vacations on 
a staggering basis. By this I mean 
that all of them not be relieved for 
vacations over the same period. As 
it is now, such vacations seem to 
begin in May and by the middle ot 
end of June most of the favorite pro- 
grams have been discontinued 01 
handled by substitutes until fall. 

However, if those vacations be ex- 
tended more throughout the yea! 
there would be a better summer audi 
ence and I believe more radio adver- 
tising, as a consequence. Oven if 
there is no special concern for the 
public’s entertainment during the 
warm months of the year, the larger 
advertisers are setting an example 
which affect and hurt the sale of 
radio advertising during the summer. 

Leo P. Bort, Jr., 

Account Executive, Harvey-Mas- 

sengale Company, Atlanta, Ga. 

vvwey 


Urges Restaurateurs 
To Know Advertising 


To the Editor: After many years 
of experience with business organi- 
zations and restaurant groups I can’t 
help but be impressed by lack of 
knowledge of advertising and its 


potentialities by many restaurant 
owners. This group represents a 


large and important field. 

Of course, it isn’t easy to teach an 
old dog new tricks, but one of the 
restaurant industry’s problems, as 
you have stressed editorially as a 
problem of all industry, is to make 
certain the product is right. 

Tourist business here and in many 
localities, is becoming a heavy factor 
and stronger efforts likewise must be 
made to dress up the product as well 
to top this market. This, in the res- 
taurant field, of course, implies more 
attractive fronts and interiors, as 
well as better food. 

Restaurant operators are also in a 
position to do a good co-operative 
promotional job as we have dem- 
onstrated here. Part of our efforts 
have been directed to identification 
of association members in the public 
mind through the development of 
an identifying seal, which our mem- 
ber restaurants display. 

The seal itself, of course, is not 
potent alone. We have had the prob- 
lem of giving significance through 
advertising to what it means, 

This is a constant obligation, but 
to make certain the “product is 
right” we have developed a code of 
standards for our member restau. 
rants and given this also significance 
by advertising. 

JOHN H. CURLE, 
Business Secretary, The Mani- 
toba Restaurant Association, 
Winnipeg. 


This department is a reader’s forum. 


DETACHABLE 


This permanent display, which carries re- 

movable fasteners to permit insertion of 

fresh samples, is cited by Mr. Bliss as the 

answer’ to the problem of floor stands 
for rug cushion samples. 


Here's Answer to the 
Rug Display Problem 


To the Editor: The problem of a 
really fine permanent display of rug 
cushion samples has at last been 
beautifully solved, we believe, 
through a new floor stand designed 
for Circle Tread Ozite cushion and 
newly-made available to Ozite deal 
ers. 

This new fixture is a rich looking 
metal stand, five feet high, conserva- 
tively designed so that it fits in with 
high grade store interiors, and fin- 
ished in deep blue and_ polished 
chrome. 

On the display it is possible to 
hang three large samples of Ozite 
and the display is so arranged with 
a removable fastener that fresh sam- 
ples may be inserted from time to 
time. A metal easel at the back 
makes the fixture rigid. 

Clinton carpet company offers 
them to stores at a charge that is 
considerably less than their actual 
cost of construction. 

Vincent R. BLIss, 

Vice-President, Earle R. Ludgin, 

Inc., Chicago, Il. 
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Need to Explain Price 


Contracts to Retailers 


To the Editor: The article on the 
front page of your Aug. 23 issue re. 
garding resale price contracts and 
Carl Weeks’ opinion of it certainly 
does justice to a large problem that 
is confronting all of us today. 

If possible, we would appreciate 25 
copies of this issue, that we might 
send on to our salesmen so they can 
show it to the trade and explain the 
situation and the problems concern- 
ing all of us on fair trade contracts 
and the effect it has on retailers of 
this country. 

Roy A. UTTER, 

Sales Department, The Armand 

Company, Des Moines, Ia. 

vvwegy 


Sugar Promotion Is 
Sweet in Philippines 


To the Editor: I thought you 
would be interested in some phases 
of Philippine sugar promotion and 
here are some of the angles involved. 

Locally, the Philippine Sugar Asso- 
ciation has staged an extensive cam- 
paign to increase consumption by 
disseminating information on _ per 
capita sugar usage in the Philippines 
compared with that in other coun- 
tries and distributing complementary 
posters, showing graphically the 
amount of sugar consumption in 
each important consuming country 
in the world. 

The association also initiated use 
by local distributors of illustrated 
one-kilogram cartons as sugar con- 
tainers as well as printed paper bags 
ranging in capacity from one-fourth 
to one kilogram. 

The association itself has em- 
ployed magazine advertising urging 
use of a greater quantity of sugar 


Letters are welcome. 


| for its healthful effect and the pro- 
| ducers are using copy in newspapers 
and magazines with the same objec- 
tive. 

You will be interested to note that 
the National Economic Protective 
Association has included among its 
aims the promotion of sugar con- 
sumption in the Philippines with the 
aid of various producers, principally 
through lectures in municipalities 
and barrios and regular radio pro- 
grams, 

GeorGeE H. FAIRCHILD, 

Secretary-Treasurer, Philippine 

Sugar Association, Manila. 


Question Raised About 
Plain Talk to Business 


To the Editor: When agencies 
insist that advertising copy won't 
sell to the common people unless it 
talks people-talk, and then try to 
say so to business executives in 
words like these, I raise a question 
Here’s the copy: 

“A mass market composed of 
erudite men and women who are 
quick on the intellectual trigger may 


be pleasant to think about ... but 
to the advertiser of a volume product 
it is just a mirage which for sheer 
deception surpasses even those des- 
ert phantasms that delude the weary 


traveler. ... Try mingling with the 
shopping crowds. Listen to their 
conversation. ... Then read one of 


your own advertisements. Is it ‘down 
to-earth’ enough?” 

I was just wondering what strange 
species some agencies consider this 
“busy executive,” to talk to him like 
that. Some of my best friends are 
executives. I know what they’d say 
if anybody tried to solicit their busi- 
ness in the panting polysyllables of 
old Sam Johnson. They likely neve1 
heard of the Doctor. Wouldn’t have 
liked him, anyhow. He'd have bored 
them. 

Or maybe 
to bother. 
above, 
by the 
preach” 
ment. 


better not 
Maybe this message, 
was written on a hot day 
““We-don’t-practice-what-we 
section of its copy depart- 


it’s just 


Copy EXECUTIVE. 
°°? 9 


Publicity Man Has 
Say On Old Question 


To the Editor: I have been brood- 
ing over this for a long time. It is 
not every day that a publicity man 
graduates to an editor’s desk. The 
reverse is so customary that press 


agents, publicity men, and public 
relations counselors are generally 
lumped under the heading of “broken 
down newspaper men.” Your corre. 
spondent, Al S. Waxman, of the East 
Side Journal, Los Angeles, took 
some pretty low blows in your issue 
of July 26, but I can tolerate even 
his suggestion that publicity writers 
go into “a legitimate business.” 

The vexing thing was his refer- 
ence to advertising agencies and 
their problem in handling publicity 
for clients. Many of the country’s 
largest and most successful advertis- 
ing agencies long ago abandoned the 
publicity field to more specialized 
talent. 

The Agency President referred to 
at that time as worried about the 
fact that client wanted him to write 
publicity stories without remunera- 
tion is a very good reason for the 
mediocre character of publicity to 
which editors object. When the 
trained publicity or public relations 
man convinces clients—and in some 
cases advertising men, themselves— 
first, that publicity “gets in” only on 
its merit as news and, secondly, that 
it takes high priced talent to make 
news, then Mr. Waxman will not 
have to worry about the 40 per cent 
wasted in his morning mail. 

LYNN C. MAHAN, 

Publicity Director, Thomas W. 

Parry Corporation, St. Louis. 


M.,.. MINDS move 


‘auch more slowly than many 
of us realize. 

Vocabularies, too, are far less 
elaborate than some advertisers 
seem to think. 


For example, consider the sit- 
uation pictured here. More than 
one reader of this article will 
probably say it is somewhat 
overdrawn. Very likely dozens 
will exclaim: “Surely, everyone 
knows what ‘aggressor’ means.” 
Actually they do not. 

However much we deplore it, 
the fact remains that such de- 
scriptions as “the guy who threw 
the first punch,” or “the fellow 
who started the brawl” would 
have a more lucid significance to 
most people than the less-color- 
ful, if more dignified,“aggressor.”’ 


Even granted that most people do have a general 
.. the fact that it is 
not frequently used in their every-day language would 
preclude its judicious use in a sales argument. 


idea of what is meant by a word . 


effectiveness with the masses. 


Easy to go wrong 
For remember, to be “over the heads” 
advertising copy does not have to be ponderous with 
polysyllabics; nor need it be studded with the sophisti- 
cated phrases of Palm Beach or the Riviera to lack sales 


As a matter of fact most advertising copy, however 


of the crowd 
of people. 


sophisticated, is broadly intelli- 
gible to the average person. But 
merely “getting the drift” isn’t 
sufficient to arouse desire; not the 
kind of desire that is necessary 
to make the millions reach into 
none-too-brimming pockets to 
trade hard-earned dollars for 
merchandise. 


The one sure way to success- 
fully advertise a volume product 
to the masses is to tell them about 
it, simply but forcefully, in thelan- 
guage they readily comprehend. 


Simplicity pays 
Headline, illustration, text— 
all should be simple and direct 
enough to ease their way into the 
average person’s mind without a 
single obstruction. 

But do not confuse simplicity 


with crudity. There is a world of difference between the 
two. To write understandably for the man in the street 
we need not skirt the borders of illiteracy. Nor do we 
need to violate good taste in order to be interesting. 
But we must exercise our selective powers to the ut- 
most—and chart our courses by those things which we 
know register most conclusively with the great majority 


Would you like to know more about this agency s 
views on the mass market? A request on your executive 


letterhead will bring some interesting information. Ne 


Advertising 


obligation, of course. 


RUTHRAUFF & RYAN, INC. 
NEW YORK CHICAGO 


ST. LOUIS - DETROIT - HOLLYWOOD - SAN FRANCISCO - LAKELAND, FLA. - SEATTLE 
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ta DOWN TOWN SHOPPING NEWS 290,326 in this same area. 
= 3440 S. Hope. Los Angeles, Calif. But coverage is not all. Down Town Shopping News has built almost universal 
the reader acceptance—the natural response to fifteen years of presenting only 
— . truthful, dependable advertising. Important, also, is the fact that the leading 
retail stores of down town Los Angeles place over 23%, of all their display 
ut- advertising in Down Town Shopping News. Advertising is news—and in Down 
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GROWING MENACE 


OF IDEA RACKET 
TOLD BY AGENCY 


New York, Sept. 9.—The man with 
an “advertising idea” to sell might 
be less dangerous if he had a bomb 
in his pocket instead of a few 
sketches in his brief case, Batten, 
Barton, Durstine & Osborn, Inc., said 
in a statement today warning agen- 
cies of the growing menace of the 
“idea racket” and the urgent need for 
self-protection. 

Attributing the public eagerness 
for easy money to legendary tales 
about a $25,000 check paid by Coca- 
Cola for the sealed suggestion, ‘“‘Bot- 
tle It’; similar recompense for the 
sealed slogan submitted to American 
Tobacco Company, “Be Happy, Go 
Lucky”; and other fantastic anec- 
dotes, BBD&O pointed out that “it 
is human nature for people to believe 
that they can suggest a better adver. 
tisement than the one they have just 
read. 

“Ideas are brought to us in letters, 
by callers in person, and lately we 
have found it prudent to put up our 
guard in private homes and dinner 
parties against the seemingly inno- 
cent lady or gent who says, ‘Oh, 
here is an idea you might be able 
to use in your advertising’. 


Advertiser Is Endangered 


“A particularly menacing situation 
arises when someone in an adver- 
tiser’s office says to a suggestor. 
‘Well, now, that’s fine; that’s very 
interesting; why don’t you take that 
right up with our’ advertising 
agency?’ 

“The ‘that’s fine’ may be meaning: 
less in the advertiser’s office. But 
when the idea-purveyor is referred 
to the advertising agency, the adver- 
tiser has exposed himself to trouble 
from two angles. He has ‘invited 
disclosure’ (the term is legal), and 
he has given the ‘idea’ the color of 
originality by voicing an idle compli- 
ment and by urging that it be carried 
further toward the place where his 
advertisements are actually created.” 

Few of the “ideas” submitted are 
either original or valuable, BBD&O 
asserted. Most of them are termed 
“pitiable in their total utility”; and 
others suggest things that are ob- 
vious or have been done again and 
again in the past. The dangerous 
ones, however, the agency said, are 
those that bear a slant on something 
already being planned or something 
that a competitor is doing and with 
which the advertiser may have to 
compete later. 

“In advertising, the real value of 
any idea lies in the technique of 
building it up, making it plausible 
and convincing, shaping it to fit com- 
pany problems and policies, giving 
it the proper pictorial, verbal or 
musical setting, and selling it and 
keeping it sold,’ BBD&O pointed out 

Agencies were advised to dissuade 


FACTS FOR 
SPACE BUYERS 


80.3%, OF 
READERSHIP 
live in 
CITIES and 
SUBURBS! 


Ask for the FACTS! 


SCREENLAND 
UNIT 


45 West 45th St. New York City 


idea-purveyors from disclosing their 
suggestions or, if the purveyor in- 
sists, to require an unconditional 
release before listening to his sugges- 


tion. Every agency was advised to 
have a standard “idea letter” on 
hand to acknowledge suggestions 


that come by mail, and to make cer- 
tain that such acknowledgments con- 
stitute “an armor of protection” for 
the day in court when the “idea 
racketeer” appears as plaintiff. 


Appoint Free & Peters 
WOWO and WGL, Ft. Wayne West 


Testimonials 
from Butlers 
Liqueur Scoop 


New York, Sept. 8.—— Testimonials 
by butlers of socially prominent 
families will feature copy for Bene 
dictine D.O.M. fall and winter ad- 
vertising which starts this month, 
according to Compton Advertising, 
Inc., agent for Julius Wile Sons & Co., 
New York, importer of the liqueur. 


class magazines will be used. First 
to be featured in this wise was 
“Harris, butler to the late right Hon- 
orable Lord Claud Hamilton, privy 
councillor.” 


Other Products 


Late this month, the Wile com- 
pany will begin advertising for its 
other products, which include Peter 
Dawson Scotch, Bollinger cham- 
pagne, Chanson wines, Lemon Hart 
rum, “schenauer wines, Carnier 
liqueurs, Robin cognac, and Wil- 
liams & Humbert sherries. Sched- 


Promotes 


Carnese Adds Duties 


Thomas J. Carnese, manager of 
production and traffic of Benton @ 
Bowles, Inc., New York, has been ap- 
pointed supervisor and co-ordinator 
of work in the agency’s art depart- 
ment in addition to his other duties 
He has been with Benton & Bowles, 
Inc. for more than five years. 


Carter Named by Bruno 


H. A. Bruno & Associates, New 
York, has appointed David Carter as 
Pacific Coast general representative. 
He was formerly West Coast director 
of publicity for Columbia Broadcast- 
ing System, and previous to that had 
New York with 


inghouse radio stations, have ap- ules have not yet been approved by 

pointed Free & Peters as national |Newspapers, chiefly in the New/the shippers, who individually de-| heen connected in 

representatives. York metropolitan area, and seven |cide upon campaigns. Paramount Pictures, Inc. 
MEMBERS OF 


THE ASSOCIATED BUSINESS PAPERS, INC. 


(Classified List) 


INDUSTRIAL @ TECHNICAL @ CONSTRUCTION 
TRANSPORTATION © DISTRIBUTION 


Air Conditioning and Refrigeration News 
American Artisan 
American Builder and Building Age 
American Machinist 
American Miller 
American Paint Journal 
American Perfumer (The) 
American Printer (The) 
Atlantic Fisherman 
Automotive Industries 


Aviation 
Bakers’ Helper 
Bokers Weekly 


Blast Furnace and Steel Plant 
Brewers Journal 


Brewery Age 


Brick and Clay Record 
Buildings and Building Management 
Bus Transportation 
Canadian Transportation 
Ceramic Industry 


Chemical and Metallurgical 
Coal Age 
Concrete 
Construction Methods and 
Cotten 


Daily Metal Trade 
Diese! Power and Diesel Transportation 
Electrical Contracting 
Electrical West 
Electrical World 


Electronics 


Engineering and Mining Journal 
Engineering News-Record 
s and AA mivst, 


Engineering 


Equipment 


Factory Manag 
Fire Engineerin 


Food Industries 
Foundry (The) 
Furniture Manufacturer 


Gas 


Gas Age-Record & Natural Gas 
Heating & Ventilating 
Heating, Piping and Air Conditioning 
Hide and Leather with Shoe Factory 

ice Cream Review (The) 
ice Cream Trade Journal (The) 
Inland Printer (The) 


_ ron Age (The 
Machinery 


Marine Engineering and Shipping Review 
Metals & Alloys 
Modern Brewer 
Municipal Sanitation 


National Petroleum 


National Provisioner (The) 


National Real Estate 


Oil Weekly (The) 
Paper Industry (The) 
Paper Mill and Wood Pulp News (The) 
Petroleum Engineer (The) 


Power 
Power Plant Engin 


Printing Art Quarterly (The) 
Product Engineering. 
Railway Age 
Railway Electrical Engineer 


Railway Engineering and 
Railway Mechanical 


Railway Signaling 


Refiner and Natural G 


) 


News 


Journal 


eering 


Maintenance 
Engineer 


M Pew 


Rock Products 


Shears (Package Manufacturing Journal) 
Shoe and Leather Reporter 


Soap 


Southern Power Journal 


Steel 
Textile Bulletin 
Textile World 
Timberman (The) 
Traffic World (The) 
Transit Journal 
Water Works Engineering 


Water Works and Sewerage 


Welding Engineer (The) 
Wood Worker (The) 


—directing an advertising 
and selling program! 


Just as in navigating a stormy sea, all available guides to skill 
should be employed. But although reliable business papers possess 
a special knowledge of the markets ‘they serve, many advertisers 
overlook this trustworthy source of guidance. 


By “reliable” we mean the A.B.P. sort of publications that employ 
highly trained editors whose sole obligation is to glean and inter- 
pret important events, to advance practical ideas, to render tangible 
help to readers who want it enough to pay for it...the kind that 


devote themselves so diligently to the subscribers’ interests that 
they can truthfully offer advertisers “packaged influence” reaching 
a “conditioned” audience. 


Men who represent A.B.P. publications have under their hats, 
and in their files, a specialized knowledge that can help you steer 
a true course to advertising economy and maximum sales results. 


THE ASSOCIATED BUSINESS 
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Michigan Tax 
Campaign Nets 
Heavy Returns 


Lansing, Mich., Sept. 9.—-Auditor 
General George T. Gundry today 
-pedited an advertising campaign 
authorized by the state administra- 
tive board and carried on in various 
newspapers throughout the _ state 
with collection of $15,000,000 in de- 
linquent tax payments during the 
last three days prior to the Sept. 1 


full or on the moratorium payment 
plan would remove approximately 
500,000 parcels of property from the 
tax sale list. 


50 Per Cent Ahead 


The collections made as a result 
of the advertising campaign, Gundry 
said, were nearly 50 per cent greater 
than those for the corresponding 
period last year, and, with adminis. 
tration expense in the $500,000 cam- 
paign outlay, collection costs run 
little more than 3 per cent. 

In addition, he estimated that fully 
two-thirds of the taxpayers availed 
themselves of the moratorium plan 


Resumes Advertising 


For the first time in nearly 20 
years, advertising is being resumed 
on Wellington Pipes, according to 
William Demuth & Co., Inc., Long 
Island City, N. Y. Advertising will 
start during the fall in The Amer- 
ican Weekly, The Saturday Evening 
Post and Successful Farming. E. T. 
Howard Company, Inc., New York, 
is the agency. 


Koons Still with Agency 


Jack Koons, who will be associated 
with Joseph Gardner, of Spokesman 
Publishing Company, Cincinnati, 
continues as owner of Midland Ad- 
vertising Agency, Cincinnati, he in- 


‘PRESS’ SURVEY 
SHOWS DRINKING 
IS URBAN HABIT 


Pittsburgh, Sept. 9.—Drinking hard 
liquor is largely an urban habit, ac- 
cording to the Pittsburgh Press 
fourth semi-annual analysis of liquor 
sales in Pennsylvania. 


capita sales of $5.82 for the first 
half of 1937. These two counties 
also have the greatest density of 
population in the state. 

Eighteen other counties which 
have a population density of from 
225 to 1,525 per square mile, re- 
ported per capita liquor sales of 
$3.50, and 47 counties with a popu- 
lation density of less than 250 per 
square mile had per capita liquor 
sales of $2.67. Expressed in an- 
other way, 34 per cent of the Penn- 
sylvania population consumes 49 per 
cent of the liquor, another 42 per 
cent consumes only 36 per cent of 
the liquor and the final 24 per cent 


ee 
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Two Pennsylvania counties, Alle- 


uses only 15 per cent. 
gheny and Philadelphia, reported per d , 


Demand for Whiskies 


Straight whisky accounted for 
54.2 per cent of total whisky sales 
in the entire state during the first 
half of 1937, representing a come- 
back after a decline. The figure a 
year ago was 56.6 per cent and for 
the last half of 1936, 53.3 per cent, 
with the corresponding shifts occur- 
ring in consumption of blends. 

Liquor sales for the first half of 
the year for the entire state aggre- 
gated $39,652,471, or $4.12 per capita. 
The number of liquor stores July 3, 
1937, was 574 and the number of 
liquor licensees, 14,118. 

Maps and charts in color picture 
the ebbing and swelling tide of sales 
of various brands and give volumi- 
nous information of all kinds bear- 
ing on markets for liquors. The pa- 
per comments significantly on the 
4 per cent sales tax in effect until 
recently: 

“Certain distortions in type and 
brand preference may be traced to 
the state tax on distillers which ex- 
pired June 1, 1937. Some brands 
formerly ranking high in sales were 
off market for periods of varying 
length until that date.” 

Consumption of rye was consider- 
ably larger than that of bourbon in 
Pennsylvania during the first six 
months, the rye score being 1,636,454 
gallons, compared with 899,345 gal- 
lons for bourbon and 128,107 gallons 
for straight whisky, which classifica- 
tion includes whisky aged over 12 
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MEMBERS OF 
THE ASSOCIATED BUSINESS PAPERS, INC. 
(Classified List, Continued) 
@ TRADE AND MERCHANDISING ¢ 


Automobile Trade Journal 
Boot and Shoe Recorder 
Building Supply News 
Canadian Grocer 
Chain Store Age—Administration Edition 
Chain Store Age—Druggist Edition 
Chain Store Age—General Merchandise 
Variety Store Executives Edition 
Chain Store Age—Variety Store Managers Edition 
Chain Store Age—Grocery Executives Edition 
Chain Store Age—Grocery Managers Edition 
Corset and Underwear Review 
Crockery & Glass Journal 
Domestic Engineering 
Dress Accessories 
Dry Goods Economist 
Electrical Merchandising 
Electrical South 
Electrical Wholesaling 
Furniture Record 
Geyer’s Stationer & Business Equipment Topics 
Gift & Art Buyer (The) 
Hardware Age 
Hardware and Metal (of Canada) . 
House Furnishing Review 
Infants’ and Children’s Review 
Jewelers’ Circular-Keystone (The) 


Linens end Domestics months, other than bourbon and rye. 
Mido’s Criterion Blends of all whisky accounted for 
Milk Dealer (The) 248,017 gallons, and blends of whis- 
Mill Supplies kies and spirits for 2,006,580, this 
Modern Packaging last being the most popular by a 
Motor Age large margin. 
¢ Petroleum Marketer Town Tavern was the most popu- 
Radio Retailing lar rye whisky sold in Pennsylvania 
me . Southern rors Journal during the first half of 1937, account- 
_ ; ba ing for 12.3 per cent of the state 
ial They are more than “space peddlers”. They'd rather hear about ee aes total. Old Prentice, the leading 
: . A , Spent bourbon, did even better, getting 
your sales problems than extol the virtues of their publications, for Underwear & Hosiery Review (The) Sha eer cent of the Glate eek. 
: in- summit of popularity was reached 
4 only then can they be of genuine help, whether the solution in itidadiiias -o wltimaieiaiks (gall ee ager ples A —— 
! ' _ dicates their own papers or not. And you can be sure that they hiicciiahes hee field, with 49.7 per cent of the total. 
F 5 . t Advertising and Selling Gibson’s was the leading whisky 
___ will respect your confidence! 5 amatans oleae blend; Cobb’s Creek the leading 
P ‘ ° merican Hairdresser ° 
4 Next time you see the A.B.P. symbol on a man’s card, toss him Amortean Revtavrant Magazine (The) pn od Ping Mana Pros I 
: . : American School Board Journal ‘ 
a few questions that bear upon your market objectives. If he can't Ti pedtacsicid Wess (Peal ney tled in bond; Seagram’s 83 the lead- 
: . . . . - Architectural Record (The) ing Canadian whisky; Sanderson’s 
4 make a helpful suggestion based on his own experience in his publi Casvalty Insuror (The) Special Reserve the leading Scotch; 
__ cation’s field, the chances are excellent that one of his editors can. Catholic Schoo! Journal (The) and Country Gentleman the leader 
1 : Editor & Publisher among other whiskies. Cavalier was 
4 Embalmers’ Monthly (The) the leading brand of American dry 
SS r Hospital Management gin; Booth’s House of Lords leading 
| TWELVE WAYS THE A.B.P. PUBLICATION Hotel Bulletin imported gin and 3 Star Hennessy 
vs REPRESENTATIVE CAN HELP YOU: Hotel Menagemont leading imported brandy. 
Hotel Monthly (The) 
1. To sense and evaluate significant trends. 7. Tohelp you see your business as business sees it. industrial Arts & Vocational Education 
ry 2. To determine market potentials. 8. To scan copy for trade jargon. je ie aoe (The) 
r- 3. To suggest product or package chang 9. To — new products, or new markets for old National pris 4 (The) 
4. To help you select and reach your prime prospects. " National Underwriter (The) ° 
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Regulation of 
Posters to Be 
Virginia Issue 


Richmond, Sept. 9.—Regulation of 
outdoor advertising will be an issue 
when the state legislature convenes 
in January, as the result 
activities of Associated Clubs of Vir- 
ginia for Roadside Development, 
whose goal is to confine outdoor 
advertising in all forms to incor 
porated areas and to the immediate 
premises where goods are sold. 

The Associated Clubs are bringing 
pressure to bear on many advertis. 
ers to desist from using outdoor ad- 
vertising and offer as a guerdon, free 
mention in a “white list.” This list 
will consist of products advertised 
elsewhere than on_ posters. The 
organization claims a membership of 
only 40,000, however. 

A special campaign is being di- 
rected at hotels, which use legiti- 
mate posters and also do consider- 
able “sniping” in many instances. 
This campaign, unlike others of the 
kind, embraces a discussion of the 
philosophy of advertising. The con- 
tention of the Associated Clubs of 


Virginia for Roadside Development | 


of the| 


is that hotel advertising should en- 
courage travel from one state to an- 
other, instead of merely pleading for 
the patronage of those already within 
the borders, 

A bill to be presented to the legis- 
lature will impose a license fee on 
each outdoor advertising location 
| While the tax on _ conventional 
posters will be small, a heavy charge 
will be made for small tack signs 
usually placed on barns and fences 
along the roads. 


| Clark Joins Merck 

Dr. Ralph W. Clark, formerly act- 
ing professor of materia medica, 
University of North Carolina College 
of Pharmacy, has joined the phar- 
macy staff of Merck & Co., Inc., man- 
ufacturing chemist, Rahway, N. J. 
Dr. Clark was onetime editor of the 
Wisconsin Druggist and contributing 
editor of the Carolina Journal of 
Pharmacy and the Northwestern 
Druggist. He will work among re- 
tail pharmacists and cooperate with 
Merck field representatives in pro- 
moting pharmaceutical interests. 


Weekly Bulletin Bows 


Starting Sept. 10, Family 
promotion department will issue a 
weekly chain grocery store manager’s 
bulletin to managers of stores in 
which Family Circle is distributed. 
James F. Ryan, of the promotion 
staff. will be in charge. 


Circle | 


SPOTLIGHT ON 
NEW TRENDS AT 
FAA CONCLAVE 


‘Record Attendance Indicated 
for Financial Program 


Syracuse, Sept. %—-Keynoted to | 
| improvement of public relations tech 
nique in banking and finance, the | 


convention of the Financial Adver 
tisers Association, opening here Sept 
13, will draw record attendance, re- 
ports indicate, for the four-day pro 
gram. 


A classroom lecture course, con- 
ducted by Dr. H. W. Hepner of 
Syracuse University on “Moulding 


Public Opinion” will provide a “Uni- 
| versity atmosphere” for the conclave. 
| Consisting of four one-hour lectures 
|opening each day’s sessions, it will 
otier a condensation of a full term’s 
work in a post-graduate course. 
General sessions’ will present 
notables on the advertising side of 
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Testing the adage about the best way to 


BUILDS A NEW CROP OF LISTENERS 


a man's heart, William S. Hedges, vice- 


president and general manager of Station WLW, did some research with this 
79-pound watermelon on boys and girls of the General Protestant Orphan home 


in Cincinnati. 


banking and finance in a_ well- 
rounded survey of the field. Round 
table discussions will offer opportuni- 
ties for fact to fact comparisons and 
informal debate on more individual 
problems. A larger and more com 
prehensive exhibit of financial adver- 
tising is also being required this 
year, with approximately 175 panels 
expected to be included. 


Emphasizes “Individual” Contact 


Dr. Hepner’s course will emphasize 
that advertising is an individual and 
not a “group mind” contact. “ Public 
opinion,” he points out, “is, after all, 
merely the opinions of the _ indi- 
viduals who make up the public.” 
For this reason he will first talk 
about individuals and will then show 
how these individuals make up the 
varied opinions of groups. 

Sub-divisions of the course will in- 
clude “Developing Personality,” 
“Analyzing the Individual,” “Influ 
encing Individuals,” and “The Finan- 
cial Advertiser as a Leader in De- 
veloping Public Opinion.” 

Headliners at the general sessions 

include Benja- 
min J. Butten- 
wieser, partner, 
Kuhn, Loeb & 
Co., New York, 
on “Investment 
Public Rela- 
tions;” Ray A. 
Ilg, vice-presi- 
dent. National 
Shawmut Bank, 
Boston, on 
“Equipping 
Ourselves for 
the Job;” Lester 
tibson, asso- 
ciate editor, American Banker, 
on “Publicity—a Clinie and Demon- 
stration of the Technique of Produc- 
ing Publicity;” and William A. 
Thomson, director, bureau of adver- 
tising, American Newspaper Publish | 
ers Association, on “The Newspaper 
as a Moulder of Public Opinion.” 

“Public Relations and Legislation” 
is the subject chosen by Paul AIl- 
bright, general secretary, Savings 
Banks Association of the State of 
New York, while Glenn Griswold, 
editor, Business Week, will discuss 
“What Banks and Financial Institu- 
tions Are Doing and Should Do in 
Publie Relations.” 

Rather than the usual group tour 
of the advertising exhibit which is a 
part of the convention, Haynes Mc. 
Fadden, of the Southern Banker and 
secretary of the Georgia Bankers 
Association, will present a motion 
picture of the advertisements on dis. 
play in “Advertising on Parade.” 

Chairmen of the general sessions 
will be Thomas J. Kiphart, FAA 
president and public relations man- 
ager of the Fifth Third Union Trust 
Company. Cleveland; Eliot H. Thom- 
son, publicity manager, Washington 
Loan & Trust Company, Washington; 
George O. Everett, assistant vice- 
president, First Citizens Bank & 
Trust Company, Utica: and A. FE. 
Felsted. advertising manager, First 
National Bank, St. Paul. 

Arthur H. Brayton, personnel man- 


Arthur Brayton 


ager, Marshall Field & Co., Chicago, 
will be the featured speaker at the 
annual banquet which concludes the 
general sessions of the conclave. Mr. 
Brayton will talk on “Stepping Up 
Your Advertising Results.” 


Samuels to Key 


Key Advertising Company, Cincin- 
nati, has been appointed to direct 
advertising of T. W. Samuels, Cin- 
cinnati, distiller of Kentucky 
straight bourbon whisky. Newspa- 
pers are being used. Samuel Glueck 
is account executive. 


Adds New Space Unit 


McCall's Magazine, New York, will 
accept half-page advertisements in 
black and one color, effective with 
its November, 1937, issue. The rate 
for this new unit of space will be 
$4,220. 


What is 
THE DIGEST? 


A stranger sharing a car seat with me 


was reading THE DIGEST. “What 
kind of a magazine is it?” I asked 
him. “It’s this way,” he said. ‘“Mon- 


day morning, I get reports from all de- 
partment heads, which give me a com- 
plete summary of my business. On 
Wednesday, I read THE DIGEST and 
feel that I have been handed a complete 
summary of the world. To me, THE 
DIGEST is an essential service, not 
just something to read.” 


There are three broad divisions to THE 
DIGEST. First—‘“Story of a Week”’— 
is a digest of important news events, 
brief, accurate and vivid but not flippant. 


Second is a feature section. Some situ- 
ations are what you might call, “News- 
breeders.” They are the rumblings of 


coming events and upheavals. With 
candid text and photographs, THE 
DIGEST visualizes these significant 


highlights of the passing show. 


The third division is, “Reading Around 
the World.” A large staff of editors 
reads current magazines, newspapers 
and books of the world and selects the 
essence. This division keeps you posted 
on what the world is thinking. 

THE DIGEST is for busy, vigorous- 
minded men and women. Such people 
earn good incomes. The half million 
families reading THE DIGEST con- 


stitute a market for higher quality 
merchandise. 


ALBERT SHAW, JR. 


PUBLISHER OF 
Digest 
233 Fourth Avenue 
New York City 
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ADVERTISING AGE 


EVER before has so great an opportunity arisen 
for closer cooperation between management and 
worker, between industry and the public. 

For msde the plant, man-to-man discussions and 
frank explanations have succeeded the curt command. 
And outside the plant, Public Opinion—the ultimate 
force in a democracy —is keenly alert. Alert... Con- 
cerned... Listening. Eager for the facts which will 
mould its judgment on the changing patterns in our 
industrial life. 

The most direct and intimate way of presenting 
your industry’s aims to the public and to your own 
workers is through Radio— ‘the one medium which is 
invited into 24,500,000 American homes. The sur- 
prising records of NBC Network Programs on such 
missions are available to business through NBC 
representatives — everywhere. -- 7 


tional Broadcasting Company 
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September 13, 1937 


INSTALL CRANE HEATING | Liverty. Modern Magazines, Pho- 

Copy Increase | TO CUT FUEL COSTS... septa, iiedbenb, Toe Balaraay: ies 
ning Post, Time and True Story. LEGION MAGAZINE 

Matches Sa les Copy will feature the familiar page ’ 


boy and will also stress the use of 
New York, Sept. 9.—-With sales 


diethylene glycol as the hygroscopic KILLED IN PLANE 

; agent in the cigarets, which makes 

“ —— on = — - them “less irritating’ than those 
a height per cont anove that a treated with glycerine. 


—, ~" n gies ——— Additional magazines will probably New York, Sept. 9—Funeral serv- 
es 2 ES be used later in the year and a news-|jces were held here yesterday for 


spondingly, it was stated today by ge er th : 
Philip Morris & Co. with the adop- paper campaign to be confined to the | Lieut. Herbert R. Schaeffer, advertis- 


eye . | wo colors o ver v 
Philip Morris _ APPEAL TO FRUGAL "9 heved i ore rang § C u A F : 7 FR 0 F 
’ 


wey = ; New York metropolitan area is con-|ing director, American Legion Maga- 

tion of a schedule of insertions im | seem everems roe anv rves—on, con ens , - 

» at ry December, it n- | 2 j 
national weekly and monthly maga- CRANE te ogee ed for December was an-| zine, who met an untimely death last 
zines, starting with September issues. (ORANCH ADDRESS) nounced. : : : Sunday when the plane on which he 
: The Biow Company, New York, is| was en route from Indianapolis to 
Copy Features “Johnny” Sauer the agency. New York, crashed in the Alleghenies 
This is the second important step| —_———- = —— ro oe a 
~ - . ng a letter to James Barton, genera 
taken by the company in 1937 to keep MacKenzie Adds Three 4 


the name of Philip Morris and the , vi sbiliti = manager of the magazine at Indian- 

cigaret’s “Call for Philip Morris” slo- — Chicago. tes in local the ae MacKenzie, Inc., Minneapolis, has apolis, was the only means of identi- 

gan before the smoking public. The] with coupon copy in an extensive cam- appointed W. M. Highfield, formerly | fying the body when it was found at 

first was taken in the spring when paign for Crane heating units. manager, Dixie Advertisers, Inc.,| Friendsville, Md. He was 44 years 
— eae ic ape _____|Jaekson, Miss., as copy chief. Also ld 

the company doubled the number of |————————— =| added to the staff are Ray F. Sall- old. 

stations broadcasting the Philip Mor- siaee. and over the c olumbia Broad- berg, formerly of Arizona and pond Lieutenant Schaeffer had just com- 

ris programs, which are on the air| casting system on Saturday evenings. | 9); Swenson, previously associate edi- pleted a noteworthy record on the 

over the Red network of the National| The new magazine schedule cur-|tor, Coal Dealer magazine, who|4merican Legion Magazine, now run- 

Broadcasting Company Tuesday eve- vently provides for full and half pages | joined the agency last month. ning far ahead of last year in adver- 


That charge 
admission 
yet have 
25,000,000 

REGULAR 

CUSTOMERS 


Do YOU want your product displayed prom- 
inently? Do you want it “talked up’ enthusias- 
tically? Do you want it “pushed” to the exclusion 
of all others for a full sixty seconds? 

Then demonstrate and describe your product 
on the motion picture screen. The 6500 theaters 
listed with General Screen Advertising attract 
over 23,000,000 customers per week—people 
with money, people who pay “to get in.” 

With Sight, Sound and Action you can show 
“em, tell "em and sell ’em—for one full minute 
you will have their undivided attention; nothing 
else present to distract their interest. 

Actually, some of the biggest names in adver- 
tising (as well as some on the way up) have used 
and are using Minute Movies with exceptionally 
fine results. May we give you some of the facts 
and figures about these campaigns and supply 
you with complete data on this new advertising 
medium? You'll want to be posted. Write today 
—no obligation, of course. 


5 x 
. = 


we It SHOWS ’EM and 
TELLS ‘EM — that’s 
why IT SELLS ’EM 


GENERAL, SCREEN, ADVERTISING, Inc. 


ail WRIGLEY BLDG. 
CHICAGO, ILL. ‘ 


\y 


tising lineage. He was an indefatig- 
able worker and extremely popular 
among his Legion confreres and ad- 
vertising men throughout the coun- 
try. 

Mr. Barton, here for the funeral, 
said: 

“The tragic death of Herb Schaef- 
fer has stunned everyone in our or- 
ganization. His dynamic enthusiasm, 
his untiring energy, his outstanding 
ability and his devotion to the Amer- 
ican Legion and the American Legion 
Magazine was an inspiration to all 
of us. His death has left a vacancy 
in our organization which it will be 
difficult to fill, and has taken from 
me a friend whose loyalty I prized 
and one for whom I had a deep ad- 
miration and affection.” 


Made Fine Record 


After serving in the Navy for three 
years aboard the Leviathan, Lieuten- 
ant Schaeffer began his advertising 
career in 1919 with U. S. Advertising 
Corporation, Toledo. Five years later 
he became manager of the production 
and merchandising departments of 
William H. Rankin Company, New 
York, where he performed outstand- 
ing merchandising and public rela- 
tions work for the Lipton Tea ac- 
count and B. F. Goodrich Rubber 
Company. 

Particularly noteworthy was his 
management of the Silvertown Fleet 
tour, when he personally contacted 
the governor of each state and the 
mayor of each city visited by the 
Fleet in 1928. His performance 
brought him the assignment to lead 
the General Motors Caravan, which 
he accepted while a member of the 
Liberty advertising staff. Subse- 
quently he joined American Legion 
Monthly. 

He was one of the organizers of 
the Admen’s Post of the American 
Legion, an active member for 10 
years, and commander for one. He 
leaves his widow, Mrs. Ruth Schaef- 
fer, and a brother. 


BRUCE FAILEY STRICKEN 

Terre Haute, Ind., Sept. 7.—Bruce 
F. Failey, 63, president of the Trib- 
une-Star Publishing Company, pub- 
lisher of the two daily newspapers 
of this city, died Saturday of a heart 
attack. Mr. Failey was the town’s 
leading citizen, holding interests in 
a dozen prosperous enterprises, in 
addition to directing the destinies of 
the two newspapers. 


L. O. BISHOP TAKEN 


Fairhope, Ala., Sept. 7.—L. O. 
Bishop, who published daily news- 
papers at Clinton, Ind., for many 
years, died here yesterday at the age 
of 78. 


C. T. SCHUELER DIES 


Lawrence, Mass., Sept. 7.—Charles 
T. Schueler, who gave his entire busi- 
ness career to the Lawrence Eagle 
and Tribune, local newspapers, died 
yesterday at Methuen, Mass. Mr. 
Schueler, who was 64 years old, was 
once a carrier for the papers. He 
rose from one position to another 
until he became president of Hildreth 
& Rogers, publishers. 
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KINSHIP 


unites five sister magazines in 
single strong advertising medium 


Our family tie is the true romance 
appeal... true romances of real life, 
of movies, of radio. This common 
appeal selects a reader group with 
common characteristics . . . provides 
homogenity of sex, age, economic 


status, a homogenity of readership 
confirmed by authoritative field 
research. The Macfadden Women’s 
Group is the dynamic new-day ve- 
hicle for mass magazine coverage... 
greater coverage for '38 ad dollars. 


YOUNGER MARRIED WOMEN ...75% under 35. 
92% NEWSSTAND ... Rechecks maintained reader 


interest issue by issue. 


2,200,000 GUARANTEE ... Over a million net 


paid gain in the last three years. 


TIME TESTED GROWTH ... Three units over 


ten years old! Stability, same five units for last four years! 


MACFADDEN WOMEN’S GROUP 


TODAY’S 


#1 MASS MAGAZINE CIRCULATION BUY 


TRUE ROMANCES - TRUE EXPERIENCES - LOVE & ROMANCE - RADIO MIRROR - MOVIE MIRROR 
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ADVERTISING AGE 


September 13, 1937 


Shea to Hotel Astor 


John L. Shea, sales promotion rep- 
resentative of the Waldorf-Astoria 
Hotel since 1932, has been made 
executive assistant to Robert K. 
Christenberry, vice-president and 
general manager, Hotel Astor. The 
appointment is effective Sept. 15. 


Galen to Lazarnick 


Roland Galen has rejoined Lazar 
nick, photographic illustrator, New 
York, to concentrate on sales promo- 
tion work. He was formerly per- 
sonal representative for artists, and 
also served as general manager of 
Henry Waxman Studios, New York. 


New Lambert Address 


Harold M. Lambert, pictorial pho- 
tography, Philadelphia, has moved to 
larger quarters in the Renel Theater 
bldg. The first anniversary of this 
picture-library is being marked by 
distribution of a catalog brochure to 
agencies, advertisers and publishers. 


Parker in Foreign Drive 


Parker Pen Company, Janesville. 
Wis., has appointed H. N. Elterich, 


Inc., New York, to handle its adver 
tising abroad for 1938. Campaigns 
will include markets in Latin 


America, the Far East, Africa and 
Europe. 


NEW PROGRAMS 
CROWD AIRWAYS 
AS FALL NEARS 


New York, Sept. 9.—With a hint 
of autumn in the night air, radio 
advertisers speeded up their fall 
plans this week, the result being an- 
nouncement of definite schedules for 
a large number of new network 
shows. 

The Goldbergs return to the NBC 
Red network Monday, Sept. 15, un- 
der sponsorship of Procter and 
Gamble, Cincinnati. The program 
will be heard Mondays through Fri- 
days from 12:15 to 12:30 p. m., 
EDST, in the interest of Oxydol. 
The contract is for 41 weeks, and 
Blackett-Sample-Hummert, Chicago. 
is the agency. 


New P & G Show 


Procter and Gamble is also begin- 
ning a new show, The Road of Life, 
effective on the same date. This 
will be heard over NBC red network 
at 4:45 p. m., EDST. Compton Ad- 


DOUBLE DUTY 


As it appears unfolded, this new Nestle's 
Ever Ready cocoa display stands alone 
as an effective floor display. 


vertising, Inec., New York, is the 


agency. 
Beginning Sept. 
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R. W. McCARTHY 
‘ Stininoe? National Advertising 


‘ ; re 
7Zagt's Worth $181,860,000 a Year MORE! 
to Retailers and Manufacturers 
—Than the Second Texas Market 


The average resident of the Houston mar- 
ket has $30 more to spend in retail stores 
this year than the average citizen of the 
second ranking Texas market. 


SOURCES: U. S. Census of Retail 
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atest Market— 


Per Capita Leader, Too 


The Houston market not only leads in 
volume of retail buying power, 
per capita retail buying power as well. 


but in 


Distribution, 1935; 
Sales Management 
Magazine ig | of 
Buying Power, 19 


ter. 
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$864,730,000 a year ®. . or 27 per cent more than that of 
the second-ranking Texas market! 
And this power to purchase grows stronger each year... 
especially in relation to other Texas markets! 
In 1935 the Houston area spent in retail stores $53,471,- 
000 more than the second Texas market. 
In 1936 the Houston area spent in retail stores $63,190,- 
000 more than the second Texas market. 


The Houston market con- 
sists of rich, active indus- 
trial-agricultural counties 
surrounding America’s 
Fourth Port. and the 
World's Leading. Oil —_- 


Sell Texas’ No. 1 MARKET With | Houston's No. 1 NEWSPAPER. 


‘THE HOUSTON CHRONICLE 


LEADS THE STATE IN NATIONAL ADVERTISING 
FIRST IN HOUSTON—IN EVERYTHING 


THE BRANHAM COMPANY 
National Representatives 


Company, Pittsburgh, Pa., will spon- 
sor Eddy Duchin and Ris orchestra 
in a series of programs over NBC 
stations WEAF in New York and 
KYW in Philadelphia, Fridays from 
7:30 to 8 p. m., EDST. The con- 
tract runs for 13 weeks through Bat. 
ten, Barton, Durstine & Osborn, Inc., 
New York. 

Varady of Vienna, Inc., Chicago, 
will begin a half-hour program on 
Sept. 26 from 1:30 to 2 p. m., EST, 
featuring Ted Weems’ Orchestra. 
The program will be heard each 
Sunday at this hour over MBS. 
The agency is Baggaley, Horton & 
Hoyt, Inc., Chicago. 

“The Lone Ranger,” sponsored by 
Gordon Baking Company, Detroit. 
has been renewed for 52 weeks over 
MBS, effective Sept. 27. The pro- 
gram is heard Monday, Wednesday 
and Friday from 7:30 to 8 p. m., 
EDST, with a repeat broadcast for 
Don Lee Network from 11:30 to 12 
midnight, EST. The agency is 
Brooke, Smith & French, Inc., De- 
troit. 

Music for Chesterfield 


The Andre Kostelanetz orchestra 
will again be presented over CBS 
under the sponsorship of the Lig- 
gett & Myers Tobacco Company for 
Chesterfield cigarettes, with operatic 
and concert stars as guest soloists. 
The new series will be heard each 
Wednesday, beginning Sept. 29, from 
9 to 9:30 p. m., EST. The agency 


is Newell-Emmett Company, Inc., 
New York. 
A new radio program § starring 


Tyrone Power in half-hour dramatiz- 
ations of outstanding plays and 
stories will make its debut Sunday 
night, Oct. 3, over the Blue network 
of NBC under the sponsorship of 
John H. Woodbury, Inc., Cincinnati. 
The weekly broadcasts will originate 
in Hollywood each Sunday night, 


9:00 to 9:30 p. m. Lennen & 
Mitchell, Inc., New York, is the 
agency. 


Beginning Oct. 6, Sidney Skolsky, 
Hollywood columnist, will be heard 
over the NBC Blue network, 
Wednesdays, from 8:30 to 8:45 p. m., 
EDST, in a series of commentaries 
on Hollywood news and personali- 
ties. Sponsored by Emerson Drug 
Company, Baltimore, Md., for Bromo 
Seltzer, the commentator is under 
contract for 52 weeks. J. Walter 
Thompson Company, New York, is 
the agency. 


Sanka Starts Oct. 7 


“We, the People,” under sponsor- 
ship of General Foods Corporation, 
New York, will be broadcast over 


CBS beginning Oct. 7 for Sanka 
Coffee. The series will be heard 
Thursdays from 7:30 to 8 p. m. 
EST. Young & Rubicam, Inc., New 
York, is the agency. 

Lever Brothers Company. Cam- 


bridge, Mass., has renewed the dra- 
matic show, “Big Sister,” over CBS. 
The program is heard every morning, 
Monday to Friday inclusive, from 
11:30 to 11:45 EST, with a rebroad- 
cast to the West at 2 p. m. Rinso is 
the product advertised, and Ruthrauff 
& Ryan, Ine., New York, is the 
agency. 

“Watch the Fun Go By,” present- 
ing Al Pearce and His Gang, will 
continue to be broadcast over CBS 
under the sponsorship of Ford Motor 
Company, Dearborn, Mich., every 
Tuesday from 9 to 9:30 p. m., EST. 
The program will be rebroadcast to 
the West from 12 midnight to 12:30 
a.m. The agency is N. W. Ayer & 
Son, Inc., New York. 

Pontiac Motor Company, Pontiac, 
Mich., will again sponsor “News 
Through a Woman’s Eye,” with 
Kathryn Cravens as commentator. 
The program is heard every Monday, 
Wednesday, and Friday from 2 to 
2:15 p. m.. EST. McManus, John 
& Adams, Inc., is the agency. 


“Helen Trent” Renewed 


The dramatic shows, “Romance of 
Helen Trent” and “Our Gal Sunday,” 
will continue on CBS for another 
year through a contract renewal. 
The program, sponsored by American 
Home Products Company, Wilming. 
ton, Del., for Edna Wallace Hopper 
Cosmetics, Old English Paste Wax. 
and Anacin, is heard every afternoon, 
Monday through Friday. The Ro- 
mance of Helen Trent will be broad- 
cast from 12:30 to 12:45 p. m., and 
Our Gal Sunday from 12:45 to 1 p. m., 


READY FOR ACTION 


en 


With the top folded down, the new card- 

board Nestle's Ever Ready Cocoa dis- 

play can be used by special demon- 
strators. 


CNYT. Blackett - Sample -Hummert, 
Inc., New York, is the agency. 
“Uncle Jim’s Question Bee” will 
continue for an indefinite period over 
NBC Blue network, Saturday eve- 
nings from 7:30 to 8 p. m. The pro- 
gram is sponsored by G. Washington 
Coffee Refining Company, Morris 
Plains, N. J., and Cecil, Warwick & 
Legler, Inc., New York, is the agency. 
Other new programs include “ Petti- 
coat of the Air.”’ beginning Sept. 14, 
sponsored by J. B. Ford Company, 
Wyandotte, Mich. It will be heard 
Tuesdays and Thursdays from 2 to 
2:15 p. m., EST. N.. W. Ayer & 
Son, Inc., New York, is the agency. 


10th BIRTHDAY... 


AIR EXPRESS 


1927....1937 


RAILWAY EXPRESS 


Grown up and nation-wide, AIR 
EXPRESS, now speed master of 500 
giant super-swift transport planes, zooms 
America’s shipments north, south, east, 
west—2500 miles overnight! Complete day 
and night service to 216 cities, and all 
points between, in the United States and 
Canada. Direct to Latin - America, Hon0- 
lulu, and the Far East. Low cost. Trvé, 
modern economy. For service, telephone 
any office of Railway Express and SY 
“AIR EXPRESS DIVISION!” 
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| ALABAMA f Fade 


WAPI, Birmingham, is now 


represented by RADIO SALES 


WAPI, soon to become a member of the Columbia 
Broadcasting System, is now exclusively represented by 


RADIO SALES for the sale of national spot time. 


Alabama’s only clear channel station, W API has 5 times 
the power of any other Cotton State station — and domi- 
nates the entire trading area of the industrial center of 
the South. The following data best describe Birming- 
ham’s complete trading area—served by WAPI: 

1,810,410 peoples 177,400 radio homes« $414,557,000 


annual effective buying income « $173,031,000 
annual retail sales « $2,200,000 total weekly payroll 


Based on the number of its national spot advertisers and programs 
WAPI ranks first in popularity in Alabama, third in the East 
South Central States, and is one of the 50 most popular stations 
in the United States—Sales Management, August 15th, 1937. 


The majority of WAPI’s local accounts are those of Birmingham 
retail merchants whose trade comes from such a vast section of the 


state that a purely local station would be of little use to them. 


WAPI has long offered national advertisers full merchandising 
cooperation —a station activity which is being intensified. 


Since WAPI conducts its activities on a plane commensurate with 
its ownership by three great Alabama colleges (Alabama Poly- 
technic Institute, University of Alabama, and Alabama College) 
it bears the good will of businessmen, civic organizations and 


newspapers alike throughout the wide area it serves intensively. 


WAPI is a worthy addition to the RADIO SALES list: 
WABC, New York; WBBM, Chicago; KMOX, St. Louis; 
WCCO, Minneapolis-St. Paul; WEEI, Boston; WBT, 
Charlotte; WJSV, Washington; WKRC, Cincinnati; 
KNX, Los Angeles; Columbia Pacific Network ; Columbia 
California Network; Columbia New England Network. 


4% 


For data on the Birmingham market and WAPI (or on 


any of the markets and stations listed above) consult 
the nearest office of RADIO SALES. 
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“RADIO SALES 


A division of the Columbia Broadcasting System: New: 


wen 


York + Chicago « Detroit + San Francisco « Los Angel : 
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A&P Removes 
Another Burden 
from Housewife 


Chicago, Sept. 9.—In opening a 
spacious new store in the busy How- 
ard street section of Chicago, Great 
Atlantic & Pacific Tea Company has 
removed a serious obstacle to heavy 
buying by installing gliders, resem- 
bling baby carriages. Wire baskets 
replace the old-fashioned type. 

Each of the gliders accommodates 
two baskets and.the shopper moves 
along the shelves pushing the cart 
ahead of her, until she has surveyed 
the entire stock and bought all of 
the supplies she requires. 


Expect Larger Sales 


Heretofore, A. & P., in common 
with other chains, has merely pro- 
vided baskets in which the buyer car- 
ried her purchases. As the burden 
grew heavier, the shopper usually 
decided to postpone further buying 
until another day. 

A. & P. delivers to any part of the 
city for 10 cents, regardless of vol- 
ume of purchases, so that the ten- 
dency among shoppers is to load up. 
Use of gliders will emphasize this 


HOLIDAY EMPHASIS 


MORE THAN 22000.STANDARD OIL DEALERS ARE AT YOUR SERVICE 


Standard Oil Company of Indiana waxed 

poetic in an effective pre-labor day con- 

trast reminder to motorists throughout 

the territory to “get service” and thus 
be sure to “get there." 


trend and result in larger average 


unit sales, it is believed. 


PLAN SCHOOL 10 
TRAIN DEALERS 
IN ANTHRACITE 


Stress Advertising, Sales 
Promotion in Courses 


New York, Sept. 9—To make it 
possible for dealers to learn the lat- 
est merchandising methods and at 
the same time increase their tech 
nical knowledge of heating, Anthra: 
cite Industries, Inc., will conduct a 
series of merchandising schools of 
two week’s duration at its testing 
center in Primus, Pa., it was an 
nounced today by the association. 

These training schools will consti 
tute the first organized effort on the 
part of the anthracite industry to 
afford facilities enabling dealers to 
acquire a fundamental knowledge of 
modern promotional practices, with 
attention to their concrete adapta- 
tion to industry needs. Through the 


a its earliest days as 


America’s first broadcasting 
station, KDKA has occupied 
a dominant position locally 
and nationally. Its prestige 


is a tremendous asset. And 


its records show that leading 


Basic Blue Network Station 
‘Completely Programmed by NBC 


local and national advertis- 


ers have cashed in on it day 


after day, year after year. 


BUILDS NEW AUTO BUYING GENERATION 


W. S. McLean (left), director of advertising of Fisher Body Corporation, and 

Dan Beard, National Boy Scout Commissioner, proudly flank Teddy Mandel, 

winner of one of the four $5,000 university scholarships in the auto body com- 
pany's 1937 Craftsman's Guild contest. 


study in morning sessions of the 
basic principles of antracite heating, 
the “students” will be led into the 
intricacies of how to sell these prin- 
ciples in terms of coal and equip- 
ment. Thus, all courses will be 
made practical from a merchandising 
standpoint, while at the same time 
not neglecting the value of engineer- 
ing education, on which all previous 
schools have concentrated, according 
to the association. 


Will Dramatize Selling 


In addition, the final day of each 
school will be devoted entirely to 
merchandising methods, which will 
include basic sales and advertising 
methods, conducting local sales and 
advertising campaigns, dramatizing 
local sales and advertising activities, 
and sales records and follow-up. 

With the first school scheduled for 
Oct. 4-15, the general outlines of the 
courses to be given will reflect the 
experience gained in sessions re- 
cently held as an experiment. 

From the enthusiasm engendered 
by this trial school, the association 
is laying plans for a minimum of one 
school a month, commencing in Octo- 
ber, with enrollment for each limited 
to 125 dealers handling the coal of 
producing companies contributing to 
the association or equipment ap- 
proved by the Anthracite Industries 
laboratory, which is located at 
Primus, a suburb of Philadelphia, 
considered the heart of the anthra- 
cite industry. The schools are ex- 
pected to draw dealers from all parts 
of the East and from as far west as 
Chicago. Those attending will pay 
an enrollment fee of $20 and all of 
their expenses. cB 

Among the instructors in merchan- 
dising will be Nelson Stuart, sales 
promotion manager, Delaware, Lacka- 
wanna & Western Coal Company, 
New York; E. P. Hayes, sales promo- 


tion manager, Fox Furnace Com- 
pany, Elyria, O.; H. L. Siegmund, 
sales manager, Motor Stoker cCom- 


pany, Hershey, Pa., and R. N. Snow, 
Anthracite Industries, Inc. 


Test Campaigns 


Scheduled for 
Maine Lobster 


Augusta, Me., Sept. 8.—Test cam- 
paigns for lobsters in metropolitan 
markets will be the initial step in a 
new advertising and promotion proj- 
ect for Maine fishery products, the 
Maine Development Commission an- 
nounced today. 

Plans for launching these cam- 
paigns were agreed upon by state 
officials and a group of representative 
lobster dealers at a meeting in 
Thomaston, and a general appropria- 
tion given to the Development Com- 


mission will be used in financing the 
promotion for both the agricultural 
and fishery industries. 

According to details released, 
Maine lobsters will be sent into se- 
lected markets bearing the officia! 
red, white and blue Maine trade. 
mark. Newspaper copy, to appear 
coincidentally with the arrival of the 
lobsters, will stress the fact that they 
are the genuine article. Other sales 
promotion plans are also under con- 
sideration, with a broader program 7 
anticipated if tests prove successful. © 


Trade-marks Are Problem 


Suitable trade-marking is consid: 
ered one of the chief problems con- 
fronting the marketing of state prod- © 
ucts. Maine, it was pointed out, has @ 
dozens of products which are nation ~ 
ally distributed, but few bear identi. | 7 
fication. k 

Last year a trade-marking device 7 
was developed by Sturges Dorrance, ~ 
of Brooke-Smith-French & Dorrance, ~ 
New York, for use on Maine lobsters, | 


Eve rything 


eo a oe ea 


‘Photography 


Conde Nast Publica- 
tions, Packard Lektro 
Shaver, Dictograph Prod- 
ucts Company are a few 
of the mary outstanding 
organizations for whom 
Ideal Studios produce 
photographic enlarge- 
ments for window dis- 
play and dealer use. 


Here, in one well- 
rounded, complete or- 
ganization is every facil- 
ity for turning out super- 
lative enlargements—re- 
productions — displays— 
portraits—transparencies 
— montages — cut-outs— 
colored prints—and 
every other type of com- 
mercial work. Ask us 
about your next job. 


Ideal Studios 
INCORPORATED ee 
160 West 46th Street 
New York, N. Y. ~ 
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Locating the most lucrative market in New York for what- 
ever you have to sell is a simple arithmetical problem. 


You need only add up these facts: 


One -a market of over 500,000 families weekdays, over 
750,000 Sundays. (This gives you the mumbers you need 
for successful volume marketing.) 


Two — a market of active, prospering families that want and 
can afford to buy the things you advertise. (This gives you the 
purchasing power you need for profitable volume marketing.) 


Your answer is a unique combination of numbers and 
purchasing power that only The New York Times can give 
you. And knowing that these are the two essentials of any 
profitable volume market, you can readily understand why 
advertisers prefer The Times market over all others in New 
York . . . and have for over 18 years. 


Che New Pork Gimes 


“ALL THE NEWS THAT'S FIT TO PRINT.” 


NET PAID SALE AVERAGES 517,732 WEEKDAYS, 
791,161 SUNDAYS (6 MONTHS ENDED MARCH 31) 
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a gain of 13.40 per cent over the The outdoor group reported an in- c 1937 \ r 1936 ‘ 
AZ N A 634,564 published a year ago. crease of 3.26 per cent, with 76,226 ae by ery —— ee 
Women’s magazines enjoyed Sep-|lines in current issues, compared he a RT Od 600s + haeebecesenesoss = aa vo — 
tember lineage of 522,792, for a gain| with 73,813 lines in September, 1936.) Gaquate I he ee cist ce bind 2.19 943 1.19 512 
1 0 Hh) PER CENT of 11.54 per cent over the 468,700 pub-| A decline was suffered by standard| House & Garden..........-..+.0e0005> 66.86 42,258 66.38 41,957 
y P House Beautiful Combined with Home 
. lished a year ago. _Women's groups| magazines, which carried 19,893 lines ee ee se se 36,298 83 26,425 
had an increase of 2.57 per cent, the} in current issues, compared with Ie 27 tan lil lis eh Rae Aes 20.74 14.191 21.22 14.521 
current figure being 213,701, com-| 21,250 recorded by this classifica-| tyechanics and Handicraft........... 28.06 6,286 19.14 4,289 
pared with 208,339 a year ago. tion a year ago. DEG TORE, oc heceddcscccrrsocrs 46.83 10,491 44.44 9,95¢ 
MOOBO MABAEBING ..ccccccescesescccees 5.56 2,388 7.19 3,087 
<= | National Geographic ............-26.- 35.04 8,341 21.69 5,164 
FERGIE TOUBENOOE 6c cc cecevecceccvesce 63.54 27,261 50.30 21,579 
SEPTEMBER ADVERTISING LINEAGE IN NATIONAL {Nature Magazine ....0...00., cues 832 3,673 7.65 3,243 
New York, Sept. 9%.-——September MAGAZINES Cen BORE TOF DOPE. 05sec ccscerceces 6.07 2,607 . ,093 
: 4 P : ee. GO. os oh Wes 000000060 14.13 6,066 18.51 7,941 
awe > carr 4 
magasines carried 1,571,496 lines of seat ne Popular Mechanics .........+++++++:- 77.15 17,283 73.21 16,40 
advertising, Publishers’ Information STANDARD ‘Pages "Sime of Panes I ines |?Popular Publications, Inc..........-. 11.73 2,628 12.41 2,782 
Bureau reports, for a gain of 149,663) ¢ american Mercury ...........00.000+ 12.38 2,408 18.33 2,593 | Lopular Science Monthly............. 38.90 = 13,689 pepe 10,669 
lines, or 10.52 per cent over Septem-| Atlantic Monthly .................... 28.23 6,720 22.06 5.262 | ROCDOOK -oscerccerccccesvesscecccens 38.73 = 16,616 oy My + 
Current History ie 5.37 1204 9.06 2 030 Scientific American ....... pee Cade ee 11.83 5,079 11.7 5, 56 
ber, 1936. Ms ——— ol 7.56 4 '247 2.72 3912 | Scribner's NE eR ne ee 16.54 7,098 8.32 3,571 
Though some individual weekly] yarpers Magazine ...........--.-..-. 26.52 6.314 29.67 7063 Sports Illustrated & American Golfer. 3.74 1,606 6.58 2,821 
: avhe MmereS scceoveeneeraeteseeoee #V.0e st . , * sl ai 9- > - 
magazines made gains in August, the Sportsman Trerrrert sy. ee ee ee ee ee 35.20 My td er aes 
le : Total Group 19,892 91.250 | SPUP cer ecer see e eee er sree see eee encces 50.72 34,090 34.67 23,3 
ast month for which complete fig- EEE Forts cree senen nen sy " : $1.3 setsest & Bmith Gomnbination......... 9.12 2044 13.49 3024 
ures are available for this class,| American ..........c..ccecececeeceeee 44.97 19,295 40.41 17,337) Stage .---. ca seeees eS beweses eee rvere 39.52 8 = 19,884 33.18 = _-15, 585 
weeklies as a whole sustained a| American Boy ..............00000000: 11.47 7,801 9.35 6,363 by yy tro MEE. venesesrersers ape By. ap anate 
Bist destine im commer ith | American Home—National ........... 75.64 47,810 51.48  32,537),0~" Pe ST vena veer eeekerey ss ep “Toes <i. “San 
slight decline in comparison with . , . RS al St are ae ee nn 7 51 4.751 11.35 7179 
“ae i American Home—New York Area Ed.. 5.37 3,396 7.99 5,054 ee ae sail alate eth i chat . aie byt 2 a9 o Ae 
August, 1936. The current total was! american Legion 27.76 11.911 10.90 4.678 | Prue Detective Mysteries...........-. 6.62 2,844 6.13 3,631 
— ; . ) eee i $ : ’ ee Meee oi ee 93°35 9 29.205 
572,690 lines, against 573,853 for| Arts & Decoration...............-0085 11.23 7,553 RAG SE Serene etree tenner resecenes = ee =. 
August, 1936, the loss being 0.21 per| ASi@ ---- eee e ee eee tee ett e eee e eee enees 6.33 2,736 6.31 2,728 - a . as ee 
pi Stina Gekite. tine al a : ,| Better Homes & Gardens... 2.0.0.0... 54.21 24,396 44.17 19,877 hse hl lan adh dad chal 330,800 er 
402 S, However, GO NOt) :Big Seven Group..........0.e0ceeeee 12.50 2,800 8.00 1,792 WOMEN’S 
include the large volume carried by] Boys’ Life ..........0...c0ccceueccuee 13.40 9,112 15.13 10,290 | Farmer’s Wife .......scccccsceecscves 14.78 10,052 14.49 9,859 
Life. NUE EES See Aa ae ere a 11.82 5,074 11.20 4,807 | Good Housekeeping .....-...+eeeeeee 86.95 37,302 99.64 42,747 
ar . ES a 22.59 9,694 22.17 9,511 | Harper’s Bazaar ........--+++seeeeees 183.52 %123,387 113.51 76,282 
‘vne largest gain among monthly! Goiege Humor ........... 5.82 2501 6.31 ee re rere 14.56 11,014 16.66 12,601 
magazines was registered by the|Gosmopolitan ........................ 54.59 23'420 50.46 21.650 | Home Arts Needlecraft............... 8.70 5,916 7.88 5,364 
mail order group, with an increase| Country Life .............0.cceeeceee 37.35 25,102 31.99 21,499 | Household Magazine .............+.-. 15.74 10,705 18.52 12,598 
of 26.98 per cent over September,| EIKs ..-...0..cee cece e ese ce ee eee eeeee 9.64 4,137 11.31 4,854 | Junior League Magazine..........-... wees 7,135 sees teas 
‘ ‘ . ag: arrt MBGUITO—-NAOUIOMA) ooo sr cderceserspes 69.78 46,895 56.73 38,129 | Ladies’ Home Journal...........+....-- 45.10 30,673 48.59 33,045 
1936. General magazines carried 719,- Esquire—Sp. Ed. ...........sccccccees 1 Sarre ES LEE LE EL OEE Te meee 8,801 feces.  hebiaare 
640 lines in September issues, for! ¢Extension Magazine ................ 13.56 9,334 10.01 6,887 | McCall’s ..... eee eee cece eee eee e eee eees 37.96 25,814 47.95 32,610 
POPOREH BERGORING 6c ccc ac iscreecesess 41.19 17,674 41.62 17,859 
ok sennenens EEE EERO COOOL ETI 15.95 10,852 16.07 10,93 
PORCONERs TIOGIOW. 6c occeveseereivavess 29.62 20,148 28.02 19,058 
ES ig cc hnecwee oe Ge Wkewn bo 7.33 3,146 9.44 4,052 
aera oie é hikes atenssceeee ced 24.34 10,446 25.80 11,071 
‘ ; . . fo ae yee oe he eee ee 49.59 21,278 41.63 17,861 
eae ee Terre eT eee TT eee Te 208.06 131,497 191.40 120,968 
Woman’s Home Companion........... 53.06 36,081 51.39 34,946 
' WOU WHEE | ks 66.00 5.60 065544000008 11.86 8,066 10.06 6,845 
SS oh ok 86 R45 cE DEER ECE® 522,792 468,700 
WOMEN’S GROUPS 
Fawcett Women’s Group— 
Hollywood Magazine ............ 25.56 10,737 29.47 12,381 
Motion Picture Combined with 
EOTTG COED 6 vasa see eee eee es 25.89 10,874 29.45 12,369 
Romantic Movie Story............ 27.90 11,718 26.12 10,974 
ROMANTIC BtOPIOS 2666 ceewonsces 19.63 8,248 24.07 10,110 
BOPGOR TOOK oc bs tech st cesses ances 25.63 10,768 29.10 12,222 
Screen Play Magazine............ 26.36 11,075 8.91 12,145 
rus LGRIORHIORE 6c ecco sean ece 20.39 8,564 23.90 10,0388 
Macfor cen Women's Group— 
ee er a re 30.49 13,084 30.5 13,090 
ee | 35.75 15,339 32.59 13,982 
ee SOON Ce tkecibwasee ds cuiees 30.27 12,988 28.69 12,309 
SERS TORPOTIGNCOS 600s cen sevccces’ 31.26 13,413 30.30 13,002 
voy ee Peer TT Tee eee ee 34.25 14,694 31.61 13,662 
Modern Magazines— 
PEOGGTH FEGIMANGOE «i icc sc ciccscwes 36.94 15,849 27.51 11,806 
ERR rare eer rer eee a 42.29 18,145 31.37 13,459 
ER rs bE ASS HONS 34.12 14,641 27.13 11,641 
Screenland Unit— 
Ceres ere ee 27.44 11,775 29.22 12,538 
DEVOP BGPGON: onic ic dso scieen reese 27.48 11,789 29.62 12,711 
vig Ue a ea a ar err 213,701 208,339 
OUTDOOR 
ATOTICER FMOMAN 646 sccccscesswrvns 26.62 11,420 26.34 11,303 
i. € 2B PET CLT ere eee eee 30.18 12,948 25.84 11,089 
Peg ee ee are 16.06 6,892 14.90 6,395 
Hunter-Trader-Trapper ..........eee8% 16.10 6,909 14.89 6,389 
PROCS & WISI «6.ciks occ vcecscvents 17.65 7,572 20.96 8,995 
PIMTIONR! BHOTUSMAN .... oc cvicccvvessacs 21.87 9,385 23.00 9,869 
RAGE SRE cits oa 6s 9's hse oe 60s 65aR 28.46 12,213 28.73 10,184 
For in Troy’s A. B.C. Gity Zone (which includes wisi ich taidaehceleallt = <a me wae 
Watervliet, Green Island, Cohoes and Waterford) are Total Group .. sees eee cere eees 16,226 73,818 
. MAIL ORDER 
119,324 potential customers with an annual effective ORME oe es ath hips ORES ake eR OR 6.62 4,508 6.52 4,436 
buying income of $83,526,800. Ve AE Arion ttre ene rete 5.08 3,459 3.28 2,237 
DNR OO io oo ab 5 Sew Se DOs deese8e 3.18 2,226 2.93 2,055 
Timetrated Mechanics 6.5. icss cesses 4.87 3,414 3.46 2,424 
Put another pin in your sales map for Troy. Then PROCMOTE FEOMO LATO. cic ccvevwcnacess 5.35 3,748 3.98 2,786 
’ r . BOP OPGI Grete ak 66 ow S6 ise KR 0K 4.26 1,838 3.73 1,168 
you won't miss the fourth highest city among New York’s " 
larger communities in point of per capita retail sales Total Ser ein so Mkeeincw eae pee eke mre 19,183 15,106 
SOR.S0. A clone second te 0 York Ci ; AUGUST ADVERTISING LINEAGE 
anieng ond to New York City and higher : Weeklies (4 Ixsues in 1937, 5 in 1936, Unless Otherwise Indicated) 
than Buffalo, Rochester, Syracuse or Utica. Average daily net Te American Weeki... idccaiewcies 83.79 64,349 33.96 64,670 
paid circulation Busines Se ee eh vies cL oeeees 105.97 45,462 91.55 39,27¢ 
~ : , ; ‘ RN ets ie aie cals pa ee Ween eK RT 111.95 76,130 105.80 71,945 
l'roy is the Empire State’s lowest cost ‘‘A’’ market. + tet copies, RET Ae ET ee eS RL Ee, ade 43.29 18,182 58.58 24,607 
Th. s arc 19 TRE ein 86 bre Orvis tie aes GAR SS.OE .23 8,977 97 29% 
rhat’s because The Record Newspapers, Troy’s only S sited way + ag She tke ene e = ernie 
delle: die , 3 A.B.C. Publisher’ s heen SES Gib Ri Sihch 010 ey Ccw bee Rw be Od eee oie ee reer gees aes 
d S, give complete coverage at a single rate of 10c a Statement. Mem Tadber ........<:.+....0...... eee 18°648 140.17 60,137 
line. That means outstanding effectiveness and economy tNew York Times Magazine.......... 9.35 30,528 23.82 24,777 
' ae _— ; i SC ee ee rere 7.85 3,381 13.28 5,701 
for you in advertising and sales costs. Saturday Evening Post............... 152.18 103,487 169.63 115.349 
Fe OO 565 600540556 0 e060 bbe Ses 20.55 23,171 11.89 12,254 
i > » | et Qf - 798 
In no other market of comparable size in the state iets Sp daieiiaahoveraneniariaien te 214.55 98,044 186.00 79,798 
is it possible to do the whole job at so low a cost. Tunpeed. States NGwWss «cccwcscssvscces 17.84 7,235 18.12 37,806 
Te “CREBUR 66 i560 65 eis eae sb ee 572,690 573,853 
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ADVERTISING MANAGER 


*Two issues. 

*Five issues, 

tFigures provided by publisher. 

$Page size changed from 2388 to 196 lines. 
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FOUR A’S ASKS 
MUSICIAN COSTS 
IN RADIO PROBE 


Organization Seen Ready to 
Take Hand in Parleys 


New York, Sept. 9.—Concerned 
about the possibility of increased ra- 
dio rates as a result of the drawn- 
out controversy over the re-employ- 
ment of musicians, which is in prog- 
ress among the American Federation 
of Musicians, broadcasting interests, 
and makers of both records and tran- 
scriptions, the American Association 
of Advertising Agencies has entered 
the picture with a questionnaire to 
all listed agencies in this country, 
asking for information as to the 
amount of money spent for musi- 
cians, and the number of musicians 
employed, directly or indirectly, by 
the agencies. 

“The possibility that there may be 
no musicians available after Sept. 
16, coupled with the distinct proba- 
bility that the broadcasting industry 
may have to absorb considerable ad- 
ditional expense, which in turn 
might be reflected in rates, makes 
this problem of direct interest to 
every agency who uses or contem- 
plates using radio,” the Four 
said in a letter accompanying 
questionnaire. 


the 


Seek Cost Figures 


The questionnaire asks 
the following information: 
“1: Total amount of money paid 
to musicians (instrumentalists) 
cluding orchestra or band leaders 
for services rendered Jan. 
1937 (regardless of whether 
direct, through contractors, 
artists bureaus, etc.). 


“2. Same for period Jan. 1-June 30, 


1933. 

“3. Total number 
ments, Jan. 1-June 30, 1937. 
ample: seven musicians’ for 
broadcast count as seven; 
sicians for 
14. Don’t count rehearsals.)” 

Figures thus received, 


with those of other agencies, 


geotiations.” 


Independents Meet 


Although executives of the 


‘'s believed by some observers to in 


dicate that the association plans to 


‘ake a hand in the proceedings. 


The possibility that the association 
‘night be gathering statistics merely 
an emergency is 
discounted in some quarters because 
Still 
possibility is pointed out in 


‘0 be prepared for 


of emphasis on a time limit. 
another 


A’s 


agency 
heads to supply the Four A’s with 


in- 


1-June 30, 
hired 
leaderSe¢ 


of man engage- 
( Ex- 
one 
seven mu- 
two broadcasts count as 


the ques- 
tionnaire explains, will be combined 
“and 
only total figures will be used in ne- 


Four 
A’s declined to make a statement as 
to the use to which these figures will 
be put, the mention of “negotiations” 


the fact that today, the date given 
as the time limit, the AFM is sched- 
uled to meet with a representative 
committee of the Independent Radio 
Network Affiliates, whose member- 
ship includes stations affiliated with 
the chains, and some observers be- 
lieve the Four A’s figures may be 
intended for use by the broadcasters. 


Centennial Edition 


for “Beacon-News”’ 


The Aurora Beacon-News, Aurora, 
Ill., published its centennial edition 
Sept. 5, comprising seven separate 
sections in a complete press run of 
288 pages. 

The special edition established a 


LOCAL COLOR 


Humor as seen in wide open spaces is 
exemplified in new newspaper campaign 
of Rio Grande Brewing Corporation, Al- 
buquerque, N. M., through Ward Hicks 


new high for the paper’s volume 
of advertising. 


A’ IMPOSING group of successful 


advertising executives find this 


a lucky number. It enables you to use 
@ service consisting of ad-setting, en- 
graving, printing and creative ability 
~all under one roof .’, 2 Specially 
‘rained men are always on their toes 
to serve you so well that you will come 
back again. We can lighten your bur- 
dens —and at the same time produce 
better and more profitable printing 
for you—ata saving of time, trouble 
Phone Wabash 7820. 


FAITHORN 


CORPORATION 


and money. 


Westin vada + ENGRAVING + PRINTING 
O4 SHERMAN STREET, CHICAGO - WABASH 7820 


KMOX 


Advertising Agency. 


e ¢ St. Louis is an important market. 
It merits, on the part of any adver- 
tiser, careful, analytical judgment 
of the selling forces to be employed. 


e « If radio is to be used (and most 
aggressive merchandisers do use it 
because, through no other St. Louis 
advertising medium will you find so 
powerful a surge of selling force) 
there is one station in St. Louis which 
is the overwhelming choice of every- 


Pinkham Will 
Launch First 
Radio Program 


New York, Sept. 9.—Following re- 
cent settlement of the Lydia E. Pink- 
ham Company management dispute 
and designation of Erwin, Wasey & 
Co., New York, as agency in charge | 
of all advertising, announcement 
was made this week of the first com- 
prehensive radio campaign in behalf 
of the product. Beginning Sept. 13, 
a series of 15-minute programs will 
be heard five days a week over 57 
stations, featuring the Voice of Ex- 
partenee, Twenty-five stations, sched- 


not only the 


uled through Transamerican Broad- 
casting and Television Corporation, 
will receive the program via the 
WLW line with WHN, New York, 
the originating station. 

The remaining outlets will carry 
transcriptions. The Voice of Experi- 
ence will follow his usual procedure 
of answering letters dealing with 


.isteners’ problems. 
The campaign will complement 
current newspaper and magazine 


promotion. 


To Open Retail Stores 


Brown Fence & Wire Company, 
Cleveland, has announced plans to 
open a chain of retail stores this fall 
to angment its catalog sales. 


one interested in the ultimate sale 
and consumption of advertised mer- 
chandise—the dominant choice of 


great consuming public 


of metropolitan St. Louis and sur- 


rounding territory, but the dominant 

choice of RETAIL DEALERS, BRANCH 

MANAGERS, LOCAL SALES 

ORGANIZATIONS, JOBBERS AND 

WHOLESALERS « « 

- » THAT STATION IS KMOX— 
“The Voice of St. Louis”’ 


‘ST. LOUIS —50,000 WATTS. Owned and operated by the Columbia Broadcasting boise 
riemontad by. RADIO. SALES: New York, Chieago, Detroit, Los. Angeles, San Franciseo — 
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ADVERTISING AGE 


September 13, 1937 


DeSoto’s Copy 


con se SEPTEMBER GAIN 
Into Limelight\OF 10.28% FOR 
_rewots sent s—neoots ot «| FARM MONTHLIES 


dealer confidence as an important 
factor in the purchase of an automo- 
bile were reflected this week in a| New York, Sept. 9.—September 
four-color spread in The Saturday |advertising lineage for commercial 
Evening Post, urging the public to|display in 23 monthly farm papers 
“See your DeSoto dealer for a great |registered a gain of 10.28 per cent 
car, fine service and a square deal.” |over the total for September, 1936, 

The same story in different garb|according to figures reieased today 
will be related in the Sept. 20 issue|by Publishers’ Information Bureau. 
of Life, Karl H. Bronson, director of 
advertising and merchandising for 
the DeSoto division of Chrysler 
Corporation, said. The new theme 
will be given mention in all DeSoto 
advertising in the future. 

“The new angle was developed 


Gains in August 


The total for the monthlies on 
which comparative figures were 
available was 282,858 lines for Sep- 
tember, 1937, compared with 256,484 
through an intensive consumer sur- lines for the same month last ne 
vey which emphasized the impor- Other groups of farm papers, with 
tance placed on the dealer by the |*he exception of the bi-weeklies and 
buyer,” said Mr. Bronson. “Fair | dailies, likewise made gains in com- 
dealing and excellent service are|mercial display lineage for August. 
sought by motorists and they look|Accountable, however, for the drop 
to the dealer as much as to the par-|of 12.05 per cent shown in the com- 
ent organization for these things.” | parative figures of the bi-weeklies is 

J. Stirling Getchell, Inc., places|the fact that most of these publica- 


DeSoto advertising. tions were issued three times in 


August, 1936, and but twice this 
year. 

Semi-monthlies scheduled 73,149 
lines in August, as compared to 60,- 
511 lines in August, 1936, a gain of 
20.88 per cent. Poultry and display 
lineage in this group, however, de- 
clined 38.90 per cent in those publi- 
cations for which figures were ob- 
tainable. 


Weeklies Gain 35.02% 


Weekly farm papers made a gain 
of 35.02 per cent in commercial dis- 
play. The total lineage for August 
was 81,216 as compared to 60,147 for 
August last year. 

The Corn Belt farm dailies totaled 
102,629 lines for August, a decline of 
10.20 per cent from the 114,274 lines 
of the same month last year. 

Page totals as well as the lineage 
figures are shown for the individual 
magazines in the accompanying 
table, 


Air Traffic Gains 


August airline passenger traffic of 
American Airlines, Inc., increased 
36.8 per cent over the same month 
last year, according to C. R. Smith, 
president. Revenue passenger miles 
for August, 1937, totaled 12,754,327 
as compared with 9,325,027 in Aug- 
ust, 1936. This mileage was flown by 
25,182 and 32,601 passengers, respec- 
tively. 


Farmers to Spend 


$9,000,000,00 


on MAIN STREET) 


O THIS YEAR 


Most of this huge sum will be 


x : 
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- spent with Main Street mer- 
Q chants located in trading 


centers where country 
weekly newspapers 
are published. 


A. G. Black, Chie U.S. Bureau 
of A ricultural Economics, in 
Editor & Publisher, August 28, 1937. 


SEPTEMBER ADVERTISING LINEAGE IN FARM PAPERS 


Poultry ana 

——_Commercial Display Livestock 
Display 

r 1937 \ r 1936——_, 1937 1936 

Monthlies Pages Lines Pages Lines Lines Lines 
Country Gentleman .... 43.10 29,308 44.29 30,118 186 184 
California Citrograph... 35.28 23,714 24.88 16,722 - Ae 
Capper’s Farmer ........ 29.24 19,885 29.70 20,197 77 38 
Successful Farming ..... 43.16 19,423 46.32 20,844 307 7 
Progressive Farmer & 

Southern Ruralist: 

Mississippi ........... 25.32 18,435 24.29 17,689 

 -cocaaéeee ae 24.42 17,785 24.33 17,715 wt mr 

ee ee tr ee 24.41 17,776 22.01 16,027 56 28 

cee aakeee me 16,744 22.93 16,700 - + 

PER cbs eetcawes 22.93 16,697 24.39 17,761 225 6 

ae 19.68 14,329 19.82 14,431 ix T 

*Average 5 Editions... 24.02 17,487 23.59 17,178 56 8 
Parm Journal .ccsvscess 31.18 13,379 21.50 9,225 75 32 
Country Home .......... 27.58 12,412 28.80 12,963 76 69 
Southern Planter ....... 16.88 11,816 13.44 9,412 48 126 
Southern Agriculturist 15.56 10,892 14.38 10,069 A i 
*Poultry Tribune: 

Eastern Edition ...... 20.02 8,591 vil ia Pia 
Breeder’s Gazette ....... 15.40 6,932 11.52 5,185 
*American Poultry Jour- 

nal—Eastern Edition... 14.17 6,081 one 
Rural Progress ......... 8.76 5,959 9.32 6,344 
Nation’s Agriculture..... 5.87 2,642 3.66 1,648 
National Livestock Pro- 

GUGSF «cesscessscosers 3.61 2,634 4.96 3,611 én ae 
tHoosier Farmer ....... 15.04 6,770 14.60 6,570 590 180 
tFlorida Farm and Grove 3.05 2,738 2.96 2,654 ‘ 
+Kentucky Farmers Home 

SOURHAL coscccsosseeces 16.54 7,443 4.70 2,116 338 1,009 
+Carolina Co-operator.... 19.66 8,260 9.43 3,962 ae - 
~New Jersey Farm and 

oe aes Terr ere 11.70 5,268 11.00 4,952 1,794 1,203 
+Ohio Farm Bureau News 13.21 5,946 8.88 4,000 os 

Total GROW 26 cicacs 474.90 282,858 422.29 256,484 3,772 2,882 

Semi-Monthlies—(August) 

Montana Farmer ........ 18.54 14,020 12.67 9,585 292 1,344 
Parm & RAnch. ..2...s0. 14.81 11,198 14.35 10,853 142 205 
Farmer Stockman ...... 14.49 10,960 14.46 10,936 i r 
Western Farm Life...... 13.86 10,874 8.92 6,997 70 23 
Hoard’s Dairyman .... 14.64 10,659 11.36 8,271 1,634 1,712 
Arizona Producer ....... 11.40 8,944 12.27 9,626 os 
Missouri Farmer ....... 8.28 6,494 5.41 4,243 P 

Tetns Gree cisecses 96.02 73,149 79.44 60,511 2,138 3,499 


Bi-Weeklies—(August)—Two issues unless otherwise noted. 


California Cultivator .... 27.61 20,878 32.20 $24,350 
Wallaces’ Farmer and 
Iowa homestead ...... 25.18 19,746 25.56 $20,043 1,210 1,862 
The Farmer: 
PEO 460s Nace eaeed bed 21.86 17,143 31.69 $24,846 
CORETEE ccc vedevesiass 16.70 13,100 21.67 $16,992 
Oregon Farmer ......... 21.33 16,129 19.32 14,613 
MD: cw eae 6 Sb eee 1.53 1,162 25 196 
TOGMOG POPMOP 66.ccesccs 18.86 14,265 17.27 13,057 
ee ee .14 109 33 252 
Prairie Farmer: 
Ee ee eee 19.15 13,945 21.43 £15,603 136 35 
NS eee ree Tere 16.10 11,726 17.09 $12,445 136 35 
Gio PACMEOP -<ngciiccscce 17.41 13,378 17.25 $13,251 771 742 
Nebraska Farmer ....... 17.83 12,986 21.69 $15,797 406 98 
i eS A es 7.25 5,281 5.20 3,786 sd ts 
*Average 4 Editions... 19.65 14,307 22.99 16,743 115 98 
Indiana Farmer’s Guide. 15.74 12,346 14.81 $11,614 152 98 
American Agriculturist.. 15.82 11,520 21.18 £15,421 463 4,264 
Michigan Farmer ....... 14.78 11,353 18.07 £13,881 $10 1,069 
Pennsylvania Farmer.... 13.68 10,511 20.05 $15,400 683 1,436 
Washington Farmer..... 12.22 9,241 19.07 14,418 re ae 
TOE sr keacaaes eae wae 1.00 763 1.75 1,330 - — 
Wisconsin Agriculturist. 10.75 8,434 16.26 $12,749 116 189 
Dekote PAPMer ..cccsces 10.85 8,378 10.07 £7,776 ne os 
Kansas Farmer ......... 10.41 7,919 11.13 $8,456 589 514 
THRE c.aceebaessessee BGkS GS eEs 3.08 2,348 ‘“* me 
Rural New Yorker....... 9.75 7,644 12.72 19,974 1,318 3,064 
Missouri Ruralist ....... 9.09 6,913 8.3 $6,317 104 98 
TOE 65.8 c@ewarecane ss oak i weeed 2.33 1,772 Pe ee 
New England Homestead 9.50 6,656 10.54 $7,384 997 2,393 
TOta) GPOUN: v.cedscs 312.76 237,068 355.68 269,541 7,891 15,397 


Weeklies—(August)—Four issues unless otherwise noted, 
Pacific Rural Press: 


Northern Edition ..... 38.71 29,265 44.23 $33,442 2,502 3,032 
Southern Edition ..... 35.63 26,9438 oe, “marveling o ee 
Weekly Kansas City Star: 
Missouri Edition ...... 4.90 12,090 4.08 10,055 
Dairyman’s League News 56.53 $4,027 5.24 3,819 
Capper’s Weekly ........ 1.32 2.974 2.91 $6,531 
Semi-Weekly Farm News: 
Tuesday Edition ...... 1.23 $2,935 aT 2,086 
Friday Edition ....... 1.25 2,982 i Ty ej 4,215 
OCs GPO obi i occ 88.57 81,216 59.10 60,147 2,502 3,032 
Dailies—( August) 
Corn Belt Farm Dailies: 
Chicago Daily Drovers 
POURDRE 6i0%c ness 40s 9.85 20,962 9.09 19,362 4,288 3,818 
Kansas City Daily 
Drovers Telegram .. 16.43 34,976 19.11 40,670 2,944 1,593 
Omaha Daily Journal- . 
BLGGKEMIGR ss o55ccsv 12.38 26,349 15.02 31,968 7,252 5,158 
St. Louis Daily Live 
Stock Reporter ..... 9.55 20,342 10.46 22,274 4,266 3,668 
'TOChl GrOOe .. .i<csis 48.21 102,629 53.68 114,274 18,750 14,237 


*Figures provided by publisher. 
tThree issues, 

$Five issues. 

*Not included in total. 


a —— 


WESTERN NEWSPAPER UNION 


The farmer is in the money. And business is booming on Main Street—the 
street where 88°, of all the farm families in America do their buying. 


In one unit buy, advertisers can reach this vast spending market—and at 


the same time enlist the support of the Main Street merchant who 
holds the key to every sale! 


This market is reached most intensively, most economically by the 3,800 


country town newspapers in the Western Newspaper Union Main Street 
Group. 


DAVID MAGOWAN EARL E. SPROUL 
310 East 45th St. 210 So. Desplaines St. 
New York Chicago 


THE LARGEST UNIT OF CIRCULATION IN THE COUNTRY TOWN AND FARM MARKET—2,342,000 


Porter Succeeds Brother 
Earle W. Porter, vice-president of 
the former Porter, Eastman & Co., 
Chicago agency, and lately with 
Lauesen & Salomon, has joined the 
contact staff of Stanley Pflaum As- 
sociates, Chicago, succeeding his 
brother, the late Clarence W. Porter. 


Mundee Appointed 


C. Roy Mundee, Jacksonville, Fla. 
has been appointed chief of the food- 
stuffs division, Bureau of Foreig2 
and Domestic Commerce. Mr. Mut- 
dee succeeds Fletcher H. Rawls, who 
has become assistant director of the 
Bureau. 


SEND Wow FOR THIS” 


INFORMATIVE BOOK 


PORCELAIN ENAMEL INSTITUTE 
612 No, Michigan Ave., Chicago 


Send me a copy of your free book on Por- 
celain Enameled Signs. 
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PROCERS PLAN 


5 PROMOTIONS: 
ASK MORE DATA 


Chicago, Sept. 8.—While proceed- 
ing with plans for special promotions 
of five products, the Independent 
Food Distributors Council decided at 


Gilman Named Chairman 
Don E. Gilman, 
charge of NBC's Western division 
has been named chairman of the 
radio department of Pacific Adver- 


vice-president in 


tising Clubs Association convention | 
| 


to be held in Los Angeles in June. 
1938. Sydney Dixon, in charge of 
sales in the NBC Hollywood office. 
has been appointed chairman of the 
ways and means committee. 


Claringbull Named 
Dick Claringbull, formerly pro- 
gram director of Station CRCV, Van- 


Shows Copy As 
Sales Clincher 


New York, Sept. 8.—Regular use 
of a company’s advertising by its 
salesmen is one sure way to more 
sales, declares Harry Simmons in a 
new book, “How to Get the Order.” 

“The salesman who plays up his 
advertising is just as smart as the 


mons lists 12 suggested uses: as 
prestige; as a means of increasing 
turnover; as publicity for the buyer; 
as an assurance of the company’s 
reliability; as a guarantee of qual- 
ity; as sales promotion helps; as as- 
surance of style authority; as busi- 
ness testimonials; as a means of 
giving technical information; as a 
means of helping the entire product 
family; as a means of getting pub- 
licity stories; as direct mail helps. 


List 300 Sales Hints 
In this book, published by Harper 


to end. There are something like 300 
selling hints incorporated. 

Mr. Simmons is strong in his dis- 
approval of price appeal in selling. 

“The salesman who sells—or the 
customer who buys—by price alone 
is very much in the position of the 
ruler who lives by the sword alone 
. . » he usually perishes the same 
way.” 

Price selling belongs in the past, 
the author declares, and should be 
buried with the depression. 


Names McJunkin 


Doggie Dinner division, Louden 
Packing Company, Terre Haute, Ind., 
has appointed McJunkin Advertising 
Company, Chicago, to handle its 
account. 


couver, B. C., has been appointed 
Western regional program director 
of Canadian Broadcasting Corpora- 
tion, Winnipeg, succeeding Horace N. 


advertising man who plays up his|& 
selling,’ the author concludes. 
Expanding on the ways the sales- 
man can focus advertising on his 
prospect and customers, Mr. Sim- 


Brothers, a sequel to “How to 
Make More Sales,” the author takes 
into consideration the broad princi- 
ples and the small details involved in 
the selling process from beginning 


4 dinner at the Hotel Sherman last 
. night to ask the United States De- 
: partment of Agriculture for advice 
26 as to which commodities, in the|Stovin, who has been named director 
> order of their importance, need spe-| of CBC station relations in Ottawa.| 
cial marketing help, and also for a | —— ~~ ae aaa = 
steady flow of data on which it 
could base a year-round program. 
The council, made up of 152,000 


independent grocers, many of whom - FT PSAP RIO OE BA I 


are banded together in chains, ap- 
» proved scheduled promotions for 
apples, lamb, fall pears, tea and wal- 
nuts. Apple promotions are sched- 
uled for five periods—mid-Septem- 
per, Oct. 31 to Nov. 6, Dec. 4-11, late 
~ in January or early in February, and aa .. a 
the first week of March. a NN ih 
: The lamb promotion opens Sept. 
882 Be} »o2 while the fall pear event will be 
scheduled some time in November. 
The tea campaign will also take 
place in November, while the walnut 
promotion will be divided into three 
periods—Nov. 11, Dec. 9 and Feb. 10. 


Seek Government Aid 


ar + A <" 
NT eta i. 


Charles E. Smith, president both 

of Independent Food Distributors 
Council and of National Association 
of Retail Grocers, dispatched a tele- 
gram to the Secretary of Agriculture 
asking that his department supply 
the council with advance information 
and advice regarding the most effi- 
cient use of its facilities to render 
maximum support to both consumers 
» and producers. 
; “The council fully recognizes the 
98 necessity for economic harmony,” 
“ » the telegram continued, “and respect- 
98 fully requests that you advise us 
promptly as to which commodities, 
069 in the order of their importance, 
need immediate assistance. 

“Also please furnish us with full 
data on all food commodities pro- 
duced in the United States that we 

ay chart a complete year’s program 

of marketing to be of greatest as- 
98 sistance when help is needed.” 
Represented at the special meeting 


“That reminds me, Professor—the Times-Union is the big 
backbone medium for any well-planned advertising cam- 
paign in Florida.” 


Booming Construction Activity 


1398 were Clover Farm Stores Corpora- 
397 tion, Independent Grocers Alliance, 
National American Wholesale Gro- > ' 
ane cers Association, National Brands pens Ig ome quipment ar et 
, “3 Stores, Inc., National Retailer-Owned 
Grocers, Ine., National Voluntary 


Groups Institute, Red & White Cor- 
poration, United Buyers Corporation, 


vy 
| 
ee 
; 

, 


Jacksonville's booming construction activi- The daily Times-Union wholly dominates 


Volunteer Food Stores of America & 
Associates and the national organ- 
ization. 


Rubinstein Names Levy 


Helena Rubinstein, Inc., New York, 
has appointed Raymond Levy Organ- 
zation, New York, to handle its 
ational advertising. 


_STOCK 


v 
|e FLORIDA TIMES-UNION 


ties are 94 per cent above the same period 
last year—in spite of the fact that Jackson- 
ville was a construction bright spot in 1936. 
The gain in this market since January has 
been nearly twice the national average gain 
for the first nine months of 1937. 

New homes mean new prospects for mil- 
lions of dollars worth of home furnishings 
and equipment—a lush field for Florida 
Times-Union advertisers. The Times-Union is 
virtually as much a part of any home, new 
or old, in Jacksonville's rich trading area as 
the foundation or the rooftree. 


this market, reaching more than 89°, of all 
literate homes in urban Jacksonville; more 
than 73°%/ of all literate trading territory 
homes. Sunday coverage is even more in- 
tensive. And the Times-Union's generous 
statewide daily and Sunday circulation is a 
definite plus-value for the national adver- 
tiser. 

Adequate advertising schedules in the 
Times-Union now will show big returns in 
increased sales. Continued through the win- 
ter these schedules will show even larger 
returns as invading tourist throngs pour their 
dollars into trade channels. 


PHOTOS 


Largest Circulation—Lowest Milline Rate in Florida 
The Times-Union's Circulation is 42°, above the same period of 1929 


Che Florida Times-Union 


LARGEST CIRCULATION IN JACKSONVILLE 
Daily — FLorIDA’s LARGEST NEWSPAPER Stireclay. 


Represented Nationally by REYNOLDS-FITZGERALD, Inc. 


\ 


Thousands of ready-to-use illustra- 
tions, on all subjects, are available 
°r your inspection. Write, wire or 


phone New York Philadelphia Chicago Detroit San Francisco Los Angeles _ Seattle 
> K 
- ws MANN & FABRY CO. GARNER & GRANT, Atlanta, Georgia 
. Telephones Mareen 2125 MEMBER AUDIT BUREAU OF CIRCULATIONS 
| 106 West 43rd St. NEW YORK. 
- | Phone Bryant 9-6682 
I 
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NEW DESIGN 


Snowcroft & Sons Company, Ogden, 
Utah, effectively features content repro- 
duction in newly-designed labels. 


Realign Y&R 
Radio Staff; 
Boost Weaver 


New York, Sept. 9.—Realignment 
of the radio department of Young & 
Rubicam, Inc., New York, following 
the appointment of Don Stauffer as a 
vice-president of the company, was 
announced today. 

The promotion of Mr. Stauffer, 
who has been connected with the ra- 
dio department since the spring of 
1933 when he joined the company, 
will bring Pat Weaver, until recently 
an important radio production staff 
member, to the directorship of the 
radio department, with supervision 
of shows in both New York and Hol- 
lywood. Hubbel! Robinson, formerly 
connected with station relations, will 
become an assistant to Mr. Stauffer. 


Olmstead to N. Y. 


Other changes announced by the 
agency include the appointment of 
Clarence Olmstead, formerly a Young 
& Rubicam talent buyer in Holly- 
wood, as manager of the radio de- 
partment, with offices in New York. 
He will be assisted by Fred Wile, 
Jr., formerly director of radio pub- 
licity. Mr. Wile’s former post will be 
filled by Bill Thomas, who came to 
the agency a year ago from National 
Broadcasting Company. 

Joining the Y&R staff also are F. 
J. Smith in the merchandising de- 
partment to work on the Singer Sew- 
ing Machine Company account, and 
Mildred Barrett, as radio librarian. 


Blair in Los Angeles 


John Blair & Co., national radio 
representative, has opened an office 
in Los Angeles at 438 Chamber of 
Commerce bldg. Carleton E. Coveny, 
formerly commercial manager of 
KFAC, is manager. 


A directs the buying 
in 520,500 homes * 


—S In 
3) lowa 
oil Nebraska 
Missouri 
Kansas 


Twelve years of friendly, 
helpful service has built this 
loyal, responsive farm and 
small town audience with im- 
plicit confidence in the rec- 
ommendations of Earl May 


and KMA. Let us show you 
what KMA is doing for 
others .... what KMA can 
do for YOU! 
THE 
K MA sities 
STATION 


SHENANDOAH, IOWA 


Power Co. Creates 
Advertising Section 


Alabama Power Company, Bir 
mingham, has created a department 
of public relations and advertising, 
with Thomas Bragg, senior vice 
president, in charge. 

R. H. Mangum has been promoted 
from advertising manager to assist 
ant vice-president; C. M. Kilian 
from assistant advertising manager 
to advertising manager, and J. R. 
Houser, assistant advertising man- 
ager. 


Bradley Joins Fitger 


George Bradley, formerly director 
of the Minnesota state tourist bu 
reau, has joined the advertising 
department of Fitger Brewing Coni- 
pany, Duluth. 


August Lineage 
of Industrials 


In 10.97% Rise 


Chicago, Sept. 9.—Manufacturers 
of industrial goods continued heavy 
promotion through summer months 
this year and business papers carry- 
ing their copy registered increasing 
gains in advertising volume for Aug- 
ust and the eight months to date, 
according to figures published in the 
September Industrial Marketing. 

The volume of display advertising 
carried by the industrial group of 


publications which reported their fig- 
ures was up 10.97 per cent for August 
over a year ago and 21.27 per cent 
ahead for the eight-month period. 

The trade paper group showed a 
slight loss in comparing August 
issues due, however, only to special 
issues included in 1936 reports. The 
increase for the period to date topped 
ten per cent, exceeding the gain made 
for the period a year ago. 

Publications in the class group, 
covering professional and service in- 
dustries, continued substantial gains, 
measuring 12.35 per cent more dis- 
play advertising in August issues 
this year than in those for 1936. 
There has been 13.35 per cent more 
space used in these publications this 
year through August issues than in 
the period a year ago. 


~~ 
ee 


“Elmira” Launched 


Howard L. Clark, formerly map. 
aging editor, Manufacturers Recorg 
and editorial director, Blue Book oj 
Southern Progress, has entered the 
publicity field in Elmira, N. Y., or. 
ganizing the Elmira Publishing Com. 
pany. He will edit a new monthly 
magazine, Elmira, devoted to the 
advancement of the district, and wil) 
direct an advertising agency specia} 
izing in publicity work. 


Issues Postal Guide 


The Atlanta Envelope Company 
Atlanta, has published its second 
annual digest of postal regulations 
and different types of mailings in a 
booklet which also includes a picto. 
rial representation of the company’s 
line of envelopes. It is offered free 
to users of the mails. 


SALES FOLLOW HOME BUILDING 


1933 1934 


1935 1936 


1937 


Plot YOUR Sales Curve Against HOME BUILDING 


IF you are concerned 


with sales of building 


products or home fur- 


nishings to the enlarged 


“NEW HOME” market you 


should reserve a copy 
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one placed the number at about 125,000.|may be sent in just before closing by Standard Brands, Inc., in sale of 
215,447 Would 

b 


Name Chain’s 
New Magazine 


New York, Sept. 8.—A total of 
915,447 suggested titles for the new 
free-circulation monthly magazine to 
be launched Oct. 7 by the Great 
Atlantic & Pacific Tea Company was 
received in the company’s $2,500 con- 
test, E. P. Hanson, president, Stores 
Publishing Company, announced to- 
day. A flood of last-minute entries 
swelled the total to an unexpected 
size. Estimates a few days before 


the close of the contest Aug. 26 


The suggested names are now be- 
ing arranged alphabetically by the 
Reuben H. Donnelly Corporation to 
facilitate judging by the editorial 
board of the magazine. 

Thus far eight and one-half pages 
of advertising have been placed for 
the first issue, Mr. Hanson told 
ADVERTISING AcE. The issue will have 
32 pages, plus a four-page cover. 


Credit Old Gold 


As a possible explanation of the 
surprising last-minute rush of en- 
tries, Mr. Hanson advanced the 
theory that consumers have become 
contest-wise from participation in 
the Old Gold contest, and are ac- 
quainted with the fact that entries 


time. The size of the Old Gold prizes 
made people read the contest direc- 
tions thoroughly, Mr. Hanson said. 
He pointed out that entries in the 
A. & P. contest became greater day 
by day, while analysis of most pre- 
vious contests run by advertisers has 
shown that the number of entries 
was usually greatest when the con- 
test had run about 60 per cent of its 
course. After that point, entries 
usually decreased. It is possible that 
a new trend in contest entries is now 
in effect. 


Another reason for the daily in- 
crease in entries may be that the con- 
test was advertised in a free-circula- 
tion magazine, which did not reach 
all readers simultaneously. 


HOLD QUANTITY 
DISCOUNTS ARE 
LAW VIOLATION 


FIC Attorneys Report on Stand- 
ard Brands System 


Washington, D. C., Sept. 9.— 
Quantity discounts are illegal under 
the Robinson-Patman Act as practiced 


—— 


of a new book by DODGE 


which analyzes and 


appraises customary 


and unusual methods 


of developing sales 


in this lucrative field. 


The supply of books is limited, but the coupon below 
—or a request on business stationery—will reserve 
complimentary copies for executives of firms selling 
residential building products or home furnishings. 


HUM 


: 


Name. 


| would like to have a copy of your new complimentary book on selling 
in the “New Home” building market. 
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F. W. DODGE CORPORATION 
119 West 40th Street, New York, N. Y. 
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bakers’ yeast, attorneys for the Fed- 
eral Trade Commission reported to 
that body today. Standard Brands 
was given a clean bill of health on 
the same system as applied to foil 
yeast, sold chiefly through retailers. 

Only a few of the largest whole- 
sale bakers can earn the minimum 
yeast price of 14 cents a pound, the 
Commission’s legal staff said, the 
average small baker being required 
to pay 23 cents a pound. 

While admitting that this differ- 
ential, when applied to a loaf of 
bread, amounts only to a small frac- 
tion of a cent, the attorneys took the 
viewpoint that in a year’s time the 
large baker could amass a surplus 
which would make it possible for 
him to enter any regional market 
and conduct a price war which would 
result in an eventual monopoly. Con- 
tinental Baking Corporation, New 
York, was mentioned as one of the 
large bakers who theoretically could 
turn the Standard Brands discount 
to advantage. 

“Though savings which Continen- 
tal realizes on the lower prices it is 
charged by Standard Brands is a sub- 
stantial sum, amounting to more 
than $116,000 a year,” said the brief, 
“such savings, it is alleged, are not 
sufficient to permit the company to 
use them to cut the price of its 
bread. 


See Theoreticai Danger 


“The savings may not be sufficient 
to permit a reduction in the price 
of all the bread produced by Conti- 
nental Baking Corporation, but such 
a saving could be concentrated in a 
region or regions or against a par- 
ticular competitor and result in 
price-cutting injurious to competitors 
of Continental. 

“The indicated sum would permit 
a reduction of one cent a loaf on 
11,600,000 loaves. Since these dis- 
criminatory prices have been en- 
joyed by Continental since 1929, the 
savings would permit a reduction of 
one cent a loaf on many millions of 
loaves.” 

Standard Brands, Inc., made the 
conventional defense that its price 
schedule was offered generally and 
openly, all bakers being accorded 
the same terms. It also pleaded lack 
of jurisdiction on the part of the 
Federal Trade Commission because 
its business is of an intrastate na- 
ture. 

To this defense, the attorneys 
pointed out that Standard Brands ad- 
vertises its yeast in magazines with 
national circulations and over radio 
networks, and that customers such 
as Continental and Great Atlantic & 
Pacific Tea Company, operating 
plants in more than one state, are 
given discounts based on total pur- 
chases. 

Standard Brands produces 120 mil- 
lion pounds of yeast annually in six 
factories so located that within 24 
hours the product can be delivered 
to 444 distributing points. These, in 
turn, are situated so that within 24 
hours after arrival the yeast can be 
placed in the hands of 25,000 buyers, 
the testimony showed. 
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Per Farm 
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Advertising 


"MIDWEST 

FARM PAPERS 
Verified by Post Office Count 
Wisconsin Agriculturist & Farmer 


The Farmer, St. Paul 
Wallaces’ Farmer & lowa Homestead 


Prairie Farmer Nebraska Farmer 
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New Industrial 
Marketing Club 
Formed in West 


San Francisco, Sept. 8.—Culminat- 
ing a series of informal meetings 
which began in April, executives in 
industrial sales promotion and ad- 
vertising have organized the Indus- 
trial Marketers of Northern Califor- 
nia and will launch a program of 
monthly dinner meetings featuring 
round table discussions on all phases 
of selling. 


Mueller New President 


A. B. Mueller, Paraffine Compa- 
nies, Inc., is president of the newly 
formed group. Other officers are E. 
L. Mathy, vice-president, Victor 
Equipment Company, vice-president; 
M. E. Wank, Wank & Wank Adver- 
tising Agency, secretary-treasurer. 
G. W. Monfort, Caterpillar Tractor 
Company, is chairman of the pro- 
gram committee, and R. T. Rein- 
hardt, California Corugated Culvert 
Company, heads the membership 
committee. 

For the present, membership will 
be limited to 50. All meetings will 
be held in San Francisco. 


GAMBLE CITES 


GROWING SELF 
CONTROL NEED 


Tells Avents More Regulatory 
Laws in Prospect 


Milwaukee, Sept. 7.—- Advertisers, 
agencies and media face further gov: 
ernmental regulatory measures and 
must prepare for new steps toward 
self control to ameliorate their effect, 
Fred R. Gamble, executive secretary 
of the American Association of Ad- 
vertising Agencies, told the conven: 
tion of the National Advertising 
Agency Network which concluded 
here yesterday. 

Mr. Gamble’s address was one of 
the highlights of the three-day ses- 
sion at the Hotel Plankinton here 
which brought together leaders of 
the 17 agencies from coast to coast 
represented in the network. 

Tracing service activities of the 
Four A’s toward elevation of ethical 


National Advertising Agency Network went semi-formal last week only for the banquet session of the annual convention at 
the Hotel Plankinton, Milwaukee, at which Fred R. Gamble, executive secretary of the American Association of Advertising 


Agencies, was principal speaker. 


AS NATIONAL ADVERTISING AGENCY NETWORK CONVENED | | 


standards as well as research work 
sponsored wholly by the association 
or in co-operation with advertiser 
and media groups, Mr. Gamble 
brought out that legislative matters 
have become a rapidly mounting 
concern, 

While laws affecting advertising 
are by no means all of recent origin, 
legislative problems have been grow- 
ing in importance and numbers. In 


the first five months of this year, 


pices mediums 


such as WBZ and WBZA, 
serving the largest concen- 
tration of purchasing power 
in New England, and your 


program becomes a mag- 


net for sales. Records prove 


the response WBZ and 


Basic Blue Network Stations 
Completely Programmed by NBC 


WRBZA attract. 


Mr. Gamble pointed out, with most 
of the state legislatures in session. 
348 bills of vital concern to advertis- 
ing went into legislative hoppers and 
demanded attention from the associa- 
tion. 

Twofold Problem Exists 


In this connection, he mentioned 
development of standards of practice 
and the growing importance of self 
control for those associated with ad 
vertising. 

On one side, he pointed out, there 
exists the problem of dealing with 
governmental agencies and the con- 
stant need to present expert counsel 
to those charged with administering 
laws now on the books. 

On the other side are proposed 
laws, aimed at tightening adver- 
tising regulations. Mr. Gamble 
pointed to the recently adopted mar- 
keting acts, and referring particu- 
larly to advertising provisions in 
food and drug proposals, he declared, 
“there are more to come.” 

“One of the principal activities of 
our organization or any advertising 
group, must be in the line of self 
control to forestall legislative en- 
croachment,” he concluded, “‘and fur- 
ther to establish reasonable contacts 
with government agencies handling 
laws now on the books.” 


Name Contest Winners 


Another feature of the convention 
was the association’s first creative 
contest, which is to be expanded next 
year to cover other fields. News- 
paper, direct mail and_ business 
paper campaigns were included in 
this year’s competition. 

Award for the best newspaper cam- 
paign went to the Henry J. Kaufman 
agency, Washington, D. C., on a 
campaign for Rice’s Baking Com- 
pany. 

Charles E. Vautrain Associates, 
Holyoke, Mass., won the direct mail 
award for a Marvellum Company 
campaign. 

The business paper award was 
won by Hoffman & York, Milwaukee. 
host agency for the convention, on 
a campaign for Verley Products Cor. 
poration. 

Oakleigh R. French, head of the 
St. Louis agency bearing his name, 
was informally re-named “dictator” 
of the network. The network’s name 
also was formally changed at the 
convention from Allied Service Agen- 
cies to the new National Advertising 
Agency Network. 

The bulk of the sessions were de- 
voted to round table discussions of 
individual and network problems 
with considerable stress placed on 
creative efforts, and research and 
merchandising problems. 


Zell Appoints Adolf 


Zell Products Corporation, New 
York, has appointed Lou Adolf to 
head the sales promotion depart- 
ment. He was formerly connected 
with Columbia Pictures Corporation 
National Broadcasting Company, and 
Bryde, Richard & Pound, New York. 
A direct mail, business paper and 
point-of-sale campaign is now under 
way, and class magazines and news- 
papers will be used. 


Cross with Agency 

Newton Cross, formerly radio di- 
rector and account executive of 
Ferry-Hanly Company, Kansas City, 
Mo., has been appointed account ex- 
ecutive of McCann-Erickson, Inc., to 
direct Ford Motor Company dealer 
advertising in Missouri, Kansas and 
Iowa. 
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FHA Statement | 
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Gives Tips on | ™ 
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Loan Promotion” ‘*: 
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Washington, Sept. &.——-Tips on a are 
advertising’s part in the flow of ‘ a 
government-insured mortgage loans | - 
are given by Allan Herrick, advertis | ‘ 
ing manager of the Los Angeles Se. $5 
curity-First National Bank, in a new Un 
statement issued by the Federal 9 tat 
Housing Administration. bus 
“There is a high degree of corre bat 
lation between advertising space Ad 
used and applications for insured q 
mortgage loans received,” Mr. Her @ oo, 
rick reported. “In general, when we me 
advertise for loans, we get them. pre 
When we stop advertising, the appli. q Ga: 
cations stop also.”  zer 
Mr. Herrick also found that it B® aq, 
pays also to develop an active con-@% py 
tact with contractors, building mate 9% we 


rial dealers and realtors, and their 7 
associations. Special efforts are made © 

to get a few initial loans in new j 
subdivisions, as these are generally % co) 
followed with a substantial business. © gr: 


Financial institutions throughout 7 et! 
the country are urged in the state | pu 
ment to push the 20-year FHA-in i Ty 
sured loan. Sad 

——_____—_— mere 
° ° 'Kn 
Michelson Appointed sae 


Charles Michelson, New York, ha: 4 
been appointed by Speedy-Cue Sound ~ 
Effect Record Company, Los Angeles 
as exclusive eastern distributor. A an 
complete line of sound effect records) th 
will be carried in this office to facili: 4 


ag 

tate shipments. me Ko 
eee to 

Perfume Names DeGarmo ©‘: 


DeGarmo Corporation, New York, 7 |. 
has been appointed to handle the >» ©. 
advertising for Crepe de Chien per | Spi 


fume, a product of House of Tre-jur, ; Th 
Inc., New York. National magazines} | in 
will be used exclusively. = to 

© in 
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JANTZEN WILL 
BREAK RADICAL 
NEW '38 STYLE 


Boost Advertising to Back 
‘Mystery’ Design 


Portland, Ore., Sept. 9—A “revo 
jutionary change” in its swimming 
suit styles for 1938—a change de- 
scribed as matching in importance 
the adoption of form-fitting suits in 
1917—was outlined here this week 
to members of the Jantzen Knitting 
Mills’ world organization, gathered 
for the first international sales con- 
ference in the company’s history. 

Officials declined to divulge de- 
tails of the new styles but said that 
the changes would entail an increase 
in advertising expenditures over this 
year’s reported $500,000. Jantzen 
advertising appropriations have pro- 
gressed steadily from $3,000 in 1917 
to the half million of 1937. 

The company garnered $1 of every 
$5 spent on swimming suits in the 
United States last year, its represen- 
tatives were told in discussions of 
business policies by J. A. Zehnt- 
bauer, president, and Irwin S. 
Adams, his assistant. 

The advertising program of the 
company was discussed in one of the 
meetings by Ray Andrews, vice- 
president of Botsford, Constantine & 
Gardner, agency handling the Jant- 
zen account, and Ronald McCreight, 
advertising manager for Jantzen, 
but, again, the campaign details 


q were not divulged. 


* Describes Foreign Standards 


An interesting sidelight to the 
}convention was the prediction of 
) gradual acceptance of American 
) ethical standards by advertisers and 
' publishers in Europe, made by P. S. 
j Tyler, of London, former American 
3 ore 
/ advertising man who has been gen- 
4 eral sales manager of the Jantzen 
’ Knitting Mills in Great Britain and 
: Europe for the last eight years. 
> Mr. Tyler told ADVERTISING AGE: 

' ‘Advertising practices in England 
}and Europe today are about what 
they were in America 20 to 25 years 
ago, but organizations similar to the 
Four A’s in this country are trying 
to stabilize rates and put some uni- 
formity into advertising standards. 

“Rates are not firm anywhere. In 
England sometimes you can. get 
space for one-third of the card value. 
The advertiser joins with the agency 
in breaking rates. You’d be a chump 
) to pay over a third of the card rate 
in France.” 

Still, he said, advertising is par- 
ticularly profitable for all concerned 
in England at the present time. Low 
labor costs have much to do with 
the publisher’s profit, and _ rate- 
breaking with the advertiser’s. 

) Mr. Tyler recalled that, as a young 
) man starting in the advertising busi- 


idl, 


publishers in an effort to break rates. 
“There is no rate that can’t be 
broken,” was the motto in that office. 
The motto was contradicted by a 
list of publications whose rates could 
not be broken, he recalled. 

Mr. Tyler at one time owned his 
own agency in Portland, later con- 
solidating as Botsford, Constantine 
& Tyler. He sold out his interest 
there in 1921, and became Mid- 
western sales manager for the Bor- 
den Milk Company. Finally he was 
advertising manager of the Nestle’s 
Milk Products Company in New 
York before going to Europe for Jant- 
zen in 1929. 


ness, he worked for an Eastern Robert Watts Joins 
agency which employed him to write 


a series of seven “argue letters’’ to 


“Electrical Ruralist”’ 


Robert W. Watts has resigned 
from the sales promotion department 
of the General Electric Company spe- 
cialty appliance sales department. 
Cleveland, to become Western man- 
ager of Electrical Ruralist, Cleve- 
land. 

Frank E. Watts and Hadley A. 
Hill will represent the publication 
in the Eastern territory, at 8 W. 40th 
street, New York. 


Ferguson in New Post 


Cc. H. Ferguson, formerly with Er- 
win, Wasey & Co., Minneapolis, has 
been appointed manager of the New 
York office of Cramer-Krasselt Com- 
pany, Milwaukee. 


Name Headlined 
in Intensifire 
Fall Campaign 


Detroit, Sept. 9—A fall and win 
ter counterpart of the advertising 
of the Kelvinator division of Nash- 
Kelvinator Corporation will break 
shortly in behalf of the new “Inten- 
sifire’” oil burner, E. L. Sylvester. 
sales manager of residential air con- 
ditioning and automatic heat, an- 
nounced today. 

The name, “Intensifire,” aptly re- 
fers to a new technique which Kel- 


vinator engineers have developed to 


release the maximum amount of heat 
units in every drop of oil. The name 
and its connotation will be the 
springboard from which copy will 
be launched. 

American Home and Life will be 
used among the national publica- 
tions. A list of approximately 100 
newspapers will complement this 
drive at metropolitan sales points. 
Geyer, Cornell & Newell, Inc., is the 
agency in charge. 


Joins Fink & Donner 


Julian Grace has resigned as vice- 
vresident of J. O. Buckeridge & Co., 
Inc., to join Fink and Donner, Inc., 
Detroit, as account executive. For- 
merly he was with the Unwin Adver- 
tising Agency, Detroit. 
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IECES REACH 
THE MASSES 


; ‘MAIL-O-GRAPH IS REAL PRINTING 
—NOT A SUBSTITUTE) 


reg GRAPH folders, catalogs, circulars, 
ising pi ‘ealer helps and direct-by-mail adver- 
orth es give you 100% coverage, 100 cents 
ttibutio advertising on the dollar, mass dis- 


m and mass sales. 


MAIL-0.¢ 

me GRAPH, a new exclusive printing pro- 

wa Pools printing costs in half; makes 

Mas cover helps, newspaper size circulars, and 

ell twice ‘’ge direct-by-mail advertising pieces 

roduc Pr much, twice as fast; and gives your 

“" *uble-barreled” selling force. . . . 

GRAPH T™mation and samples of MAIL-O- 
’ Write, wire, or phone. 

STAR COURIER CO., Dept. Ai 
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Bathasweet is 
Sold for Cent 


in Combination 


Chicago, Sept. 9.—Bathasweet Cor- 
poration, New York, invaded Chicago 
this week in a tie-up with Procter & 
Gamble Company, a ten-cent package 
of Bathasweet being offered for one 
cent to the buyer of a package of 
American Family soap flakes. 

Bathasweet Corporation has also 
become the sponsor of the first morn- 
ing news broadcast ever offered by 
WGN, the Chicago Tribune's radio 
station. The new period is at 11:30 
daily, running for 15 minutes. 


Lists Four Advantages 


Initial newspaper copy for Batha- 
sweet was divided about equally be- 
tween it and the Procter & Gamble 
product. It described Bathasweet as 
“a thrilling new discovery for the 
bath that does four important things 
every woman wants.” The four were 
listed as follows: 

“1. It acts to soften the water. 
2. It gives a delicate scent to the 
path. 3. It leaves the skin velvety 
smooth. 4. It combats body odor.” 

Bathasweet was given more head- 
line space than American Family 


flakes, but the latter evened things 
up by using nearly all of the text. 

“This offer is made,” said the ad- 
vertisement, “solely to induce you to 
try American Family Flakes—the 
amazing flakes which countless thou- 
sands of women know save time, 
save work, save clothes and money.” 

There were several other para- 
graphs of the same tenor, with Bath- 
asweet mention conspicuous by its 
absence. 

H. W. Kastor & Sons Advertising 
Company, Chicago, handles’ the 
American Family account, while H 
M. Kiesewetter Advertising Agency, 
New York, is the Bathasweet agency. 


BBD&O Named 


Oneida, Ltd., Oneida, N. Y., has 
named Batten, Barton, Durstine & 
Osborn, Inc., New York, to handle 


the advertising of Community Plate, 
effective Feb. 1, 1938. The Tudor 
Plate line will continue in the hands 
of the Buffalo office of the same 
agency. 


Ashburner to “Sports” 


James E. Ashburner has joined 
the advertising staff of Sports Illus- 
trated after resigning from the brok- 
erage department of William A. 
White & Sons, New York. He was 
formerly sales promotion manager of 
Toledo Scale Company, Toledo, O. 


OLD GOLD HOLDS 
GOOD SHARE OF 
CONTEST GAINS 


Philip Morris Most Buoyant 
of All Brands 


New York, Sept. 8—While Old 
Gold sales have declined from the 
contest peak, substantial volume 
added during the recent $200,000 con- 
test has been held, justifying the 
company in taking another plunge 
into the contest pool, according tec 
a survey by the Wall Street Journal. 
Meanwhile, Philip Morris is continu- 
ing to register a steady gain in 
volume and is the most buoyant of 
all brands outside of the Big Three, 
according to the publication. 

A possible result of the Old Gold 
contest, together with the consistent 
advertising of other brands, is that 
total cigaret volume has shown a 
rapid rise this year, so that all 
manufacturers are doing a consider- 


Hs HOBBY 


Makes Office Work 
More Pleasant and 
Efficient .... 


also pleasing to the eye. 


America’s greatest industrial 


“Publishes 


@ John A. Zellers’ hobby is the modernization 
and styling of office equipment. He thinks that 
the millions of office workers who spend more 
hours at their desks than any other one place, 
should be surrounded by equipment that is 


not only the last word in labor saving, but 


Mr. Zellers has a world wide outlet for his 
hobby in the tremendous Remington Rand 
organization and like 288,209* other men, 


many of whom also are top executives in 


veteran of ideas enjoys Modern Mechanix be- 
cause it presents the kind of pictures and 
articles that keep him thoroughly informed 


on the last minute news in the world 


MODERN 
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mechanics, hobbies and inventions. 

Your advertising message in Modern Me- 
chanix will reach a surprisingly large number 
of key men whose voice is “the law” in the 
purchasing departments where millions are 


spent for equipment—and at a time when they 


are reading for relaxation. And of course 


concerns, this 


of 


5 Interim Statement it Quarter 1937 


MODER 


MECHANIX 


MECHANIX PUBLISHING 


Here’s an All-Man market with 


through its favorite “fan” magazine at the 
surprisingly low cost of $1.60 per page per 
1,000 in color and only $1.30 in black and 
white based on ABC Guarantee. It’s a BUY! 


there are the rank and file readers who an- 
nually buy $50,000,000 worth of household, 
workshop, sports and hobby equipment. 


above- 


average purchasing power that you can reach 


Co 
1501 Broadway, New York * 360 N. Michigan Ave., Chicago * General Motors Bidg., Detroit 
Garfield Bldg., Los Angeles * 1014 Russ Bldg., San Francisco * Walton Bldg., Atlanta, Georgia 
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TRADE-MARK PERFORMS FOR BOOKS 


LUE SEAL BOOKS 
D SEAI 


MODERN AGE BOOKS INC. 


Three-seals trade-mark of Modern Age Books comes to life in this new point of 


BOOK! 


sale display, part of a cartoon series by Sam Berman. 


ably larger business than in 1936. 

“Camel, Lucky Strike and Chester- 
field at present probably account for 
about 76 per cent of total cigaret 
volume,” said the Wall Street Jour- 
nal. “The Big Three aggregate is 
divided approximately as_ follows: 
Camel, about 30 per cent; Chester- 
field, over 22 per cent; Lucky Strike 
near 24 per cent. All other brands 
account for something over 23 per 
cent, with Old Gold currently in the 
neighborhood of 7 per cent of the 
aggregate. 


Reached 11 Per Cent 


“These present approximate sales 
percentages are not indicative of the 
volume for the full year, for during 
the recent Old Gold contest, sales of 
that brand reached a peak of more 
than 11 per cent, with a consequent 
reduction in the percentage ac- 
counted for by other brands below 
their present volume rate. 

“Even after the marked let-down 
following the close of its first con- 
test, P. Lorillard Company was sell- 
ing more Old Gold cigarets than it 
was a year ago. Not only is the in- 
dicated actual sales volume greater, 
but the brand is obtaining a larger 
share of the total business avail- 
able.” 

Even if its proportion of the total 
business had not advanced, the puyb- 
lication said, Lorillard would still 
show a handsome gain, since total 
cigaret volume is well ahead of 1936. 

Philip Morris, according to the 
Journal survey, has registered an in- 
crease of 50 per cent over a year 
ago. At the same time, some new 
brands are absorbing a part of the 
industry’s increase. While these 


brands may not sell in large volume 


individually, they do account in the 
aggregate for a fair share of the 
total. 

The Journal reported that 10-cent 
cigarets have failed to make any 
great inroads on volume of the more 
expensive brands in recent months 
while mentholated cigarets are also 
having difficulty in raising their 
sales. Kool, Brown & Williamson’ 
brand, is getting the lion’s share of 
volume in this field, according to the ) 
survey. 


ALL MANUFACTURERS 
PROFIT FROM CONTEST 


Boston, Sept. 8.—All cigaret manu 
facturers benefited from the recent 
Old Gold contest, according to a sur | 
vey of individual outlets in this terri: 
tory. One leading tobacconist re 
ported that at the peak of the Old 
Gold contest, Chesterfield showed a 
gain of 6 per cent over what the [| 
trade regards as normal, while Camel 
gained 3 per cent. Lucky Strike 
seemed to be the chief sufferer, if 
any, from the contest, its volume de 
clining about 3 per cent for a time 

Another big store estimated that 
Old Gold made a maximum increasé¢ 
of 25 per cent during the contest. 
and retained about one-fifth of this. 


Knox Names Benham 

Charles B. Knox Gelatine Com: 
pany, Johnstown, N. Y., has retained 
F. Darius Benham, Inc., New York. 
to handle its promotion and public 
relations. 


Spencerian Appoints 

Spencerian Pen Company, Ne¥ 
York, has appointed Freiwald & 
Coleman, New York, to handle its at 
vertising. 


TORONTO 
MONTREAL 
WINNIPEG 
| LONDON. Eng 


J. J. GIBBONS LIMITED - 


$s 


ADVERTISING AGENT 


Serving the Nation 


North ... East ... South ... 
are all next door to Buckley, Dement 


and West ... 


& Company ... America’s COM- 
PLETE Direct Mail House ... offering 
guaranteed national mailing lists ... 
fine printing and planographing ... im- 
printing ... form letters of all kinds ... 


addressing ... typewriting ... mailing -- 
and sampling. 

WRITE TODAY on your company 
letterhead for your copy of THE IN- 
SIDE STORY OF DIRECT MAIL 
PRODUCTION ... no obligation. 


BUCKLEY, DEMENT & COMPANY 


1300 JACKSON BOULEVARD :- 
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~ TOW COCA-COLA 
1S AVAILABLE 
IN FACTORIES 


Yending Machines Stimulate 
Urban Sales 


m4 tation of 


September 13, 1937 


ADVERTISING AGE 


43 


Atlanta, Sept. 9.—A new interpre- 
“distribution” or “avail- 


» bility” has been responsible for the 


4 


sensational prosperity of Coca-Cola 


company in recent years, which has 


® created 
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a number of new million- 
),ires among employes who had faith 
jin the company’s future. Coca-Cola 


stock has been split up so many 


iimes that it is said that the pur- 
chaser of $500 worth ten years ago 
~ would now have a modest fortune. 


Belief of Coca-Cola executives that 
“availability” was the key to failure 


or success induced them to make a 
Wnation-wide effort to procure distri- 
bution through filling stations, par- 


Nticularly those in rural districts 
Iwhere a thirsty motorist might en- 
joy “the pause that refreshes” while 
is gas tank was being filled, with- 
wut any sacrifice of time. 


4 Tapping New Market 


Less generally known, but also 
Wery successful, by the measure of 
he cash register, has been Coca- 


Wola’s effort to match this rural dis- 
“Bribution by making its 


product 
vailable to factory workers in the 


busy marts of trade. How many big 


ndustrial plants now have Coca- 
Mola vending machines has not been 
Wivulged by the company, but some 
stimates run into many thousands. 
> Comparatively little difficulty was 
neountered by Coca-Cola in pro- 
Guring the installation of vending 
Machines in such plants, it is said. 
Dropping a nickel in the slot to get 
@ cool drink of Coca-Cola requires 
4 more time than to get a drink of 
ater and the former is the more 
Stimulating than the latter, 
Pola service men argued. 
They also contended that the ma- 
derity of Coca-Cola fans avoid 
Stronger drinks studiously, and this 
argument has weighed heavily with 
dustrial executives, who feared 
Bhat accidents might be multiplied 
y the popularity of alcoholic 
Fiquors. 
While Coca-Cola has not placed 
too much stress on this representa- 
tion, the net of its efforts was that 
Wide distribution has been achieved 
Among factory employes, who have 
‘the wherewithal to buy and the 
thirst which prompts frequent visits 
to the vending machine. 


Coca- 


Carried At Bars 


One reason that Coca-Cola has 
Maintained strict neutrality in the 
fry-wet battle is that practically 
every bar in the country stocks 
Coca-Cola. Repeal of prohibition 
Sbened thousands of new outlets for 
the company. 

The factory vending machines in- 
Stalled by Coca-Cola are in most part 
of the automatic refrigeration vari- 
“ly. Frigidaire units are employed in 
gthe majority of cases, and while this 
policy called for a heavy initial in- 
Vestment, the expenditure has long 
prince been canceled by the proceeds, 
is reported. 

Nagy is in contrast to the servicing 
* at filling stations, where the 

%aCola stock is frequently kept 

Potable by means of ice. 
Se result of the aggressive dis- 
— Policy of the Coca-Cola 
i — has been that its product 
le “aig readily available to skilled 
wl n factories than to the office 
tates “ x the country, who in most 
™ ave to descend to the ground 
_ of the buildings in which they 
Phanaandeig to enjoy a glass. The 
~ ee do not have to waste 
‘ fey ee way; they simply walk 
ad aro eps to the automatic vendor 
ieee their nickel in the slot. In 
: nt, they have either a bottle 
‘Up full of the beverage. 


Or 


To Launch Drive for 
Eastern Slope Inn 


Eastern Slope Inn, North Conway, 
N. H., newly acquired all-year resort 
of National Hotel Management Com- 
pany, Inc., is scheduled for promo- 
tion in magazines and newspapers 
during the winter, according to 
Peter Hilton, general advertising 
manager. 

A series of international skiing 
events will provide the feature for 
the copy. Swafford & Koehl, Inc., 
New York, is the agency. 


Hedrick Starts Daily 


B. V. Hedrick has started publica- 
tion of the Herald, Salisbury, N. C.. 
as a new morning daily newspaper. 
DeLisser-Boyd, Inc., has been ap- 
pointed national representative. 


Stockholders 
OK Low-Price 


Pierce-Arrow 


Buffalo, Sept. 9.—Invasion of the 
medium price field by Pierce-Arrow 
Motor Corporation was assured 
this week following approval by 
stockholders of a plan recommended 
by directors to form a new corpora: 
tion to take over the old and to raise 
$10,700,000 by sale of stock to finance 
the new activities. 

Arthur J. Chanter, president, de- 
clined to inform stockholders as to 
whether Postmaster General James 
A. Farley will join the company. In 


response to questions, Mr. Chanter 
reiterated his previous statement 
that “a person of national impor- 
tance will be invited to become ex- 
ecutive head of the corporation.” 

While models in the senior line are 
being built for exhibition at the fall 
automobile show in New York, the 
medium-price cars will not go into 
production until next year. Mr. 
Chanter said that a conservative 
schedule for 1937 calls for production 
and sale of 1,200 of the old line cars, 
25,000 of the medium-price cars and 
4,800 trailers. This will give the 
company earnings of $1,800,000 be- 
fore federal taxes, according to Mr. 
Chanter. 


All directors were re-elected, the 
list including Kenneth Strachan, 
vice-president, Baldwin & Strachan, 


Buffalo agency handling the ac- 
count. Another director is Edward 
B. Germain, president, Dunlop Tire 
& Rubber Corporation. 

The old company will be known as 
“Pam” Corporation, so that its iden- 
tity will not be confused with that of 
the new company. 


WMC Names Branham 


The Branham Company has been 
appointed national representative of 
Station WMC, Memphis, owned and 
operated by the Memphis Commer 
cial Appeal. 


Joins Kaufman's 


Suzanne Hassenboehler has been 
named advertising manager of Kauf- 
man’s, New Orleans department 
store. 
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“YOU SELL ELECTRICAL PRODUCTS 


In January, 1938—to better serve the key man of the 
electrical industry— ELECTRICAL WHOLESALING’”’ 
becomes “THE WHOLESALER’S SALESMAN”. . . 


The same vital publication, 
but NEW in name and cover 
—NEW in editorial format 
and treatment—NEW speed 
and snap throughout. Packed 
full of photos, news, cartoons, 
brief pertinent items, going 
right to the heart of the 
salesman's problems. 


Ask to see a dummy of the 
1938 "streamlined" publica- 
tion, dedicated to the key 
man of the electrical industry 
—the electrical wholesaler's 
salesman. And include it on 
your schedule for next year's 
advertising right now, to in- 
crease sales through elec- 
trical wholesalers in the year 


ahead. 


SELL THE 
SALESMAN 
FIRST! 


A McGRAW-HILL PUBLICATION 
330 WEST 42ND STREET, NEW YORK, N. Y. 
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ADVERTISING AGE 


September 13, 1937 


After setting thousands of pieces of advertising copy during his 45 years service, 
William W. Comes, Newark News printer, became subject of a special edition, 


marking his retirement. 


Edward W. Scudder (left), publisher, Mr. Comes, 


Arthur J. Sinnott, editor, and Benjamin J. Foley, general manager, check the 
special issue. 


Find Teraever 
Is Still High 


in Many Lines 


Chicago, Sept. 9.—Mortality and 
other types of changes among retail 
businesses continue high in spite of 
general prosperity, according to the 
latest survey of Buckley, Dement & 
Co., Chicago. Mailing and route lists 
of a year ago have been made obso- 
lete by changes of about 3314 per 
cent in many retail lines, including 
auto accessory stores, cigar and to- 
bacco shops, meat markets, millin- 
ery stores, radio dealers and news 
dealers. 

The turnover is not confined to re- 
tailers, however, the big direct mail 
house reporting that changes among 
wholesalers during the past year av- 
eraged 45 per cent. 


Hardware, Hotels Stable 


Retail hardware stores are the 
most stable, changes during the past 
year amounting only to 17 per cent, 
according to the survey. Hotels come 


next, with 19 per cent, while filling 
stations rank third, with 21 per cent. 
Turnover among dry goods and de- 
partment stores was 22 per cent; 
grocery stores, 25 per cent; manu- 
facturers, all kinds, rated $10,000 
and up, 25 per cent; shoe stores, 29 
per cent, tailors, 31 per cent; furni- 
ture dealers, fruit and vegetable 
stores, and confectioners alike, 31 
per cent, while millinery stores and 
cigar dealers shifted to the extent of 
34 per cent. 

Figures in other lines are as fol- 
lows: General and drug stores and 
florists, 27 per cent; restaurants, 28 
per cent; women’s wear stores, floor 
covering and drapery stores, and 
men’s clothing dealers, 29 per cent; 
electric shops, 31 per cent; delica- 
tessens and furriers, 32 per cent; re- 
tail auto accessories, 33 per cent. 


Nash Names Morgan 


Jack H. Morgan, formerly Boston 
district manager for Nash Motors 
division, Nash-Kelvinator Corpora 
tion, has been named director of 
used car sales, a newly created post. 
Mr. Morgan was previously Atlanta 
regional manager for the Studebaker 
Corporation. 


PHILLIPS 


MILK OF 
MAGNESIA 


ADDS NEW MARKET 


The bigger the list, the smaller 
the number of prospects added, 
if the “addition” is merely an- 
other metropolitan type of 
magazine. You know why. Se 


you know one big reason why 


Phillips and the Thompson- 
Koch Agency adsed THE 
HOUSEHOLD MAGAZINE 


... not merely another 1,750,000 
circulation, but 1,750,000 mostly 


THE 


NEW YORK CHICAGO 


all in the clear! For the biggest 
books on the biggest lists don’t 
go so big in Small Town Amer- 
ica specifically. (Neither does 
Hence with its 1,750,- 
000 in Small Town America 
specifically, HOUSEHOLD 
is showing many of the shrewd- 


radio.) 


est advertisers, exactly where 
to grab MOST - NEW - MAR- 
KET-PER-DOLLAR. 


Is YOUR list as Good as Your Distribution? 


HOUSEHOLD 


M AG AZI N & Arthur Capper, Publisher, Topeka, Kansas 


DETROIT SAN FRANCISCO 


—— 


Getting Personal 


Christine Lillian Phillips is the new addition to the household of 
Mr. and Mrs. Stuart G. Phillips (a. m., Dole Valve Company, Chicago) 
.. . George Seybold, who has been in charge of rubber plantations for 
U. S. Rubber Company in the Far East for many years, has sailed for 
Liberia to take over management of extensive Firestone Liberian rub- 
ber plantation developments. He is new v. p. and g. m. of Firestone 
Plantations Company, subsidiary of Firestone Tire & Rubber Com- 
pany, Akron... 


Loren E. Shears, a. e.. Reincke-Ellis-Younggreen & Finn, Chicago, 
end his son, Glen, contact and copy, Lord & Thomas, started on an- 
other oft their annual hunting trips Sept. 10, with a car loaded with 
cameras and photographic equipment instead of guns. Cape Cod 
shores and the Atlantic coast to northern Maine constitute their hunt- 
ing grounds... 


It’s a girl, Barbara Jean, at the home of George Nelson, Leighton 
& Nelson, Schenectady. She has a sister, Georgia May, aged 4... “One 
More Manhattan,” a book of light verse, by Phyllis McGinley, has been 
published by Harcourt, Brace & Co. She used to write copy for Pedlar & 
Ryan, New York... 


Alvin Schulz, Bauer & Black assistant a. m., after a vacation at 
Fond Du Lac, Wis., braved Mack- 
inac Island waters again over the 
windy Labor Day week-end, prov- 
ing the back-to-nature urge is 
hard to shake. . . 


RAPID RESULTS 


Indicating that a straight line 
may be the shortest but not 
sweetest distance between two 
points, Sidney Garfinkel, San 
Francisco agency prexy, went 
“straight” to the National Adver- 
tising Agency Network conclave 
in Milwaukee last week Via 
Washington, D. C., where Henry 
Kaufman, fellow NAAN member, 
gave him a thrill with a_ tour 
through G-Man Hoover's collec- 
tion of gang trophies. . . 


Anthony DeYoung, Whiting 
Corporation a, m., had a big fin- 
ger in the pie and a smile on his 
face when the corporation 
awarded gold emblems with a 
diamond inlaid to 42 employes of 25 years or more, not to mention the 
gold without diamond emblems that went to 176 with 10 years service 
and silver emblems to 61 with five years... 


Two casts by Don G. Heinly, of the 
McGraw-Hill Chicago office, netted 
these two big uns, from the rippling 
waters of Lake of the Woods, Canada. 


Golfers of the Advertising Club of New York journey to the Rye 
Country Club, Sept. 14, for their fourth and concluding tournament of 
the season. 


Anniversary department: Advertising men and photographers are 
felicitating Harold W. Warren, National Studios, Inc., New York, who 
has been v. p. and g. s. m. for 10 years. . .And Seward W. Eric, who is 
Eastern division manager of Calvert, has been getting telegrams in 
recognition of his third anniversary as a member of the company... . 
Third anniversary of PM Magazine will be celebrated Sept. 22, with the 
aid of Will Bradley, poster artist of the early 1900’s... 


Roy C. Witmer, NBC vy. p. in charge of sales, is back at his desk af- 
ter a vacation that ended day after Labor Day. . . Tom Foley, N. W. 
Ayer & Son publicity man in New York, business-tripped to Atlanta last 
week. .. 


Deane H. Uptegrove, Alley & Richards art director, is vacationing. 
... Carroll Rheinstrom, a. m. of 
True Story, just got back from a 
Cape Cod cruise in his “Veiringer 
Il’—which means Viking in the 
Scandinavian—after a _ full 
month’s spell on the water... 


Also a sailor is P. L. Thom- 
son, ABC prexy and director of 
public relations for Western 
Electric. He spent a month with 
his family at their cottage on the 
Connecticut shore. “I’m glad to 
get back where I can exercise a 
bit of authority,” says he. “My 
17-year-old son was master of our 
sail boat, and I was the crew— 
when he let me. The master 
wasn’t easy, either. He bawled 
me out plenty when anything 
went wrong. There’s nothing 
like a month of crewing to take 
the wind out of your sail. . .” 
All of which may mean that the 
W. E. public relations crew may run into a few bits of hard weather 
when the genial skipper Thomson tries his hand at giving orders for 
orders sake. . . 


BUSINESS IN AIR 


Leo Rampel, U. S. Color Process Com- 

pany president, takes off for a flying visit 

from New York to the West Coast for a 
“big deal." 


We hear that Arthur Kudner was at the Farr-Louis affair. And 
Ben Duffy. And also Phil Hyland. To say nothing of Sam Fuson. . 


Irving McHenry, president of Mid-States Gummed Paper Company, 
Chicago, has returned from an extended trip abroad. He was a dele- 
gate from Illinois at the International Manufacturers’ Association con- 
vention in Berlin, and traveled through seven countries. . . Neal Gold- 
man, Kay Displays. New York, is leaving for France to visit the Paris 
Exposition, studying the trend of display designs abroad. He will also 
visit Italy, Holland, Belgium and Great Britain. . . 


Appointed by the Vancouver Junior Board of Trade, James H. 
Lovick, of Stewart McIntosh Advertising Agency, Vancouver, B. C., 
will be chairman of the reception committee, welcoming visiting dele- 
gates of the Junior Canadian Chamber of Commerce to the Canadian 
Chamber of Commerce convention in Vancouver. . . 


Basil Loughrane, Lord & Thomas radio exec in Chicago, and one- 
time Canadian “Mountie,” re-enacted one of the colorful episodes in 
that part of his career on a recent NBC Jamboree show 


William H. Hodge, vice-president of Public Utility Service Cor- 
poration, Chicago, says the utility advertisers always supply light, heat 
and power. . 


ee 


Coming 
Conventions 


Sept. 11-19—-National Printing ang 
Allied Trades Exposition, Coliseum, 
Chicago. 

Sept. 13-14—Annual convention, [p. 
surance Advertising Conference 
Briarcliff Lodge, Briarcliff, N. Y, 

Sept. 13-16—Annual 
Financial Advertisers 
Syracuse, N. Y. 

Sept. 14-15—Annual meeting, Na. Be 
tional Publishers Association, Buck. 
wood Inn, Shawnee-on-Delaware, Pa 
Sept. 18-19—Annual Intercity Cop. 
ference on Advertising, Hotel lL, 
Salle, Chicago. 

Sept. 20-21—First Southern News. 
paper Mechanical Conference, Tuy. 
wiler Hotel, Birmingham. i 
Sept. 21-23—Life Advertisers Asso. 
ciation annual convention, Old Poin; 
Comfort, Va. 
Sept. 22-24—National Industria] 
Advertisers Association annual con. 


convention. 
Association, 


ek 


vention, Edgewater Beach Hotel, — 
Chicago. 
Oct. 4-7—Mutual Insurance Adver. 


tising-Sales Conference, 
Hotel, Grand Rapids, Mich. 
Oct. 10-183—Mail Advertising Sery. 
ice Association annual convention, 
Hotel Cleveland, Cleveland. 

Oct. 13-15—Direct Mail Advertis. 
ing Association annual convention, 
Hotel Carter, Cleveland. 

Oct. 18-19—Fall conference, News. > 
paper Advertising Executives Asso- 
ciation, Medinah Club, Chicago. 
Oct. 19-20—Inland Daily Press As 
sociation fall convention, Sherman 
Hotel, Chicago. 


Pantland 


coer 


LES Te ee 


Oct. 21-22—Annual convention 
Audit Bureau of Circulations 


Stevens Hotel, Chicago. 


Oct. 21-22—Pacific Coast conven. 
tion, American Association of Adver 
tising Agencies, Hotel Del Monte, De 
Monte, Cal. 

Oct. 25-28—Annual convention 
Outdoor Advertising Association of 
America, Hotel Jefferson, St. Louis 7 

Oct. 25-28—Advertising & Sale! | 
Club of Toronto, Inc., annual exhib: | 7 
tion, Royal York Hotel, Toronto. : : 


: 


x 


cultural Publishers Association, Ste 
vens Hotel, Chicago. 
Oct. 27-80—Annual meeting, Asso | ‘ 
ciation of National Advertisers, The) 
Homestead, Hot Springs, Va. 


i Sie pana 


1 ober wi 


Michigan Press Grew 
Names Margaret Smith 


Mrs. Margaret Smith, editor of> 
Tuscola County Times, was electel F 
president of the Michigan Women: § 
Press Association at the annual 
meeting in Battle Creek. 

Other officers elected are: Mrs 
S. A. Beedon, Battle Creek, corre 
sponding secretary; Mrs. Katherine 
Ross, Ionia, recording secretary: 
Ethelyn Sexton, Lansing, treasurer: 
Blanche Ligman, Olivet, Mrs. Cal! 
ton Cady, Grand Rapids, and Mrs 
Fannie Talbot, Battle Creek, vice 
presidents. 


NEWSPRINT JOBS 
ie! by ELECTRA PRESS 
- ~ Give You All Four! 


_Leading national advertisers and age™ 
cies are finding newsprint the key % 
“quick action’’ sales and _ enthusiast 
dealer co-operation. 

Our perfected four-color printing in 4% 
size from a broadside to a small folder! 
executed with startling precision! 
speedy, lower-cost production will amaz 
you, too! 

Samples of recently completed color 
work for outstanding firms available 
request. 


“Largest Newsprint Printers in the East 


Electra Press, nc 


281 STATE STREET 
BROOKLYN.N.Y. _— 


***PHONE TR-5-26G7"" 


ft 
Oct. 20.—Annual convention, Agri 3 
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me: ager th last ’s promotion H kett A int d 
° other means, last year r c ointe 
FCC Approves New Feen- a-Mint to resulted in an estimated million new eee Rogers rt ara tg New 


LAXATIVE. COPY 
WILL TELL HOW 
NOT TO NEED IT 


“-P MonteCatini Drive Leans to 


tio! 
tion Under Statement 
Na & 
Buck. New York, Sept. 14.—Introducing 
>» Pa , medicinal product to the public 
Con. with copy admonishing, “If people 
1 La drank more water they would not 
need to take laxatives so often,” is 
News the unusual merchandising tack to 
Tut ye taken by Banfi Corporation, New 
york, for MonteCatini Salts, C. Ty- 
Aes ‘ ler Kelsey Company, agency in 
Poin: charge, disclosed today. 
Further reading of the text of the 
copy will reveal, however, that the 
strial company believes in the value of 
| con taking MonteCatini Salts in those 
Hotel, cases When laxatives are needed. 
Subsequent advertising will conform 
\ dver-. to the “professional method of prom 
itland ising less than the medicine will ac- 
tually perform,” a policy made nec- 
Serv. essary because the salts are sold un- 
ntion, der the seal of guaranty of the Ital- 
ian government. 
vertis Wants Medical Judgment 
nition, Suggesting that if more medicinal 
products pursued this course, there 
News>) would be less talk about stringent 
Ass >) governmental regulations of adver- 


0. -*) tising, J. B. Marian, of the American 


ss As. office of MonteCatini Spa, declared 
erman that the public should be given the 
benefit of calm medical judgment in 
ontion the case of any group of products as 
ations closely related to health as laxa- 
tives. 

4 Although the salts have been mar- 

onven: , hie : 
. keted in crystal form within Italian 
Adver % colonies in this country, they are only 
te, Del now being made available in powder 
. form and merchandised to the gen- 
ention eral American public. In fact, it 
ion 0! | would be somewhat difficult, it was 
Louis > explained, to get public acceptance of 
Sale! 9 the crystals inasmuch as they melt 
exhib : 3 down on the shelves in summer with 
ito. } consequent loss to supplier and 


1, Agri ’ j dealer, 


Station Applicants 


Application of the Press-Union 
Publishing Company, Atlantic City, 
for a radio station to operate on 
unlimited time at 1,200 kilocycles 
has been approved by John Bram- 
hall, examiner for the Federal Com 
munications Commission. Another 
FCC approval is expected for the 
application made by Summit Radio 
Corporation for construction of a 
station at Akron, to operate on un- 
limited time at 1530 kilocycles. 

Power increases are indicated in 
preliminary approval given by the 
FCC to Station WEAN of the Yankee 
network, Providence, R. I., and to 
WGL of Westinghouse Radio Sta- 
tions, Inc., Fort Wayne. 


Add Talkies in 
Broad Campaign 


New York, Sept. 9.—Talking mo- 
tion pictures, featuring Hollywood 
and Broadway stars, will be added to 
the varied list of media of Health 
Products Company, Newark, for 
Feen-a-Mint, chewing gum _laxa- 
tive, it was announced today. 

The talkie advertising will be only 
a part of the 1937-38 drive, now being 
worked out, which it was said will 
eclipse last year’s record-breaking 
campaign. Utilizing radio, maga- 
zines, newspapers, outdoor signs and 


users of the product. To the sub- 
stantial number of magazines on 
last year’s list, it was revealed, will 
be added 30 magazines, while the to- 
tal schedule for magazines and news- 
papers will provide for “bigger, 
stronger advertisements embodying 
a new copy theme.” 

Other phases of the drive will be 
car cards, heavy sampling, sky writ- 
ing, and new point-of-sale advertis- 
ing. William Esty & Co. is the 
agency. 


Hagemann Resigns 


W. F. Hagemann has resigned as 
Western manager of Fawcett Publi- 
cations, New York. 


York, manufacturer of the University 
Club line of men’s shaving accesso 
ries, has appointed M. H. Hackett, 
Inc.. New York, to handle its adver- 
tising. 


Three to ABP 


Associated Business Papers, Inc., 
New York, has announced the admis- 
sion of three new members, Dress 
Accessories, Linens and Domestics, 
and Sheet Metal Worker. 


Jones with Agency 
Jason W. Jones, formerly publicity 
director of Acme White Lead and 
Color Works, Detroit, has joined 
Henri, Hurst & McDonald, Inc., Chi- 
cago agency, as account executive. 


yn, Ste Outline Promotion Plans 

% Advertising of the pulverized salts, 
z Asst which come in two types, plain and 
rs, The) iodide, will follow the expansion of 

") retail outlets. Copy will first be 

i placed in newspapers in the New 
) ; York metropolitan area, and will be 
Smith ; followed with insertions in papers in 

other population centers. 

itor df Secondary attention will be given 
electet ; to promoting the use of the salts in 
Vomen: the “goiter belt” in the Great Lakes 
anne region, where the iodide salts, con- 
Mrs sidered to be the only ones of their 
‘ corre kind, will be pushed. Built-up radio 
‘therine announcements will also be used to 
retary: introduce the product, with WTIC, 
asurer: Hartford, Conn., first on the station 
s. Carr list. 
1d Mrs MonteCatini waters are said to 
kK, vice have 


been used for more than six 
centuries as a medicinal agent in the 
treatment and cure of intestinal dis- 
orders, its first general use going back 
to Florence in the days of Boccaccio 
and of Ugolino da Monte Catini. 
In the last decade sponsors are said 
to have spent more than $25,000,000 
in developing the MonteCatini Spa, 
While several years have been de- 
voted to making possible the market- 
me of pulverized, rather than crys- 
tal, salts. 


— 


—s 


Six Companies Name 


4 James Lamb Agency 
husiastic James G. Lamb Company, Phila- 
— ‘elphia, has been named to handle 
ide is Pr accounts of Sophie Tucker Food 
n! Tbe ‘roducts Company, Baltimore, soup 
] amaze hah ga | Southgate Foods, Norfolk. 
d__colof i ‘ed Mill peanut butter and 
lable of Mo Red Mill products; Ellis Key- 

, le Agricultural Works, Potts- 
he East” Wn, Pa., No-Soil Indoor Gardens; 


pandwehr Heating Corporation 
ea adelphia, McIlvaine Oil Burners: 
detnt n Packing Company, Phila 
an ot frozen fruits and vegetables 
ton nee Products Company, Tren- 
»\. J.. Hollywood Wings. 
Mand Pn Potter, formerly with 
Pa “Gerhardt Company, Inc., Phila- 
Phia, has joined the Lamb agency 


family income. 


% MARKS THE SPOT 
WHERE BUYING BULKS 


URING the Parenthood Period purchases are 

made for not one or two, but for FOUR large- 
scale consumers—mother, father, and two grow- 
ing children. During this period homes are 
founded, houses built or bought, and furnishings 
to fill them purchased. During this period all the 
expensive requirements of growing children must 
be satistied, while the myriad needs of the young 
mother and father continue undiminished. In 
short, during the Parenthood Period, family needs 
send family expenditures to the very limits of 


After the Parenthood Period. 


up. The youngsters go off to form families of 
aging, Ne 
wishes, reduced needs. Every advertiser will rec- 
ognize that families in the Parenthood Period are 
families at their peak purchasing period. 


their own. The parents, 


Every advertiser will be interested to know that, 
according to a Polk survey. while only 55.9% of 
the women’s magazines’ audiences are in the 


OF THE PARENTS’ 


Parenthood Period, 98.4% 
MAGAZINE’S AUDIENCE IS 
HOOD PERIOD! 


THE PARENTS’ MAGAZINE 


the family breaks 


have fewer 


IN THE PARENT- 
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Packard Razor Triples 
Fall Expenditures 


Advertising appropriation for Pack- 
ard Lektro-Shaver has been increased 
three-fold for the fall and holiday 
season, as compared with last year, 
Cowan & Van Leer, Inc., New York 
agency in charge of the account, an- 
nounced last week. 

Full pages will be carried in Col- 
lege Humor, Collier’s, Esquire, For- 
tune, Life, Look and Time. Special 
copy will also appear in Christian 
Herald, Good Housekeeping, Parents’ 


RECALL OLD TIMES 


and Vogue. 


Degnan to Teach 
Bryan J. Degnan, 


been appointed to head the 


College, Winooski Park, Vt. 


With “Hotel Review” 


Formerly with Pillsbury 
Company, Minneapolis, 


Review, New York, 
and Midwest territory. 


Kimball Names Lyman 


Inc. 
New York, has appointed Parmalee 
He was 
Inc. 


Abbott Kimball Company, 
Lyman production manager. 
formerly with Platt-Forbes, 


New York. 


formerly with 
Young & Rubicam, Inc., and in the 
advertising department of CBS, has 
new 
school of journalism at St. Michael’s 7 


Flour 
Richard Y. 
Fuller has been appointed advertis- 
ing representative of Hotel World- 
in the Chicago 


aes 


end Boatted 10 Comeda wee (8) 


Black Horse Ale goes back to pre-pro- 
hibition days for the theme to re-intro- 
duce the beverage in the Boston area. 


Bijur Gets MBS 


Mutual Broadcasting System has 
appointed George Bijur, Inc., New 
York, as advertising agency, effective 
Oct. 1. 


NRDGA DEMANDS 
MORE EFFICIENCY 
IN ADVERTISING 


New York, Sept. 8. Because re- 
stores are inclined to expand 
promotional budgets as a means of 
building ‘greater sales volume in the 
face of rapidly rising expenses, the 
sales promotion division of the Na- 
tional Retail Dry Goods Associa- 
tion is warning merchants to elim- 
inate wasteful practices and attempt 
to bring down the ratio of advertis- 
ing expense to net sales volume. 

In a report prepared by Thomas 
Robb, manager of the division, it was 
pointed out that “under the urge to 
get more volume, three out of every 
four stores will aggravate an already 
bad promotion expense condition un- 
less big, constructive measures are 
employed as quickly as_ possible.” 
The report does not, however, sug- 
gest that stores simply cut down on 
promotional efforts. Instead, it at- 
tempts to show how waste can be 


tail 


eliminated and where opportunities 


lye Opener 


for American Manufacturers 
selling in England 


THE UNITED STATES has a population of 128,000,000.* 
The ‘‘Saturday Evening Post’’ has 2,700,000 circula- 
tion.} It reaches approximately one family in every ten. 


ENGLAND has a population of 46,000,000. The ‘‘ Radio 
Times’’ has 2,800,000 circulation. It reaches approxi- 
mately one family in every four. 


...an English magazine 
with three times the coverage of 
the Saturday Evening Post 


Make sure the ‘‘Radio Times”’ 
is on your list 

Tur “Rapio Times” is the only 
publication in Great Britain allowed 
to print full details of British radio 
programmes one week in advance. 
It is published weekly by the 
British Broadcasting Corporation, 
which controls every radio broadcast- 
Ing station throughout Great Britain. 
That is why the “Radio Times,” 
which appeared tor the first time only 
thirteen years ago, has today a guar- 
anteed average net weekly sale of 
2,800,000 ¢ opies. 

The “Radio Times” selling at two 
pence a copy ts read and re-read more 


* 1936 estimate Bureau of the Census — t Rate base 


thoroughly than any other publica- 
tion. Each issue is studied day by day 
for a whole week whenever any mem- 
ber of the family wants to know 
“what's on the air?” 


And what sort of people read the “ Radio 
Times”? People who have money to 
spend. The circulation of the “Radio 
Times” covers a larger number of 
well-to-do families than any other 
publication in England. 

Although the “Radio Times” ad- 


RADIO TIMES 


GUARANTEED AVERAGE NET WEEKLY SALES 
2,800,000 


Members of the Audit Bureau of Circulations 


vertising income has increased enor- 
mously during the last five years, as 
a matter of policy, the total volume 
of advertising published has not been 
allowed to increase. This means that 
the “Radio Times” policy is to pro- 
tect you, the advertiser, from crowded 
positions; from too much direct com- 
petition, and the evils of unethical 
advertising. 


If you are selling in the British 
market, then you should be advertis- 
ing in the “Radio Times.” Write for 
full information to: The Advertise- 
ment Director, British Broadcasting 
Corporation Publications, Broadcast- 
ing House, Portland Place, W. 1, 
London, England. 
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GAY NINETIES ATTRACT MODERNS 
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THREE-FOURTHS OF DAYTON’S IS AIR-COOLED 


187 pacraW ete Shoes,$3.85 


Pas Saas 
Blouse Clearance, G8 
Swe Sora 
Collar and Cuff Sets, 686 


2 


nae ADVERTISING ART IN TEE GAY 903 
Knit Underwear, 4 Less 


zs Old-fashioned Bargain Day 


You've never had more fun rum- 
maging through Grandmother’s old- 
fashioned chest with all its treasures, 
than you'll have pepping up the Sum- 
mer wardrobe or home, among the 
treasures to be found in the clearance 
of odd lots and surpluses of Summer. 
Dayton's— 


A ee ne ne 
Men's Shirts, s 
ry a) 


le 


Inside-Out Daytonhose, 50c 


4 Natiering Guilnmm ant 6 remptancs to sage yo=uW owe to 


te el yout Gnd are tthreed & 1, 
et ¥4 4, 4 & % ontem th 
See ’ 
Have ween |. . 
‘Ge: pur cette 


Pamew's nd Coren’ Unie Aahinte les wide seinen 
patarne: comme wrequiars: sam fio ih pairs ise 
ume 


FRIDAY ONLY! Mendy Rags, yor Se 
Friday, 7;200 pairs Men’s Suits, Topcoats | Ssrtsistin Hemme 
and Slacks Are Reduced 


Ae 
— 


= Summer Suite, $7.95 Summer Play Togs, $4 


More Summer Apparel Takes Bargain Prices 


*Sub-Deb Coots, $285 Ovineg dachete. S265 


The Dayton Company, Minneapolis department store, harks back to illustrations 
from the gay nineties as a novel attention getter in current newspaper copy. 


exist for increasing volume by more 
“consumer-attuned” sales efforts. 


Figures Are Cited 


“In spite of record-breaking store 

traffic,” the survey points out that in 
1936 “approximately 70 per cent of 
all selling departments in the aver- 
age store spent more than 4.5 per 
cent of net sales in total advertis- 
ing. However, the 16 best profit- 
makers in percentage averaged 4.6 
per cent, being that high only be- 
cause three departments (coats and 
suits, negligees and robes) averaged 
6.2 per cent. 
“Twenty-two departments in the 
entire store kept publicity at 4.5 per 
cent or under,” the report continues, 
“and 19 of them were profit makers 
averaging 4 per cent. One big rea- 
son why more stores cannot show 
the kind of profit realized by out- 
standing stores is the failure to keep 
large volume departments within the 
charmed circle of 4.5 per cent pub- 
licity expense or less. In the group 
of 32 departments contributing near- 
ly 70 per cent of total volume in the 
average store, only four were repre- 
sented in the 4.5 group. If other big 
departments had only been kept 
within the proper bounds we’d have 
seen some real profits—but unfortu- 
nately, they averaged 5.6 per cent of 
net sales.” 


Trend Is Shown 


Last year, the survey disclosed, 
the average store spent 62 cents of 
its total publicity dollar for news- 
paper advertising, compared with 64 
cents in 1935 and 66 cents in 1934. 
Other costs last year, compared with 
the two previous years, were report- 
ed as follows: 


19386 1935 1934 
Advertising Payroll.. 8c 8e 8c 
Production Costs..... 5e 5e 5e 
Teta! DIAPIAY. 6.6.55 lle lle 10c 
oo ae: eee 4c 3c 2c 
Radio Broadcasting.. 2c le 2c 
Miscellaneous Media. 5c 4c 5c 
Po is | ree rer 3c 4c 3e 


Among the reasons given for the 
continuation of high publicity ex- 
penses were the following: Lack of 
a clear-cut understanding of retail 
sales promotion’s function; frequent 
domination of a store’s sales promo- 


tion set-up by merchandise managers 
and buyers; too much thinking in 
terms of newspaper advertising in. 
stead of sales-producing ideas; ad. 
vertising copy which is “humdrum,” 
hence ineffective; and failure to sup. 
port advertising and other promotion 
efforts at the point of sale. 

“A thorough exploration of what 
the consumer wants would prevent 
stores from pursuing blind and in. 
effective promotion,” Mr. Robb said 
“Consumer surveys among 8,000 
store customers have shown that 12 
factors often given scant consider- 
ation in sales efforts are viewed as 
of prime importance by customers 
themselves. Some of these major 
factors include adequate assortments, 
reasonable prices, dependable qual. 
ity, courteous and efficient sales-per- 
son service and faith in a store's 
honesty and reliability.” 


Sentiment of Consumer 


The surveys showed that 70 per 
cent of consumers are satisfied with 
“regular prices that are reasonable,” 
as against 30 per cent who like “low 
prices at special sales,’ Mr. Robb 
declared. 

“This should be an eye-opener to 
many, many stores,” he went on. “A 
review of newspaper advertising 


tising—in fact, there has been s0 
much of this type of promotion for 
years back that it has stifled initia- 
tive on the part of many _ copy 
writers; and now we see that the 
constant barrage of sales wasn't 
what the majority of consumers 
wanted any way.” 

The report suggests a redistribu- 
tion of the advertising dollar, in ap- 
proximately the proportions that con- 
sumers themselves rank these mat- 
ters, in no case to exceed a maxi- 
mum of 4 per cent of net sales for 
the entire store. It is also recom- 
mended that stores set aside at least 
10 per cent of their newspaper ad- 
vertising space allowance as part of 
a fund for an extensive public rela- 
tions program, to make sure above 
all else that “the store is always 


presented in the most favorable light 
to the consumer.” 


660 CLICKS 


MAN THEM’S A 


Photostats Quick? . . 


LAS 4,3 
PO cooD 
PHOTOSTATS 

QUICK 


FRANKLUN 347° 


4 Chicago Locations e@ 


mass of color? . 
rected" Stats. 
to 40x!00 inches? ... 
STATS. Whatever it is, ATLAS delivers what you 
want, when you want it! 


CALL ATLAS FOR PHOTOSTATS 


ATLAS PHOTO COPY CO., General Offices, 225 No. Michigan Ave. 


AN HOUR... 


LOT OF CLICKS! 


But with 11 cameras shooting at regular intervals, it's everyday stuff for 
ATLAS—Chicago's Photostat Headquarters! 
and 48 ATLAService men ready to serve you better. 


For here are |! cameras 
You want Good 


. call ATLAS. You want something even better than 
regular ‘stats, something that stands out like real photographs? . . . call 
ATLAS and ask for ATLASTATS. You want to photostat copy that's a 


. . call ATLAS for "Color Cor- 
Or maybe you want whoppers up 
call ATLAS for JUMBO- 


All Phones FRAnkliin 3470 
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QUEEN TIE-IN 


YT eet lee- e 


With endorsements from the famed Sonja 
Henie, “Queen of the skates," as pro- 


motional background, Nestor Johnson 
Mfg. Company, Chicago, is introducing 
new pleasure skates under her name, 
with the John H. Dunham Company 
handling the campaign. 


‘Star Contest 


Almost as Big 
as Old Gold's 


Minneapolis, Sept. 8.—Most adver- 
tising men, in and out of agencies, 
who reported for work today, found 
on their desks an announcement 
from the Minneapolis Star of a con. 
test with prizes almost as staggering 
as in the Old Gold contests, except 
that they consisted of four tickets 
to football games instead of $250,000 

The resemblance was so marked 
that the Star blushed and apologized 
profusely in its contest folder. The 
latter contained eight cartoons, each 
with a missing balloon which the 
contestant must fill in. To make the 
similarity to Old Gold competitions 
even more striking, the Star included 
a “good old tie-breaking cartoon,’ 
and suggested that everybody send 
in all nine answers at once to save 
time. 

The contest closes Sept. 19 and the 
contestants will have little to do 
thereafter but wait for the tickets to 
the big games. One winner will be 
from Minnesota, the other from any 
place in the United States. The Min 
nesota winner will receive twce 
tickets and round trip expenses fo1 
himself and a guest of his own choice 
to the Minnesota-Nebraska game at 
Lincoln Oct. 2. The other winner 
will receive two tickets and expenses 
tor himself and a guest of his own 
choice to the Minnesota-Notre Dame 
same at Minneapolis Oct. 30. 

Contest folders may be obtained 
from the Star or its national repre- 
sentative, Osborn, Scolaro & Meeker. 


Gift Packages Planned 


John H. Woodbury, Ine., Cincin- 
nati, O., has announced a new group 
of attractive Christmas packages for 
gift givers for the holiday season. 
These packages are designed to meet 
the requirements of different tastes 
and demands. 


Cisler to KTHS 
S. A. Cisler, Jr., formerly director 
of WSIX, Nashville, has been named 
Seneral manager of Station KTHS, 
Hot Springs National Park, Ark. 


Howard Shuman is new commercial 
Manager, 


Berlou Same Maish 


Berlou Mfg. Company, Marion, O.. 
maker of Berlou moth proof, has 
“Ppointed The Jay H. Maish Com- 
'any, Marion, to handle its advertis- 
“ae and sales promotion. Publica- 
‘ons and direct mail will be used. 


tn Ballimore, its 


AL REPRESENTATIVES 


RD PETRY & CO. 


“Times-Picayune” 
Plans 5-Story Annex 


The New Orleans Times-Picayune 
will construct a five-story annex to 
its present building, adding 32,000 
square feet of floor space to the 
classified advertising, circulation, dis- 
play advertising, news and photo 
engraving and mechanical depart 
ments. 


Ruth Roosevelt 
Bid for Texas 
Station Aired 


Washington, D. C., Sept. 7.—Elliott 
Roosevelt, son of the President, and 
vice-president of Hearst Radio, Inc.., 
appeared before the Federal Com- 
munications Commission today to 
testify that proposed sale of Station 
KFJ4, Fort Worth, to his wife, has 
no more significance than appears on 
the surface. 

Ruth G. Roosevelt will pay R. S. 
Bishop $57,500 for the station, ac- 


Phillips to “Journal” 


Sid R. Phillips. formerly promo- 
tion manager of Columbus Dispatch, 
has been appointed advertising man 
ager of Ohio State Journal, succeed- 
ing W. W. Pierce, who has been 
appointed in charge of the Sunday 


Star, Columbus. cording to present plans. The FCC 


and members of Congress have been 
critical recently of the high prices 
commanded by radio franchises. 

Roosevelt told Examiner George 
H. Hill that illness prevented his 
wife from attending the hearing. 
Mrs. Roosevelt’s assets aggregate 
$100,000, he testified. She served as 
his secretary when he was vice-presi- 
dent of the Southwestern Broadcast- 
ing Company, he said, and has 
proved possession of a high measure 
of ability in managing her own 
estate, he said. 

H. A. Hutchinson, who has man- 
aged several Texas and Oklahoma 
radio stations during the last 11 
years, will be the active manager of 
KFJZ if the sale is approved. 

Asked about his own stock owner- 


ship in radio, young Roosevelt said 
that he owns one share of stock in 
Station KTSA, San Antonio, oper- 
ated by Hearst Radio. 


Beaumont & Hohman 


Shift Personnel 


Wendell O’Neal has been appointed 
manager of the Omaha office of Beau- 
mont & Hohman, Inc., in conjunction 
with opening of enlarged offices at 
800 Insurance bldg. Nelson Carter, 
former Omaha agency manager, has 
been transferred to Chicago as re 
gional supervisor. 

Mr. O'Neal was formerly in the 
Cleveland and Dallas offices of Beau- 
mont & Hohman. Hunter L. Scott, 
formerly with Bozell & Jacobs, Inc., 
Omaha, has been appointed assist- 
ant to Mr. O’Neal. 


_ distance may separate 

them, straight lines always come 
together—in perspective. Two straight 
thinking individuals will ultimately 
“get together" if they have the right 
perspective—the right slant on things. 
Proper perspective —vision—is usually 
attended by success in business. 

If you should ask a large number 
of nationally known advertisers why 
they continuously use the Rogers 
Engraving Company for their photo en- 
gravings, you'd probably have many 
answers: "The right relationship be- 


¥F 


a 


tween cost of production and price," 
or a “fine regard for customers’ re- 
quirements, “or” they know that it takes 
ability and craftsmanship to produce 


fine engravings.” 


All of these are the natural result of 
possessing the right perspective. Call 
them in yourself. It may be an enlight- 
ening and profitable experience. 


ROGERS ENGRAVING 


COMPANY 


Adolph F. Buechele, President 


Master Craftsmen of Photo Engraving 
Phone Calumet 4137 


2001 Calumet Ave. 
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PEG $458,000 
TO LURE BACK 
USERS OF GAS 


New Campaign Will Stress 
Gas Ranges 


New York, Sept. 8.-—- Battling to 
obtain results in winning the public 
to the use of gas in the home with 
a budget one-eighteenth as great as 
it claims was expended by the elec- 
trical industry last year to woo the 
public away from the use of it, the 
American Gas Association divulged 
plans for an advertising expenditure 
of $458,000 during the coming year. 

The budget is identical to that 
provided by sustaining gas com- 
panies last year to launch a three- 
year campaign to popularize gas and 
gas appliances, and the association’s 
committee to conduct national adver- 
tising and McCann, Erickson, Inc., 
agency in charge, have drawn up a 
program which is expected to de- 
liver 21,777,000 more messages to 
consumers and to utilize four more 
general magazines than did _ last 
year’s program, At the same time 
business paper advertising will be 
continued, while tie-in material will 
be offered in more than 20 categories 
for use of gas companies, gas ap- 
pliance dealers and others interested. 

The method by which the program 


New, all-photo advertising service 
for all lines of business. For trade 
publications, house organs, tabloids, 
ave letters, 


eye catchers monthly in ready-to- 
All sizes and subjects. 


York’s best models. Write for free 
proofs—no salesmen. 


PHOTOMATS 


10 E. 38th Street. New York 


calls 


year 


| Life 


color 
color 


Housekeeping, Ladies’ 
McCall's, 
and Woman's Home Companion, 
making 
sion in the coming year’s schedule of | 
insertions of full 
House & Garden, 


a 


COCA-COLA UNVEILS NEW "E FFERVESCENT" SPECTACULAR 


Effervescence of Coca-Cola is simulated with bubbles, outlined in electric lights, rising to the top of this new giant 


Chicago perenne at eanaeatt avenue and Randolph street. 


is thus being considerably amplified 


for the substitution of two 
advertisements for the four 
full pages that appeared last 
in The American Home, Good 


The Saturday Evening Post, 
thus 
it possible for the inclu- 
color 
House 
and Pictorial Review. 


pages 


The gen- 


ist IN PER CAPITA 
SALES IN MICHIGAN 


THE ANN ARBOR 


‘haw Aeiage, ae oe 


TOWARD 


Cold V ctams <= 


The Ann Arbor 
Covers One of Michigan’s 


| local 


NEWS 


ADJOURNMENT 


Bandits flee Leaders Hope T 
Fram Mone Conclude ira 
With Si" Auug. 21 At Latest 
vterence By 


- Shes ne Measure 
Commuter 


bal 


oo 


Lowt 
House Woes 
Reported By Labor 


News 


Richest Markets 


There is concentrated wealth and purchasing 


power in Ann 


population figures. 


Arbor out of all proportion to 


In annual per capita sales, 


THE OTHER 
Booth, Michigan 
NEWSPAPERS ARE: 


Saginaw News 


Ann Arbor tops every city of its size in the : 

a , — ; Grand Rapids 
United States. Furthermore, 65° of Ann Press 
Arbor News readers are unreached through any Flint Journal 
— co Muskegon 
other newspaper. or further information, Chronicle 
write or call I. A. Klein, 50 F. 42nd Street, Jackson Citizen 
: , ‘ “er esis Patriot 
New York, or John FE. Lutz, 435 N. Michigan 


Avenue, Chicago. 


COVERED COMPLETELY BY 


Kalamazoo Gazette 
Bay City Times 


GREAT MARKETS 
GREAT NEWSPAPERS 


Home Journal, | 


} 


| improvements 


eral slogan: “Gas Is Your Quick, 
Clean, Economical Servant,” will run 
throughout the campaign replacing 
last year’s slogan: “Modernize Your 
Home With Gas.” While copy will 
again feature gas ranges, the adver- 
tising will call attention to the latest 
and refinements in 


| the ranges instead of to the prepared 


in | 
Beautiful, | 


| 


| 
| 
| 
| 
| 


| taining 


| tels 


food, as was done last year through 
pictures and illustrations. 

For four of the eight advertise- 
ments to appear in The Saturday 
Evening Post, special copy is being 
prepared which will play up the 
“Four Big Jobs” of cooking, refrig- 
eration, water heating and house 
heating done by gas, but even in 
these advertisements emphasis will 
be placed on the gas range, it was 
said. A similar division of copy will 
apply to the home furnishing maga- 
zines on the list. 


Special Booklet Prepared 


An important link in the chain of 
influence the 
weld will be 
“The World’s 
House,” written by 
Holland, one-time household editor 
of Delineator. To be supplied in 
quantity to sustaining members and 
others requesting it, the booklet 


a special booklet 


Mrs. Constance 


campaign is intended to | 
on | 
“asiest - To - Keep} 


is | 


expected to serve as a guide to the) 


purchase of gas appliances. Other tie- 
in material to be made available will 
include copy reprints and blow-ups; 
a four-page promotional letter; four 
blotter bill inserts; mats and elec- 
tros; 24-sheet posters and car cards; 


used in 
trailers for use 
handy hooks to 
customers, 


photographs 
copy; movie 
theaters; 
handed out to 


in 


the national | 


| window display material; displays | 
| for use on trucks, ranges, heaters, | 
| furnaces, and elsewhere; prints of | 


be | 
who will} 


stick them on walls to hold pots and | 


direct mail 
pictorial-gravure 
menus and one 
page advertisements; 


pans; 
page, 


pieces; a 
tabloid, 


of the full 


Depth-O-Graph, | 


four- | 
con- | 


third dimensional, illuminated photo- | 
| graphic displays; and other material. 


Through the use of 14 magazines 
covering metals, foods, ceramics, ho- 
and restaurants, and beauty 
shops, the commercial phases of the 
campaign will continue the work in- 
itiated last year “to make the pros- 


| pect realize more definitely than ever 
| before that the gas industry is alert, 
| progressive and modern and that it 


has new and more efficient 
ment, making gas available 
dustrial 
nomical basis than ever before. 
agency handling the advertising 
Ketchum, MacLeod & Ine 
Pittsburgh. 


equip- 
for in- 


Grove, 


processes on a more eco-| 
The | 


ig | 


‘| 


The trade and professional papers | 


receiving the copy will be Ameri- 


can Builder and Building § Age, 
Architectural Forum, Domestic Engi- 
neering, Gas Appliance Merchandis- 
ing, Journal of Home Economics, 
Plumbing and Heating Trade Jour- 
nal, Practical Home Economics, and 
What's New in Home Economics. 


To “Farm Journal” 


William Hutton has been appointed 
Eastern advertising manager of 
Farm Journal, Philadelphia, with 
headquarters in New York. He was 
formerly Detroit manager of Crowell 
Publishing Company. 


Rea Instructs at Pace 

William Rea, William Rea Adver- 
tising, has been named instructor of 
elementary and advanced courses in 
advertising at Pace Institute, New 
York, this fall and _Winter. 


LL 


Schenley Lays 
Groundwork for 
Foreign Sales 


New York, Sept. 8.—In an aggreg. 
sive move to gain a foothold for 
American whiskies in Europe, from 
which this country has purchased 
untold quantities of wines and spir. 
its, Theo. C. Wiehe, president, Schen. 
ley International Corporation, sailed 
this week aboard the Normandie to 
visit 19 European countries in be. 
half of Schenley import and export 
business. 

Accompanied by William E. Rapp, 
special representative, Mr. Wiehe jg 
said to be the first executive of any 
major American distiller to visit the 
Soviet Union to _ solicit business, 
Among the other countries in which 
he will survey liquor marketing pos. 
sibilities will be Turkey and Ger. 
many. 

It is expected that out of the trip 
will come formulation of definite 
plans for advertising Schenley prod. 
ucts in several European countries, 
To this end, Mr. Wiehe took with 
him an especially arranged foreign 
advertising portfolio. Recalling the 
recent shipment of Golden Wedding 
rye and bourbon made by Schenley 
to Glasgow, Scotland, Mr. Wiehe in- 
dicated that advertising campaigns 
would first be launched in the Brit- 
ish Isles and in France, where he in- 
tends to make his headquarters dur. 
ing his four-month stay abroad. 

Claiming that the better American 
whiskies rank among the best liquors 
of the world, Mr. Wiehe pointed out 
the advantages to our farmers and 
our industry generally if world-wide 
acceptance could be obtained for 
American liquor products. 


Gets Dixie Beer 


Dixie Brewing Company, Inc., New 
Orleans, has appointed Fitzgerald 
Advertising Agency, Inc., New Or- 
leans, to handle its advertising. The 
campaign will feature the new Dixie 
45 Steinie bottle. 


MacLaren Adds One 


MacLaren Advertising Company, 
Ltd., has been appointed by West- 
minster Paper Company, New West- 
minster, B. C., to handle advertising 
of Purex and Westminster tissues. 


WO WELP NEEDED 


bread and butter. 


THE MARKET 
with the rain- 
bow ‘round its 
shoulder. 


83 Stevenson Street 
San Francisco, California 


NATIONAL 


Our busy farmers have time only for an ag- 
gressive, fighting farm paper that understands 
California problems—problems which are un- 
like those of any other state. 


These 80,000 business-like farmers won't wade 
through national farm papers devoting only a 
few pages to their problems. Each and every 
week they demand the Pacific Rural Press, 
every page of which is devoted to scientific, 
technological and market data about the more 
than 200 commercial crops that mean their 


These California farmers appreciate service. 
Deliver your message to them in the farm paper 
that gives it to them. 


Paciric RurAt Press 


Represented Nationally by E. KATZ SPECIAL ADVERTISING AGENCY 
New York Chicago Detroit Philadelphia Kansas City Atlanta Dallas 


FARM 


PAPER 


683 Chamber of Commerce Bldg. 
Los Angeles, California 
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POWER BEHIND NEW OLD GOLD CONTEST 


A! SIMPLE, EASY CONTEST FOR EVERYBODY! 


*! QUARTER MILLION 
DOLLARS '" PRIZES! 


No Brain Twisting! No Digging into Encyclopedias and Dictionaries! 


18 NEW OLD GOLD Contest s truly YOUR oppor 


ity to get nich for hile 


— 
1000 PRIZES TOTALING 


Double Meiiow OLD GOL Ds 


We 
OLD 


Contest Bulletin. In a few minutes 
ENTRY FORM and thus © 


mve youre 
to win $100,000.00. Do it today. That b 


It ip @ contest for everyborty — a contest in which any man 


or woman who cam read aad wre can enter ly and 
$250,000.00 x; “eo 
dot Prive Nothing hard. Nothing complicated No diggime through 
4100,000.00 @retomares and eocyciopedias. Here wa contest (nal ell Lake 
_ ow just a few moments of your time, and you wil get many a 
+§$0,000.00 mule and (buckle as you proceed 
Literally, you cam amile your way through ths contest. All 
wd Prime. +» “SOUND you do to win $100,000, $50,000, $25,000 oF any of 1.000 prize 
tth Prime...» “SO0OR0D whuch tated $250,000 to enpoy a group of inarenting eartcoms. 
eh Priee ss ORD : a0 
npr... “SOUROD Here's How You Win 
Ten Prime ss (50088 Jo thes contest, there are 45 cartoons. ) cartoons compnmag cack 
ten Prime ss ss 12S werk 5 Seren. now you can get FREE. anywhere cign- 
Qn Prime we es 1,900.00 rettes are sold, an OLD (OLD Cone emt oo 
| Primes "1,008.08 cach. . ‘1,000.08 Cane Une first 12 cartoons. 
9 Prtues "560.00 cach . . 4,000.08 All of the cartoons are similar to the SAMPLE CARTOON 
5 Priees "250.00 cach. . "7,008.08 shown at the mght. All you do « supply (he remark, or 
pe Prizes "00.00 ech . . 5,008.08 reply oF conversation for the empty balloon. Anybody can de 
r t. Apytedy cam wrote |. words of le) in reply lo wha @ 
a soc beng mad in the balloon. 
Digrt Hundred Priaws Your own everyday words, vour own necmal conversion, 
ee your own ideas, your own powt of mew — thal « all you newd 
A GRAND TOTAL OF in Order to compete in (ha contest and pve yoursell the 
opportunity to be nich for We. 
$250,000.00 A Friend-Making Enterprise For 


Double-Mellow Old Golds 
Tha contest is a great friend-making move 
The contest gives you a 
chance to #1n a fortune. It mves | DO GOLD 
to @in you as another one of ts mvlons of loyal [ 


Get Your Cartoons Today! Free! 
Anywhere Cigarettes Are Sold 


Deride to enter this contest \aday Go U8 any store where 
cigarettes are sold and ask for the FF 


LE OLD GOLD 
mi cam fill in the 
{ the opportunity 
unch goad! 


THIS IS A SAMPLE CARTOON 
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—omegeagapan pai Ui H Local Supply is Exhensted, Mal Coupon at Right: 


START NOW! GET THE OFFICIAL 
BULLETIN No. 1 FREE 

AT ANY CIGARETTE STAND OR 

MANY WESTERN UNION OFFICES : 


P. Lorillard Company is using large space in a broad list of newspapers to corral 
slow-starters into the new $250,000 contest. 


Earnings of 
Advertisers 


® park & Tilford 


4 Report for six months ended June 

_ 30, 1987, shows net profit of $412,645 
compared with net profit of $176,596 
for the first six months of 1936. 


| Gotham Silk Hosiery 


4 The company reports for the first 


half of 1937 consolidated net income 


> of $190,725, compared with $150,999 


in the like 1936 period. 


Canada Dry Ginger Ale 

Net profit for nine months ended 
June 30, 1937, was $351,400 compared 
with net loss of $216,207 for the 


= 
“ 


Whiskey 


‘ Advertising 


Man 
Wants Job 


His two years as advertising 
manager of a medium sized 
distillery, plus a _ fourteen 
year background of agency 
and advertising department 
work, peculiarly fit this man 
for a position with a fast- 
moving distillery organiza- 
tion or on the staff of a Grade 
A agency handling a liquor 
account. 


He knows conditions in all 
markets, is thoroughly famil- 
iar with Mr. Alexander's in- 
terpretations of Federal reg- 
ulations. Has wide acquaint- 
ance in field. He builds sales 
Promotion plans that work, 
dips @ prolific pen, occasion- 
ally sparks a brilliant ideu. 
Now employed, of course, but 
looking for a larger oppor- 
tunity. Salary, $5,200 — and 
worth every cent! Address 


Box 1225, Advertising Age. 
Chicago. 


same period ending June 30, 1936. 
For the quarter ended June 30, 1937, 
net profit was $249,854, compared 
with net loss of $27.233 a year ago. 


Autocar Company 

For the first six months of 1937, 
net profit amounted to $288,880, com- 
pared with $37,089 for the same 
period last year. 


American Radiator 

Report for 12 months ended June 
30, 1937, showed net profit of $9,549,- 
897. This compares with $4,375,118, 
for the corresponding period last 
year. For the first six months of this 
year, net profit was $3,729,409, com- 
pared with $1,524,025 for the same 
period a year ago. Gross sales for 
the first half were $71,615,980, com- 
pared with $52,684,144 in the first 
half of 1936. 


Holland Furnace Company 

Net income of 12 months ended 
June 30, 1987, amounted to $1,544,- 
223, against $1,001,702 for the same 
period a year ago. For the quarter 
ended June 30, 1937, net income was 
$279,935 compared with a net loss of 
$176,864 in the June quarter a year 
ago. 


National Enameling & Stamping 

The company reports net profit for 
six months ending June 30, 1937, of 
$143,800 against $80,552 for the first 
half of 1936. 


} Sun Oil Company 


Net income was $4,376,371 for the 
first half of 1937, against $3,474,811 
for the same period in 1936. 


International Business Machines 
Net earnings for the first six 
months this year were $4,378,048 


| against riet earnings of $3,832,001 for 


the corresponding 1936 period. 


General Cigar Company 

For six months ended June 30, 
1937, net income was $473,419 against 
$619,750 for the like 1936 period. 


Coty, Inc. 
The company reports net profits of 
$152,180 for the first six months of 


1937 compared with a net loss of $7.- 
925 for the corresponding period a 


| year ago. 


Skelly Oil Company 

For 12 months ended June 30, 
1937, net profit was $6,082,395 com- 
pared with $4,052,584 for the same 
period a year ago. 


Pet Milk Company 


| 1937, 


For six months ended June 30, 


net profit was $219,006 com- 


| pared with $485,740 for a like period 


/in 1936. 


Net profit for the quarter 


ended June 30, 1937, amounted to 


$255,515 compared with a net loss 
of $36,509 in the preceding quarter 
and net profit of $529,898 in the June 
quarter in 1936. 


Pillsbury Flour Mills 

The company reports net profit of 
$1,517,898 for the fiscal year ended 
May 31, 1937. This compares with 
$908,984 for the same period a year 
ago. 


Allied Mills 

Net profit for the fiscal year ended 
June 30, 1937, was $2,354,954 com- 
pared with a net profit of $2,539,702 
for the previous year. 


Berghoff Brewing Corporaton 

Report for six months ended June 
30, 1937, shows net profit of $149,369 
compared with net profit of $242,410 
in the like 1986 period. Decrease in 
profits, F. B. Evans, president, said, 
was due to the high cost of materials 
used. 


Life Savers Corporation 

Net income for the first six months 
of 1937 was $537,614, compared with 
$426,180 for the same period in 1936 


Timken Roller Bearing 

The company reports net profit of 
$6,792,182 for the first half of 1937. 
This compares with $4,606,995 for 
the same period in 1936. 


Nice ! 


thumping of your innards. 


It’s downright important to know 
that the right set of ears is listening to the 


We feel the same way about radio programs. 
That’s why we took the trouble to check 
‘up—to make sure we are reaching the right 
kind of ears—and plenty of them. 


For instance, Ross Federal stethoscope re- 
vealed that Advertisers reach 149% more 
coverage in the Hartford market through 
WTIC than those using the second station. 
What’s more, the WTIC market of Connec- 


BRAND BOOSTER 


me GREATEST 


Retail Poster Campaign 
in Detroits History 


impressive as the event itself is the dominant 
show ing of 100 poster paneis «hich heralds in 


CROWLEY-MILNER’S 


GREATEST SEPTEMBER SALES 
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Partner Atrertining Chennghos: Minbigen’ Karecn Hreting tree 


As a group of national advertisers tied 
up with Crowley-Milner's, Detroit de- 
partment store, in promotion of na- 
tionally advertised brands, Walker & 
Co. calls attention to the broad posting 
placed in back of the drive. 


Gets Union Steamship 


Cockfield, Brown & Co., Ltd., Van- 
couver, B. C., has been appointed to 
handle the account of Union Steam- 


Dictionary is 
Timely Aid in 
Quink Campaign 


Janesville, Wis., Sept. 9.—Timed to 
the opening of schools and backed 
up with extensive advertising in 
national magazines, newspapers and 
college publications, a tested free 
dictionary offer will headline Parker 
Pen Company’s new promotion on 
Parker Quink, it was announced 
today. 

The tie-up comprises a special dis- 
play carton containing a dozen bot- 
tles of Quink and a dozen of Abbott’s 
Webster vest-pocket dictionaries. The 
retailer gives the dictionary. free 
with each Quink purchase. Parker 
Pen Company makes no charge to 
the retailer for the “deal,” other than 
its regular price on Quink. 

“This tie-up,” C. L. Frederick, 
vice-president, declared, “was thor- 
oughly tested in a number of stores 
before its general offer to the trade. 
Results indicated that the offer was 
a ‘natural’ in creating consumer in- 
terest in Quink and in increasing the 
retailers’ sales.” 


Blackett-Sample-Hummert, Chicago, 


ship Company of British Columbia. is the agency in charge. 


SE Sp a, ood one 


ticut, western New York, eastern Massa- 
chusetts, Vermont and New Hampshire has 


plenty of money to spend. Government fig- 
ures show 15% more spendable income than 


the national average, 23% more retail sales, 
and 50% more food sales per capita. 


All told, WTIC’s primary and secondary 


coverage areas include some 4,000,000 of 


top station. 


these rich and easily reached prospects. 
Smart advertisers are proving to their own 
profit how economically they can be in- 
fluenced through southern New England’s 


Write today for our new 32-page brochure giving full details on the 
Ross Federal Survey and facts about the WTIC billion dollar market. 


The Travelers Broadcasting 


Chicago 


WTI . 


Detroit 


Service Corporation 


50,000 WATTS 
ARTFORD, CONN. 


Paul W. Morency, General Manager 


Member NBC Red Network and Yankee Network 
James F. Clancy, Business Manager 


National Representatives: Weed & Company 
New York 


San Francisco 
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ADVERTISING AGE 


September 13, 1937 


This is a reduced reproduction 
of The Market Data Book Num- 
ber of INDUSTRIAL MAR- 
KETING. Actually, the issue 
is full 9 by 12 inches in size 
(as are all issues of INDUS- 
TRIAL MARKETING) and con- 
tains more than 350 pages. It 
is handsomely and_  durably 
bound, fully capable of with- 
standing the constant use it re- 
ceives at the hands of users. 


Covers Every Field of Trade and Industry 


The Market Data Book Number of INDUSTRIAL MARKETING contains 85 separate sections giving 
basic market and media information about every important field of trade and industry. An idea of 
the extent of the statistical and marketing information presented in the volume can be secured from 


running through the following list of section titles: 


Advertising and Merchandising 
Alcoholic Beverages 
Automotive Industry 

Aviation 


Baking 

Banking and Financial 

Beauty Shops, Toilet Articles 
Bottling, Beverages, Soft Drinks 
Brewing and Malting 

Brick and Clay Products 
Building 

Business Reference Publications 


Canada 

Canned Foods, Fisheries 

Cement and Quarry Products Industries 
Ceramics and Glass 

Chemical Process Industries 

Cleaning and Dyeing 

Clothing—Men’s and Boys’ 

Coal 

Confectionery 

Conventions 


Dairy Products, Produce 


Drugs 
Dry Goods, Department and General 
Stores 


Electrical 

Electric Refrigeration 
Engineering Construction 
Exports and Imports 


Farm Operating Equipment 
Fertilizers 

Florists 

Flour Milling 

Funeral Directors 

Furniture and House Furnishings 


Gas 
Grain and Feed 
Groceries and Meats 


Hardware 
Hospitals, Nursing, Institutions 
Hotels, Restaurants, Clubs 


Industrial and Commercial 
Insurance 


Iron and Steel, Other Metals and Alloys; 


Metal Working 
Jewelry and Optical Goods 
Knit Goods; Underwear and Hosiery 


Laundries 
Lumber 


Machinery 

Marine, Shipbuilding; Power Boats 
Meat Packing, By-Products 

Medical, Dental 

Metal and Non-Metallic Mining 

Mill and Factory Supplies 

Motion Picture Industry, Amusements 
Municipalities and Counties 


Oil, Petroleum 
Paint and Varnish 


Paper, Paper Products 
Photography 


Plumbing, Heating, Ventilating and Air 


Conditioning 
Power Plants 


Printing, Publishing 
Purchasing 


Radio, Talking Machines, Pianos 
Railroads, Steam 
Refrigerating Industries 


Schools 

Seeds 

Sheet Metal and Warm Air Heating 
Shoes and Leather 

Soaps, Detergents, Sanitary Products 
Sporting Goods, Toys 

Stationery, Office Equipment 

Sugar 


Textiles 

Tires and Rubber 

Tobacco 

Traffic, Packing and Shipping 
Transit Industry 


Warehousing and Distribution 
Welding 

Women’s Garments, Millinery 
Woodworking 


site eat” 
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ADVERTISING AGE 51 


Make Sure of Getting Your 
of This Great Reference Work Now 


Copy 


The 1938 edition of “The Market Data Book Number” of INDUSTRIAL MARKETING is 
now being assembled, and copies will be distributed October 25. As with previous issues, 
copies will not be sold separately, but will be distributed to all regular subscribers to 
INDUSTRIAL MARKETING, the monthly magazine for industrial merchandising, sales and 
advertising executives, as part of their regular subscription. 


To guarantee receiving your copy, enter your subscription now, because only enough copies 
will be printed to take care of those who are entitled to receive the issue when it is published. 


> As its name implies, The 
Market Data Book Number 


industries, you turn to the 


What “The Market Data Book Issue’ Contains 


of INDUSTRIAL MAR- 
 KETING is a complete mar- 
ket guide to every imagin- 
\ able field of trade and in- =: 
dustry. It has been the 
standard reference work of | SS2:h- 2 
' sales managers, advertising = 
> managers, advertising agen- 
' cies, sales promotion mana-_ | Bec, 
-> gers and others for more bar esezze \ ae 
) than 16 years. = 
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It contains three broad |_—=— : 
_ types of statistical and 
research material: 


‘| 


ui 
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' 1, The basic information 
» about every market, such as 
_ total value of products pro- 
_ duced, number of manufac- 


{ 
j 
jit; 
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ot 


== 


agate ly 


ty 
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Iron and Steel section, where 
you find a complete statisti- 
cal picture of the industry 
and all its subdivisions: a 


Heating. Ventilating ==es| ness publications serving 
: the iron and steel field and 
Dies sez | its divisions; and a list of 


= ee one coe 


— = 


: ——— = c= if s=Z| market and statistical 


studies of the field, with the 
sources from which they 
may be obtained; also a list 
Were \E of trade associations serving 

say Be: Zi the field. 
SSS SS ya 2 When one industry dove- 
Ss /f SS) tails into another, an elab- 


i; i 


t hy 


: = ===t} orate and carefully worked 
SS =| 4 = ===] out system of cross-indexing 

° refers the user automatically 
to other sections for addi- 


ii 


itjes, 
hie 
fie’ 
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turing plants, number of 
' wholesale and retail outlets, 


\ 
ylle 
Lind 


tional data. 


Agta itn 
ut 


: ' distribution of sales volume 
and plants by states, break- 
down of products made or 
sold, types of machinery, 


=~ 
Sam fl Ses An indispensable service 
Sa i s.. ee 
oe HS In compiling The Market 
S32] Bee Data Book Number, IN- 


_ materials and supplies used Here are a few of the fact- 


DUSTRIAL MARKETING 
the 1938 edition of The Market does not do original re- 


_ in the industry, buying hab- Data Book Number of INDUSTRIAL MARKETING. These pages are greatly reduced from their actual search. It confines itself ex- 


its of the industry, busiest 
» season of the year, who and 
_ how to sell to the industry, 


etc., ete. 


2. Every detail you need to know about every business paper serving any 


particular industry, including name and address of publication, subscription 

_ price, circulation, frequency of issue, advertising rates, size of page, year of 

establishment, classification of readers by position or kind of business, etc., etc. 

3. A complete descriptive list of market data information which can be 

_ Secured from business publishers serving each field, so that you can make a 

more thorough investigation of any field, if you care to do so. Also, a com- 
plete list of trade associations and other sources of business statistics. 


All information about any field is in ONE place 


The Market Data Book Number of INDUSTRIAL MARKETING is so 

arranged, by markets, that everything you want to know about any field of 

_ trade or industry is available in one place, without the necessity for cross- 
checking to some other part of the book. 

For instance, if you are interested in the iron, steel and metal-working 


9 by 12 inch size. They are extremely readable, and scientifically arranged for quick and easy reference. Clusively to the important 


task of collecting, editing 

and correlating every bit of 

pertinent existing data 
about a market or industry. Herein lies its principal value to the user, since 
all material is complete, unbiased, and intelligently assembled. 


Reports of the Bureau of the Census, Bureau of Foreign and Domestic Com- 
merce, Department of Agriculture and scores of other governmental bodies, 
plus market research reports of trade associations, industrial and commercial 
organizations, business papers, and other research organizations, are analyzed 
and summarized, so that the user of The Market Data Book Number gets— 
in one volume—a summary of all available statistical and research material. 


Thus this market data issue of INDUSTRIAL MARKETING has gained 
the reputation of being “the primary source of information about trades and 
industries, and the publications serving those fields.” Thousands of advertis- 
ing managers, sales managers, advertising agencies and general executives 
have learned that when they want industrial or trade market and media in- 
formation, the thing to do is to look in The Market Data Book Number FIRST. 


How to Get YOUR Copy of This Great Issue 


You can have this 350-page issue, filled with factual material 
and statistical data, plus the 12 other monthly issues of 
INDUSTRIAL MARKETING, for only $1. There is no other 
Way you can get it. INDUSTRIAL MARKETING, the only 
publication devoted exclusively to the problems of merchandis- 
Ing, selling and advertising to industry, is worth many times 
this small sum without the special Market Data issue. With 
the special 350-page statistical issue being supplied without 
‘xtra charge to all subscribers, the bargain is too good to miss. 


Fill out the coupon now . cs 2 eae Ss 5 


INDUSTRIAL MARKETING, 100 E. Ohio St., Chicago 


Enter my subscription for one full year, starting with the 
October issue, and including the special “Market Data Book 
Number” to be issued October 25. I enclose $1 in full pay- 
ment. 
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Post-Repeal 


Liquor Institute Cites 


Crime Drop 


Washington, D. C., Sept. 9.— New 
promotion fodder for the liquor in- 
dustry and contradictions to claims 
of prohibition advocates, are revealed 
in a survey released today by the 
Distilled Spirits Institute, showing 
that crime in the United States has 
decreased since repeal. 

The crime record of five states 
which remain partly dry is in every 
instance worse with respect to major 
crimes than that of the adjoining 
wet state, according to the survey. 
presented in an elaborate brochure. 
The survey, based on official Federal 
Bureau of Investigation figures, 
showed that reported major crimes 
also decreased for the country as a 
whole more than 112,000 cases in 
1936 compared with the previous 
year. 

Going further into the tabulation 
of major crimes as a factual argu- 
ment against attacks on liquor ad- 


FLEECE 


The White 


moving to market in the 


Fleece is 


great cotton - producing 
served by The 
Telegraph and News— 


area 


if you would pick your 
the Golden 


Fleece, advertise now in 


MACON 


GEORGIA 
TELEGRAPH 
and NEWS 


Representatives: 
THE BRANHAM COMPANY 


share of 


vertisers one of the tabulations 
shows that each of the last three 
years of prohibition had more cases 
of murder, manslaughter and rob- 
bery than the highest of any of the 
first three years of repeal. 


Gives Yearly Breakdown 


The report shows an average of 
1,694 cases of murder and man- 
slaughter for the dry years of 1931, 
1932 and 1933, while the average for 
the first repeal vears of 1934, 1935 
and 1936 was 1,516. In robberies, 
the same prohibition period shows 
an average of 20,968 cases against 
14,888 for the first three years of 
repeal, and burglary cases averaged 
84,062 for the prohibition era cov- 
ered as compared with 75,768 for the 
repeal period. 

Kansas, Oklahoma, Georgia, Mis- 
sissippi and Tennessee, the five states 
still partly dry, compared with the 
adjoining five wet states of Nebraska 
Texas, South Carolina, Louisiana 
and Kentucky, have a much higher 
rate per 100,000 population in re- 
ported major crimes with the follow- 
ing breakdown revealing the con- 
trast: 

Murder and manslaughter average 
in dry states was 16.4 against 14.5 
in wet states; aggravated assault, 
dry, 98.2. wet, 91; robbery, dry, 87.6: 
wet, 62.3; burglary, dry, 475.9; wet 
326.5. 

New York City, the survey also re- 
vealed, had only 2,826 arrests for in- 
toxication in 1936, compared with 
4,720 in the dry year of 1931. 


To Use Canadian Radio 


Ironized Yeast Company, Ine., At- 
lanta, Ga., will Jaunch a radio cam- 
paign in Canada the week of Sept. 
20 with two 15-minute evening pro- 
grams weekly featuring transcrip- 
tions by Whispering Jack Smith and 


his orchestra. CKY, Winnipeg; 
CJCA, Edmonton; CFAC, Calgary: 
CKCK, Regina and CFCF, Montreal, 


will broadcast the program. Ruth- 
rauff & Ryan, Inc., New York, is the 
agency. 


12 Hours of 


Network Business 


for Fall 


... newcomers to the 


realm of successful 


advertisers in the 


Cincinnati area. 


There is 


4a reason. 


ROBERT G. JENNINGS, 


in Charge of Sales and Programs, 
Cincinnati 


CLAUSE INVOKED 
IN THREE CASES 


sale evasion of the Robinson-Patman 
Act through payment of unearned 
brokerage was charged by the Fed 
eral Trade Commission this week in 


filing complaints against three 
groups in the grocery and baking 
fields. Those who paid, as well as 


those who received the alleged com- 
missions, were made defendants. 
The more interesting case was that 
of United Buyers Corporation, Chi- 
cago, which, with typical wholesalers 
and manufacturers, was named as 
respondent. The United set-up re- 
sembles that of a chain, the central 
office serving a group of affiliated re- 
tailers through trained field men 
who instruct the dealers in adver- 
tising, store arrangement and cen- 
tralized sales plans. All stock in the 
company is owned by wholesalers. 
In 1936, according to the com- 
plaint, United Buyers Corporation 
bought $4,250,000 worth of merchan 
dise, its operating expense during 
that year being only $90,000. Addi. 
tional allowances over the operating 
costs were passed on to member 
wholesalers, the FTC alleges, as 
stock or patronage dividends. United 
Buyers Corporation, the complaint 
continues, renders no service to the 
sellers in connection with the pur 
chases it makes for these whole. 
salers. 
Jobbers Are Cited 


Accordingly, the commission named 
both wholesalers and manufacturers 
in its complaint. In the former 
group are H. P. Lau Company, Lin- 
coln; Bluffton Grocery Company, 
Bluffton, Ind.; Lima-Kenton Grocery 
Company, Lima, O.; S. Zollinger 
Company, Piqua, O.; Copps Company, 
Stevens Point, Wis., and William Ed- 
wards Company, Cleveland. 

The manufacturers asked to ex: 
plain their roles in the transactions 
include a few said to be representa- 
tive of the 150 sellers to United 
Buyers Corporation, the list includ- 
ing Angelus-Campfire Company, Alli- 
son-Bedford Company, Blue Seal 
Products Company, Bordo Products 
Company, Champion Chemical 
Works, Dean Milk Company and J. B. 
Inderrieden Company, all of Chicago, 
and Cupples Company, St. Louis. 

The bakery complaint was directed 
at the Quality Bakers of America, 
Inc., New York, and a number of 
members and suppliers. Both groups, 
according to the FTC, are violating 
the Robinson-Patman Act by grant- 
ing unearned brokerage which places 
competitors of the bakers at a dis- 
fadvantage. One-half of the commis- 
sions received by Quality Bakers of 
America are paid to the large bak- 
ers who are members, the other half 


being retained for operating pur- 
noses. Revenue in 1936, according 
to the complaint, was $181,528. All 


the stock in the service company is 
owned by members. 

Among suppliers named in the 
charges were Washburn-Crosby Com- 
pany and Pillsbury Flour Mills Com- 
pany, both of New York, and Red 
Star Milling Company, Consolidated 
Flour Mills Company and Kansas 
Milling Company, all of Wichita, 
Kan, 

Payment of a commission to a 
brokerage company owned and con- 
trolled by the same persons who own 
the company ultimately purchasing 
the goods also was charged by th? 
FTC against Daniel Brokerage Com- 
pany and Webb Crawford Wholesale 
Grocery Company. The Commission 
cited 11 suppliers, including Morton 
Salt Company, for alleged violation 
of the Robinson-Patman Act. Among 
others named are Godchaux Sugars, 
Inc., Shotwell Manufacturing Com- 
|}pany, and Cincinnati Soap Company. 


Joins Blair 
Kay Beckman, formerly with 
WHO, KSO and KRNT, Des Moines. 


Chicago office of John 
radio representative. 


ANTI-BROKERAGE 


Washington, D. C., Sept. 8.-Whole- 


and WCFL, Chicago, has joined the | 
Blair & Co., | 


WALLS HAVE MORE THAN EARS 


Re ae eR ee 


Sales power is added to walls by these new photomurals, depicting the com- 

pany’'s service facilities, in the executive offices of the Public Service Company 

of Northern Illinois, Chicago. The photomurals were executed by Kaufmann & 
Fabry Company. 


‘‘Then and Now’’ 
Provides Theme 
for Instructor 


Dansville, N. Y., Sept. 8.—Capital.- 
izing upon the renewed popularity 
of the famed McGuffey readers, the 
F. A. Owen Publishing Company. 
publisher of the Instructor, has de- 
veloped a novel promotional booklet, 
titled “Education, Then and Now,” 
which casts a backward glance over 
the pages of the magazine in the old 
days in contrast to its present dress. 

As an aid to the “Then and Now” 
presentation, the booklet is divided 
in two parts. The first offers choice 
reprints from the McGuffey readers 
with samples of advertisements 
which appeared in the magazine in 
those days. Half way through the 
booklet, the reader must turn it up- 
side down and start from the other 
end to get the present-day story of 
the magazine. 

In connection with the clippings 
from the reader, the booklet reports 
that the centennial edition of this 
well known book is today a_ best 
seller from coast to coast and that 
its influence is again being felt in 
educational circles. 


“Hatchet” Story Reprinted 


The story of “George and _ the 
Hatchet” is reprinted with specimens 


scholars in the little wooden school: 
house era. Other stories portray the 
sad plight of “The Dunce,” recalling 


end of “The Mischievous Boy,” who 
attempted to play a practical joke on 
a girl with dire results to himself. 

Artificial limbs, tobacco cures 
straight front and “electric” corsets 
are remembered as products which 
appeared on the advertising pages of 
the old Instructor. One insertion was 
also scheduled by R. H. Macy & Co 
to advertise “The World’s Original 
and Largest Department Store.” 

“Cigarphones,” ‘“Racycles,” hail 
switches, and “Stylish Dress Hats,’ | 
were also advertised. 
these forgotten products, the reverse | 
half of the booklet lists the adver | 
tisers who are now making use of 
the Instructor. 


Krivit Names Burger 
Samuel G. Krivit Company, 


Shoe Company, New York. 


Fellows Advanced 


Clyde <A. Fellows has been ap 
pointed account executive of Ket 
chum, MacLeod & Grove, Ince., Pitts 
burgh. He has been with the agency 
since 1924. 


Kane Returns 


After 10 months’ absence, Robert 
Emmet Kane has rejoined the copy 


of the “Rewards of Merit” and| staff of Anfenger Advertising 
“Tokens of Esteem” given to bright Agency, St. Louis. 


THE BEST PROSPECT 


EVERY SAMPLE DELIVERED 


WE DELIVER ADVERTISING 


ADVERTISING SERVICE. Inc. 


EXCLUSIVE DISTRIBUTORS IN THE CHICAGO AREA 


is probably on the third floor—that's 
why our carriers deliver to the rear 
of three story buildings and climb 
the stairs to the third floor. 


is a salesman and every circular 
an assistant—Get a million of them 


into the Chicago area. 


to a million homes or to a part of 
them—have done it for a quarter of 


a century. 


CHICAGO CIRCULAR 


417 So. Green Street, Chicago 
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In contrast to § 


Inc., ie 
New York, has appointed Frederick 9 
C. Burger head of the art staff. He J 
was formerly art director of I. Miller 7 
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NEED TEETH IN 
NEW FAIR TRADE 
LAWS—WILLIS 


Reveals Plans to Introduce 
Loss Leader Bill 


Minneapolis, Sept. 10.—Question- 
ing the value of the fair trade acts 
adopted by the 42 states as a means 

Sof stopping predatory price cutting, 
Paul S. Willis, president of the Asso- 
S iated Grocery Manufacturers of 
America, Inc., today told a meeting 
y of the Association of Manufacturers’ 
) Representatives at the Radisson 
) Hotel here that the weakness of ex- 
Disting price laws is that they “per- 
mit” rather than “require” a seller 
to enter into a resale price agree- 
ment with a distributor. 
He revealed that’ the 


fs 


national 
; Food and Grocery Conference Com- 
' mittee, composed both of manufac- 
turers’ and distributors’ representa- 
tives, is about to sponsor a 
} “joss-leader bill which will make 
§ predatory price cutting unlawful as 


com- > well as prevent below-cost selling.” 
pany ' “In commenting on the fair trade 
nn & Facts,’ he told the representatives, 

> “let me make it perfectly clear so 

Siar as they are intended to stop 
school: | predatory price cutting and below- 
ay the cost selling, we applaud them. My 
calling) concern with them is that apparent- 
‘tunately there has been built up an ex- 
.” who pectancy of real accomplishment in 
oke on the minds of many people who in 
self. turn will bring pressure upon manu- 
cures facturers to act ‘under them, and I 


corsets “)question whether the intended pur- 


which poses can be accomplished.” 

ages of $ 

on was Need Mandatory Law 

& Co, | Even if a law-abiding company is 

rigina' | Finclined to enter into arrangements 

f _ as permitted by the acts, Mr. Willis 
hail WW pointed out, he still faces the hazard 

Hats,’ | Sof chiseling competition. Compliance 

rast © with NRA was broken down by com- 

reverss panies that like to chisel, he re- 

adver | ocalled, and it is unreasonable to sup- 


pose that the chiseler will ever act 
)voluntarily. He asserted that the 
m most effective way of arriving at a 


er remedy to this problem is to “have 
> te 4 a mandatory law effective upon 


oderick F everybody, rather than a voluntary 
ff. He (a law which the chiseler evades.” 
Miller & Distribution trends in the food in- 
dustry today recall the same situa- 
» tion that existed when corporate 
1 $ chains first entered the field, Mr. 
a & . Willis declared. Today the super- 
of Ket fe “arket type of store is setting the 


. Pitts PB Pace and manufacturers are being 
agency — Criticized for dealing with these out- 
ylets or for permitting them to sell 

at their prices, he said. 
“Recently I was talking with the 
Robert operator of a successful super- 
1e copy market,” he said, “and I asked him 
ising the question, ‘How is it that you can 
offer merchandise at your mark-up 
— margin?” Among other things he 
— said, ‘We are concentrating our ac- 
‘ities solely on being distributors; 
We handle brands of merchandise 
mai rg we believe are popularly de- 
‘red by the consumer; we have 
rear Wick (urnover with resultant low 
climb MVentories, so we can operate at a 


Minimum of overhead costs. So long 
“S we stick to that policy we can 
*perate at a low margin. We real 


RED if we should go into manufactur 
cul ng and promotion of our own 
‘cular brands. , 

8S. We will then automatically 
them assume 


manufacturing and promo- 

eter romee now borne by manu- 

ena - and our overhead costs 
“limb proportionately.’ 


tion 


urt of How They Developed 
ter of ‘ He added, ‘The super-market | 
je a2 . e 
vie * distribution is a natural de- | 
Ree it of the result of too many | 
“conga Ss entering the field of 
“anufactyy : 
t sand Tacture and becoming self-pro- 
“Slers of bre 4 s ' 
Inc. head Brith, inds with general over- 
80, it S rising proportionately-— 
) should Was only natural that there 
8Oule 
such come a type of distributor, 
4 as the su er- a . ‘ 
— per-market, operating 


strictly as a _ distributor. When 
super-markets enter the manufactur- 
ing field and promote private brands, 
up will go overhead costs and along 
will come another new type of dis- 
tributor, operating strictly as a dis- 
tributor.’” 

Mr. Willis expressed the opinion 
that distributors will find a way of 
meeting the super-market develop- 
ment and competition just as the 
wholesaler and retailer succeeded in 
meeting the chain store develop- 
ment. All elements of distribution— 
manufacturer, wholesaler and _ re- 
tailer, have a function to perform, 
he added, and it might prove bene- 
ficial to all if the dealings between 
manufacturers and distributors were 
less formal and more upon the basis 


| “\ 


o 


SELECTIVE POM 


4 
IN NABORHOODISEE 


iar 


SOPPING CENTERS 


CRITERION ADVERTISING CO., INC. 
GRAYBAR BUILDING 


of free and frank discussion of mu- 
tual problems. Admitting the exist- 
ence of the “dealer who is constantly 
knocking the manufacturers’ brands, 
even though he handles them,” Mr. 
Willis indicated that manufacturers 
are showing a preference for work- 
ing with “friendly” distributors. 


Reese, Levenseller 
to McCann-Erickson 


Thomas H. Reese, formerly with 
Erwin, Wasey & Co., New York, has 
joined the Cleveland office of Me- 
Cann-Erickson, Ine., as account 
executive. 

The agency has also added to its 
copy staff A. A. Levenseller, formerly 
with Bayless-Kerr Company, Cleve- 
land agency. 


~ 


National Fair 


Trade Board Is 
Comprised of 6 


Chicago, Sept. 9.—Formation of a 
National Fair Trade Board to ex- 
amine and approve price mainten- 
ance contracts was announced today 
by the National Association of Re- 
tail Druggists. A meeting of the 
board will be held in Washington 
tomorrow to draft plans of pro- 
cedure. 

Representing NARD on the board 
are John A. Goode, retail druggist of 
Asheville, N. C.; Robert L. Swain, 


a New Fields To Plough 
a in Old Familiar Cities 


retailer of Baltimore, and chairman 
of the NARD fair trade committee; 
E. F. Kelly, secretary, American 
Pharmaceutical Association, Wash- 
ington, D. C.; John W. Dargavel, ex- 
ecutive secretary, NARD, and Row- 


land Jones, Jr., Washington repre- 
sentative of NARD. 
National Association of Chain 


Drug Stores, New York, has desig- 
nated Fred Griffiths to represent it 
on the National Fair Trade Board. 


Kellogg Joins Redmond 


Norman Kellogg, formerly New 
England manager of Mademoiselle 
and previously with House Beautiful 
and Town & Country, has joined the 
Redmond Company, Boston, as ac- 
count executive. 


Advertisers like big cities. It is easy to sell there. Salesme2n 


for sound, profitable expansion. 


“Cx 


ADVERTISING 


- NEW YORK 


make short hops from store to store. Jobbers work efficiently. | 
All the machinery of distribution is well greased—transpor- 
tation, breaking bulk, warehousing, credits—and the market is 
large enough to warrant intensive effort. 


But progress hangs on the ploughing of new markets. 


These new markets—untouched virgin soil—can be found in the 
same big cities you are selling now. 


The only trick is to work new naborhoods. These new nabor- 
hoods lie ‘‘on the wrong side of the tracks’’—factory districts, 
negro sections, foreign quarters, and all the crowded, unlovely 
sections where population is densest. White collars may be 
scarce, but dollars, in the aggregate, are plentiful. It is here 
that advertising impressions penetrate least often. Here lie the 
strangleholds of unbranded merchandise. Here are fresh fields 


Criterion Service functions efficiently on both sides of the tracks. 
It posts displays on framed steel panels, on leased walls in the 
shopping centers of naborhoods, poor, medium, wealthy. 


But it is on the wrong side of the tracks that Criterion renders 
the most unique service; for it is here that the penetration and 
rower of other media are least effective. 


Criterion Service would welcome an opportunity to discuss with 
you the possibilities of these virgin fields. We have a helpful 
book for you—‘‘Market Coverage by Naborhoods.”’ Write! 


‘“makes all other forms of advertising and selling more productive” 
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54 ADVERTISING AGE September 13, 193) IM Ser 
a —_—-- 
EE oo 6 ac bt dees oud eae + 7.9 e e e e 
ME UE 28 sok ¢dixa co bee bb aen ae I d of R t l A t t 80 I t { 
INDEX SHOWS (ene ,3l\lndex etail Activity in mportant 
eee es Pia ae «+ +115 ‘ 
Og See ee Fr tee rn + 8.2 
BS Te ge eu, Lea eee + 0.6 M k t 
F DOWN Be aaa + 3 arkets 
Pn VRS. Lote s eka pk hkhaa ne + 4.7 
Pe 2 csacksbaswnenneeenewen + 3.9 “ = - . - 
RTE i ivsustvekekinbiexbens +19.2 Based on total retail advertising volume in all newspapers in each city. 
REE bn 5 ada og ape CARS we — 6.1 
IN PAST WEEK Be ae tite sterenessewneonans +e (Copyright, 1937, by Advertising Publications, Inc.) | 
June LPryrereerereerrrerrerat — < 
A ME ..¢ansuerwneemenbadwes + 1.2 
ER oe ee a eee +18.7 ™ 
‘hi . at Pe Oe sctevbesae odaeesees ooo om F2 % Gain % Gain 
ag Sept. 0. : _ : 
Chicago, Se pt 1 For the SE ccsedneedadeedeeeeeseus +15.9 36-Week 36-Week 36-Week or Loss or Loss 
seventh time this year, retail M€WS-| Jury 24 200 cece eee + 62 Period Period Period 1937 1937 Week Week % gai, Net 
paper lineage in major cities fell) July 31 ...............0ceueee — 0.2 mueee Ended Ended over over Ended Ended or jail 
below the level of the corresponding|AUS. 7 «.--+-e-e eee eee eeeees + 2.6 City __ Sept. 7, 1935 Sept. 5, 1936 Sept. 4, 1937 1935 1936 Sept. 5, 1936 Sept. 4, 1937 Logs sul 
Peatgge Geigy” SE ETT aT + 1.4]Akron, O.............. 10,376,954 10,906,635 11,515,270 +10.9 +5.6 305,116 305,347 +0] pas 
week of last year, when figures MONE on. cca ncacasedauans + 2.4] Altoona, Pa. .......... 4,060,385 4,338,740 4,715,914 416.1 +8.7 100,961 106,967 +5) fi ball 
the seven-day period ended Sept. 4 Aug. De gies 6e oe0eedevsne Reeee -t 1.3 Atlanta, eee 9,310,645 9,826,628 10,417,390 111.9 + 6.0 331,688 347,732 +45 sch: 
showed a loss of 0.9 per cent over|Sept. 4 ........cecee eee eeeees — 0.9] Baltimore, Md. ....... 13,620,166 14,527,696 15,414,378 +13.2 +6.1 443,825 501,819 = +13) test 
last year, the ApverTisinc AGE Index The tabulation on this page gives Birmingham, Ala. ..... 7,015,288 7,914,200 8,628,004 + 22.9 oo ae ar 00G +104 et 
‘ ; , . . : 8S ¢ $ 7 ; ¢ 2 y 7 7 329 4 au — @O>, ; 
of Retail Activity reveals. complete information on lineage car- oo Mass, ......... 13,181,902 13,342,700 13,322,629 +1.1 0.2 pple tbe oo i th wil 
Total retail lineage carried in all], ridgeport, Conn....... 5,702,068 5,966,320 6,508,096 +14.1 +9.1 180,2 +12) 

As ried by each of the 80 cities included] pBufraio, N. Y.......... 10,842,104 11,002,400 12,392,790 +143 +12.6 358,022 365,274 rT as 
the dailies of 80 cities measured by} jn the Index. Camden, N. J.......... 2,697,490 2,717,841 2,691,433 —0.2 —0.9 84,077 65,438) — 22) yan. 
the Index was 20,239,516 lines for aes Cedar Rapids, Ia...... 3,163,272 3,403,498 3,543,232 +12.0 +4.1 104,104 87,374 —16) pone 
the week, a drop of 183,220 lines from a Chattanooga, Tenn..... 4,974,995 4,661,809 4,375,032 wis —6.2 £129,518 147,035 +133 ; 
the 20,422,736 carried by newspapers 7 Printing Courses to Chicago, Ill. .......... 18 277,970 20,053,726 21,112,476 +15.5 +5.3 590,886 552,722 a - 

a : har i CoMOCINBREE, OF .cccecveccs 10,808,971 11,169,606 11,771,393 +8.9 + 5.4 279,300 298,0 +6. 
in the same cities during the corre Be Offered at N. Y. U. Glevehaéd. 0... 12'133,952 13,345,622 14,490,746 419.4 +86 429 982 434.561 413 ha 
sponding week of last year. Seven courses in the art and tech-|Columbus, O. ......... 0 ......e: Sepnenee  _—_—aevenens hex sees 262,116 260,081 UE che 

Despite this loss and the continu-| nique of printing will be given this oS a Or 12,594,984 13,389,096 14,399,963 F143 Tie 386,668 433.475 rin - 
ously narrowing spread between this|fall at the New York University | Dayton, 0. ............ 9,271,752 8,004,482 10,498,840 +13.2 +31.2 233,324 293,384 +25) iT 
year and last, retail volume for 1937| Division of Graphic Arts. Presented | Denver, Colo. ......... 6,932,707 6,938,098 6,984,280 + 0.7 +0.7 203,650 186,390 —iijfm Wi 
to date is still 4.9 per cent ahead| Under the direction of Otto W. Fuhr- Des Moines, Ia........ 4,282,384 4,347,217 4,442,074 + 3.7 + 2.2 140,545 137,645 —21 0 in 

sith, pl. mas : mann, consulting typographer, they | Petroit, Mich. ........ 13,681,585 14,234,272 15,083,079 + 10.2 +5.9 446,174 409,183 — wil 

of vetume tn the seme cities Saring have ‘been designed for printing de-| Hl Paso, Tex.......... e* 210,952 202,300 atl wel 

the corresponding period of 1936, the signers and technicians. advertising | °'* Pa. ...-.---... 41,690,336 4,802,696 6,241,438 +33.1 +29.9 128,758 179,116 = +294 tall 
Index shows. This year to date news- . hi ,.| evansville, Ind. ...... 8,090,446 8,796,732 8,512,266 +5.2 oi: 220,640 235,004 +65 

men and women, publishing execu-| ,,, “fe ane righ bye . ~ “gs rine fe 66.134 fro: 

apers in the reporting cities have] +; : Fall River, Mass...... 2,139,843 2,341,200 2,404,271 +12.4 + 2.7 67,522 6, —2) | 

P P FE ‘i tives, teachers of , printing, and] pint, Mich. .......... 5,583,872 6,040,454 6,170,164 +10.5 +2.1 166,922 161,686 —3) the 
carried a total of 692,407,058 lines of} others interested in typography. a Sp — ren sis aap — 

‘. ‘ ~ Ry F Fort Wayne, Ind...... 7,095,739 7,719,851 8,035,279 +13.2 +4.1 219,240 217,336 i A 
retail display advertising, compared| Instructors will be Fritz Ludwig |Gary, Ind. ............ 3.562.416 4.125.371 5.045.692 441.6 +22.3 103,437 109,184 +54 to « 
with 659,855,311 lines last year, a|Amberger, designer and former pro-| Grand Rapids, Mich.... 5,910,498 6,151,978 7,107,400 + 20.3 +15.5 212,226 163,842 —22i hi 
gain of 32,551,747 lines. fessor at the Applied Arts School, |Greenville, S. C........ 4,081,816 3,995,371 4,605,356 +12.8 +15.3 128,086 125,734 —1' thi 

The week-by-week record of the Mainz; Summerfield Eney, Jr., print-| Houston, Tex, ......... 8,697,206 9,856,701 10,974,956 + 26.2 +11.3 3: 308,812 ~<a for 

: : i 2xper 4 >» Chi i 2aper | Indianapolis, Ind.. ~ 11,041,704 11,786,984 12,570,129.  ##<+13.8 +66 395, 385,336 —23 Ins 
news ers ? he 2x cities,| NS expert of the Champion Pape} polis, a 041, 5786, 2.57 95,334 85,336 2 
“ <0 . in all ves Index cities, Corporation; M. C. Rinehart, II,| Jacksonville, Fla. ..... 5,251,036 5,611,564 6,132,560 +16.8 +9.3 154,616 178,136 +150 the 
showing the percentage of gain or Pittsburgh White Metal Company; Jersey City, N. J... 1,489,470 1,616,859 1,588,025 + 6.6 —1.8 37,239 29,130 —21 fine 
loss for 1937, as compared with the I W. Roc kefeller, Jr., consulting | k@™sas City, Kans. 1,493,562 1,650,131 1,830,766 $22.6 +10.9 47,173 42,070 —105 oe 

2 : i my ees : Knoxville, Tenn, ...... 5,947,15 25 2,75 5.2 - 3.5 72,410 209,286 +214 
same week of 1936, is as follows:| printing engineer; ‘T. Robert Stumpf, | SP°XY!lle, Tenn, 2 sees Sea eee 6,853,760 == =o i A — } 
The dates shown are for the end of|and Karel L. Wolke, both typogra- etagge Rook, aeees+s re 6,363,070 6,473,465 6,449,945 +14 ree 183,708 210,854 Tf : 

° “jf +j 927: - Mesane ow tog | OS Angeles, Cal...... «1.2006, 16,446,790 17,459,224 “ip 6.2 90,82 505,342 2s sc 
each seven-day period during 1937: | phers. Classes will be held evening? /Tynn, Mass. .......... 6,801,004 6,879,698 6,759,314 —0.6 —1.8 180,894 176,106 =—21 ox¢ 
2 ev ys caee hed meeas — 5.8 beginning late in September at the Manchester, N. H...... 2,368,897 2,377,383 2,480,437 +4.7 +4.3 68,542 74,779 +915 i 
I 8 cy ee keen + 8.5] Washington Square center of New| Memphis, Tenn. ....... 7,471,296 7,541,342 8,140,428 +8.9 +7.9 236,208 243,250 +2o;mmm els 
sanvary 16 vee eeeeeee cence eens “+ 4.0 York University. Milwaukee, Wis. ...... 8,619,572 9,919,319 11,508,621 +33.5 +16.0 “296,953 263,922 —Il1l Pet 
aca - TTL ee : as ——___— Minneapolis, Minn...... 9,460,204 10,122,677 10,040,598 + 6.1 —0.8 272,727 316,157 +15 nel 
ANUATY BO oo. ewer eee eeeee 5. “ tad Moline-Rock Island.... 5,122,534 5,702,362 6,210,374 +21.2 +8.9 149,870 167,006 +11; gal 
February 6 .......-..ssseee0s + 8.5 Represents Look Nashville, Tenn. ...... 5,473,888 5,351,828 5,490,176 +0.3 2.6 213,654 187,628  —12:9 ory 
he weed = ESNet yeas S48 ae ey Look, Des Moines, has appointed| New Bedford, Mass. 2,127,317 2,249,996 2,319,534 +9.0 +3.1 59,080 55,188 —6. wa 
re ee fT Se theese nesses 4+ gg | Willis Osborn, of Blanchard-Nichols-| New Haven, Conn..... ........ 6,221,292 6,444,332 rere +3.6 186,662 — 182,154 —24 - 
SN ices cava vere “*"" 4a1'5 |Osborn, as Southern representative. |New Orleans, La...... 12,291,458 13,115,056 13,598,623 +10.6 +3.7 305,252 319,168 +4 vei 
rey reer +12.0 | He will make his headquarters in the} *New York, N. Y...... 37,451,410 42,205,825 43,920,401 +17.8 +41 1,188,965 1,182,613 —0.| vel 
SE ss enc oeeannpeuniges +12.9|Grant Bldg., Atlanta. **Brooklyn, N. Y. 1,656,091 4,541,564 4,510,665 —3.1  —O.7 118,353 111,920 —5/ 9 Ob 

ian Norfolk, Va. .......--. 6,353,550 6,567,932 6,564,642 +3.3 —0.1 157,948 175,028 +10) 5, 
NS eiratiomciia hee So eee 047,517 5,216,756 5,292,406 +4.9 +1.5 179,238 141,391  —21 ; 
Oklahoma City, Okla.. 7,030,401 7,574,655 8,308,258 +18.2 -9.7 226,576 268,310 +18 
4 pk ht ee 7,388,833 7,331,816 7,902,063 +6.9 7.8 240,866 238,970 —0\ie Set 
Philadelphia, Pa, ...... 18,440,515 18,946,047 , +8.6 5.7 550,625 513,012 —6 4 a | 
PReOOnts, APIS. .oscviccs 4,926,088 5, 036,836 +01 —2.1 129,850 118,328 i: 8 
Pittsburgh, Pa. ....... 15,664,180 “15,533, 590 17.042 UY 8.8 +9.7 467,628 439,628 —tika 
Pertiangd, OFe. .....055 6 7,080,966 8, 082.5 58 8,815,564 + 24.5 +9.1 257,474 291,466 +13: 
grr dg Providence, R. I....... 9,042,758 9,000, i 9,467,805 44.7 +5.2 255,475 251,287 —! 
tS PPORGINE, FR. wien. ees 6,490,484 6,276,462 7,310,442 +12.6 +16.5 196,000 201,572 +13 
af ie Michmond, Va. .....6<. 7,918,400 8,917,440 8,910,568 +12.5 — | 382,676 270,928 —29.) 
3 +Rochester, N. Y...... 11,933,234 12,301,024 Si kts) a > \ re Wy a 360,034 _ 314,398 —I2 
Sacramento, Cal. ...... 5,560,527 6,022,125 6,000,113 {- 7.9 —0.4 246,628 243,334 —! 
San Antonio, Tex...... 3,766,371 4,465,979 4,489,013 +19.2 + 0.5 109,326 121,702 +11 
San Diego, Cal........ 8,867,466 9,593,766 9,949,854 +12.2 +3.7 294,168 268,226 —8ig 
San Francisco, Cal..... 9,651,354 10,733,959 10,979,060 +13.8 -2.3 380,465 366,031 —3s 
Seattle, Wash. ........ 6,655,512 6,811,164 “7 015.096  +6.4 3.0 ~ 174,076 ~ 184,016 +5. 
South Bend, Ind....... 5,600,899 5,924,265 6,450,418 +15.2 + 8.9 163,352 175,748 +14 
Spokane, Wash. ....... 4,473,420 4,953,978 5,333,454 +19.2 +7.7 190,323 176,358 at 
Be, Towle, MO.ccicccscs 11,476,925 12,148,995 12,924,845 +12.6 +6.4 349,790 339,645 —i! 
St. Paul, Minn........ 8,016,786 8,759,009 8,225,121 + 2.6 i 330,037 302,810 —8.i 
Syracuse, N. Y......... 9,472,953 7,846,291 7,952,234 “+64 $1.3 ~ 236,425 ~ 201,636 —I4! 
t$Tacoma, Wash. ...... 3,498,439 4,234,363 4,132,181 +18.1 —2.4 122,318 102,802 —15.! 
TRMDO, FIR. .cciivccss 4,198,306 3,989,350 4,234,486 +09 + 6.1 98,098 114,422 +16. 
NR ha 5aRh et lees Saiakies”  cueasies tee a 236,108 246,782 +45 
Toronto, Ont., Can..... 14,164,642 13,567,281 13,310, 988 —6.0 ——].9 457,689 365,100 —20.2 
i = eae 2,919,784 2,595,544 Cot _———_— +84 £72,212 ~ 62,328 —13.! 
(ig Ry S| 6,050,394 6,764,917 6,603,332 +9.1 man 221,592 192,836 —12$ se 
Washington, D.C...... 22,216,287 24,939,915 5,125,484 +13.1 0.7 766,325 713,720 —i 
Worcester, Mass. ...... 7,737,691 7,969,312 8,215,817 +6.1 + 3.1 229,820 264,099 +14! = 

They’ ve got everything. ..these Youngstown, O. ....... 5,938,751 6,393,653 6,232,693 +5.0 —2.5 142,810 164,098 +14! 

. . ee —_ ————— —_ = — — a — — — 
modern automobile trailers... POA oes cevcvises 601,789,751 659,855,311 692,407,058 +111 + 4.9 20, 20,42 22,736 20,239,516 —i3 

all the conveniences of home! *New York American discontinued June 24, 1937. ~ ft — acest 

**Brooklyn Times-Union discontinued June 8, 1937. rh 

. More than 300,000 of them are +Journal and Sunday American discontinued June 8, 1937 

in service, housing more than tDaily Ledger discontinued June 23, 1937. 

a million and a quarter roving 8Strikes affecting department store lineage. 

trailerites who like to hitch sient = ——— 

their houses to their motor cars Pp nt ° T 1 the engine. Prices for the work are|throws the user into frequent com 

and go places. oO 1ac @ L'LS | civen, with the advice that the Pon-|tact with dealers and subjects him 

TRAILER TRAVEL Magazine is the tiac dealer is the logical service es-|to impressions about the superiorit) 
original and foremost magazine de- ustomers How tablishment for the owner of a Pon-|of the new Pontiac. 

voted to the trailerite’s mobile in- sia 

terests. t E: ° C : , . " . } 

> adv spr 3 3 
TRAILER TRAVEL Magazine's @] nj Oy ars Pes» = yon od met er ee Ritchie Joins KANS 

fifty thousand subscribers are cover- eotene ge ae sewn “ie , mane “ . ret Charles Ritchie, formerly direct 

to-cover readers who do their shopping = Vee wee See y H. K.Jog sales of the Derby Oil Compa} 

in the advertising pages. Detroit, Sept. 9—On the theory |Klinger, general manager. Another|has been named sales manager ° 

TRAILER TRAVEL Magazine,’ its that a satisfied customer is the best |advantage of the campaign is that it | Station KANS, Wichita. 

trailerite readers, and the year-round prospect, Pontiac Motor division of staal 7 ; ieee sc cece ————— 

active market of Trailerland deserve yeneral Motors Corporation has 

careful consideration by those respon- \launched an intensive direct mail 


sible for 1938's advertising appropria- 


tions. 


Write for “‘TRAILERLAND—an 
There's no 


Autobiographical Report.”’ 
obligation. 


campaign to all buyers of its cars 
since 193 The topic of the series 
is technical information which will 
help the user obtain greater satis- 
faction from its performance. About 
500,000 Pontiacs are in use. 

The series, consisting of eight 
pieces, will be timed so that the user 
will be advised promptly of every 
exigency which requires action. The 
initial card in the series, for in- 
stance, is the “Winter Preparation 
Number,” which warns the motorist 
that cold weather requires certain 
changes in oil and adjustments in 


pi 


139 N. CLARK ST., CHICAGO 


ABC> ABP 


How Comfortable Ils A House? 


For year ‘round comfort, with proper heating and air conditioning, 
the average 6-room house requires about 50 ant ae 
_ good insulation on walls end ceili a 


Se eee 
-NATIONAL REAL ESTATE JOURNAL would cover an area of more then 
185,000,000 square feet. 


NATIONAL REAL ESTATE JOURNAL 


NEW YORK, 60 EAST 42nd 57 


: eh 
+ 5 a 
eee Se EM 
BG wt | 
ee et: 
‘Sie ean 
oer 
Batch 5 
ae 
Ry 
as hea F anes 
SOMES Aes a 
poe Vl Seca 
bei 
peek 
mesa 
pe ih : 
ee: 
- | 
a: 
i pile es 
ee 
bia A aa em a 
2 Pe aS 
ee es 
oe cee 
«cee 
et, a 
ee ay ae 
Fatt ee: 
Peseta eae 
psi eee s 
Pr i ae 
“ac “ogee 
a4 ae 
ae 
ATES, A. 
nee 
Petey, ' 
i ears - 
CN ee eee 
te tk ae 
: oc Teigiiie 
oo game Peesse 
ae a 
pte 
: ee ee iw 
, eae che 
Tie ae 
Mee coke ts 
Bary Hah 
sae ah 
Be oh a 
ao Rae HM Gee 
bat ae le ha 
hae ss albmetal 
ae 
oi 
3 
ee Sad 
a 
ae nears esd 
ine Aa 
Aertel ae 
aS i 
‘ae ‘ 
ee By ee ed 
pi a col 
i ae a 
Bess 
te <—s j 
| 
Sag = | 
ec - : ee ane 
Bia 
he BI Pea 
On Aa pics 27" 
oe ae a ars 
ae 
a OR oe ee 
iis ee ii” 
a es? 
ee eee ae. 
ck era ae 
Ce oe 
re oer 
STAs ten 
eee set tees ; 
ena ie 
fot Oa Si aC aes 
Sgr oe 
; : a 
he a ee 
Paar Sid ar vic sae 
Poh aioe, ae ae 
ae: Ae 
— 
. 
; 
on 
is ans 
or Mea ‘ 
es 2 ay 
en a mae 
: fonts rea 
Pay =, Ge 
a 4 vee 
ptt ks a 
et - 
¢ ‘. 
: 
: / = 
~ j - : 
<3 eb $f / q 
yi ear t ‘ 3 as ; a i: a oe Ps tacks erar Seng earl, oe 5 : 
; " . | = q * ia 2 eae ee : ] : 
hy wei wy | 
7 . | 
‘ ‘ 
\ 
} 
CM Lod, Se ag so “eege ue ge ; i 
oy) 405. sei « ae ae 
‘ ss Sts - yon ‘ Tt <3 “ 
ee. ihe pe Lee , : rs, 
Re x ° bakeeates , 7 
i eee ° e pei. eh ce 
ASS ag One Lay Me nite! BEI Z ~ Lt ce pices 
Wes toes Gn A) be ts tac oY * ae Lae aa 
Ou ee HO 3 aoe eae a oe : ~ ee Se 3 
co eae te Deeg Smee: e sn oe eRe iene ‘ 
We, se Ree a: mon fae 2 : ha We Soke eae ts ~ 
iB hes! 1 es oF Bena? than a : eae a en eae YA eats 
Dell res at ae e Fh fog ge eee aon 
Pe es a ney AO oad “ . -_ f po ey 
nasa i "“MAGATENWE | | 
BN Gl aca * F 
BONS es ~ 3 Ty ‘ e 
# Fics eae hee Ys . o 35 & Ez A > T & WAC $0 i Re F See wR. eee HICA GOo; ' > 
he isa gic i te ER Re Pes 
By oneeniag TAN 
PIA Sea IS 
Radke SS Rea 
se Me sie Pt 
ie! 5.7 og 
ie kc De, ays fe tae 
me eae hs i Gee : % ‘ c Denes H a se ie : ¢ ; ar f . . ; ms $ epae a 
: oA Mal ban ha FS eae BIN So eras “ gee Sam Eee oe ras Re eg ie Keo See ate Sap Se sam te son eS ty be A eB Le lh Se ee - ty Fe itt ee Fit fav. ye geen Wicd SE. Nea. Se tests Fee, , hy Peg XS = ; 
‘ - : A : 


3, 193) 


September 13, 1937 


ADVERTISING AGE 


iy es * ee Leh are ds ii Bite 
Ci. 2 . oa ' ap eo Soe ms, 
% i a ro tae a ite x 2 ate ; 


nt} 1937 FOOTBALL 


37 Loss 


— 
ent con 
cts him 
periority 


director 
‘ompany: 
nager 0 


eee ¢ 


288R'E MP 4m 


hen nahi eA 


Rite 


Pi ay 


- vi 


£ a 


Bee ARIST ct 


Na presented 


STRONG MAGNET 
FOR MARKETERS 


(Continued from Page 1) 


Newspapers will get the bulk of this 
sum at timely moments, while full 
pages also will be used in the foot- 
pall programs of the contracting 
schools. Eight weekly football con- 
tests will help to focus attention on 
the broadcasts. The initial contest 
will open Oct. 1, with an automobile 
as the probable capital prize. At- 
lantic is also conducting a school for 
announcers so that expert descrip- 
tions will be the rule. 

To merchandise the contest, At- 
lantic will issue football forecast 
sheets, posted every Wednesday in 
its service stations. These sheets 
will give complete schedules, changes 
in the rules and other data which 
will help the man on the street, as 
well as the informed observer, ob- 
tain the greatest possible enjoyment 
from the broadcasts. One million of 
the forecast sheets are being printed. 

Atlantic Refining may lay claim 
to owning the greatest show on earth 
this fall and it will not spoil the fun 
for listeners by lengthy commercials. 
Instructions to the staff are to make 
the announcements brief and to con- 
fine them to periods when play has 
been halted. 

Atlantic will present the complete 
schedule of Carnegie Tech, with the 
exception of its tilt with Purdue; 
eight of the games of University of 
Pennsylvania and the complete Cor- 
nell schedule. Other colleges whose 
games will be covered in detail in- 
clude the University of Georgia, Uni- 
» versity of Pittsburgh, Duquesne Uni- 
j versity, Syracuse University, Uni- 
' versity of Florida, Albright College, 
} Ohio State, Duke University, and 
Franklin and Marshall. 

Atlantic is not only using a dozen 
sectional networks, but is creating 
a few new ones. 


Socony Goes to Yale 


: Socony-Vacuum Oil Company, New 
York, will sponsor games of a few 
_ Select institutions through J. Stirling 
} Getchell, Inc. Yale games will be 
over the Colonial and 
Yankee network, as well as through 
several individual stations, including 
WMCA, New York. Bill Slater, ex- 
West Point grid star, will do the 
announcing for the Yankee network. 
The Olds division of General Motors 
Corporation will sponsor all games 
of Michigan State College, Lansing, 
which wrecked some reputations last 
year and accordingly has been in- 
vited to display its wares in many 
Sections of the country. W4JIM, 


NEW GOOD-WILL BUILDER 
TO PEP-UP SALES CAMPAIGNS 


hnetiiatvan 
MICRO-LITE 


foc, challlacsentatban 
(POCKET FLASHLIGHT) 


KEY-CASE 


Name, trade 
mark 


e neatly 


(U. 8. and Foreign Patents) 


COSTS LITTLE MORE THAN 


A PACK OF CIGARETTES 
a tity (3” small) compact Micro-Lite 
—" 's all molded . . . In 7 rich 
vey -Key case in genuine black leather 
«+ holds 6 keys. Throws powerful 100 ft. 
tributer Surefire hit with executives, dis- 
Me S and salesmen. Appeals to men and 
meetio, Swell gift for conventions and sales 

'NQs. Takes standard battery and bulb. 
100% American made. 


Write to Dept. A 


mpble, prices and catalog 
of complete line. 


for sa 


MICE O-1, 
CC-LiTE Ce, inc. 36 W. 25th St., New York, N.Y. 


NEW MANAGER 


Thomas F. Glynn, former treasurer and 
space buyer of Harry C. Phibbs Adver- 
tising Company, is new general manager 
of Alphaden Company, Chicago, phar- 
maceutical manufacturer. 


Lansing, will feed the games to the 
Michigan network for Olds, at the 
request of D. P. Brother & Co., De- 
troit, agency in charge. Elaborate 
preparations are being made for effi- 
cient coverage of both home and 
road games and five announcers and 
engineers will accompany Michigan 
State to Philadelphia, New York, and 
Columbia, Mo., where its tough 
schedule takes it. 

Kellogg Company, Battle Creek, 
which paid close attention to funda- 
mentals in its 1937 baseball coverage, 
will use discrimination in its football 
broadcasts, confining itself to a few 
colleges in whose games there is 
definite interest among a large fol- 
lowing. Both road and home games 
of University of Oklahoma will be 
sponsored by Kellogg by remote line 
over Station WKY, Oklahoma City. 
This is the first time WKY has car- 
ried the out-of-town games of Uni- 
versity of Oklahoma. 


Ohio State Popular 


Kellogg will also sponsor games of 
Ohio State, Columbus. on a _ non- 
exclusive basis. WBNS, Columbus. 
will carry the Kellogg account, while 
WCOL will cover the games for 
Griffin Mfg. Company, Brooklyn. At- 
lantic Refining will be represented 
by Station WHKC, Columbus, and its 
affiliate, WHK, Cleveland. Ohio State 
has just surrendered to commercial 
sponsorship, with reservations, after 
a long siege. As previously reported 
by ADVERTISING AGE, commercial an- 
nouncements will be limited to six 
and one-half minutes per game and 
stipulations as to the character of 
the commercials have been imposed. 

Kellogg will sponsor eight games 
to be played in Washington, D. C., 
by various colleges, with WJSV pro- 
viding the facilities in most cases. 

In Chicago, Kellogg will sponsor 
all home and road games of North- 
western University, with the excep- 
tion of the Minnesota game Nov. 13, 
which will be broadcast on a sustain- 
ing basis by Station WBBM, Chicago, 
which is the Kellogg outlet. A spec- 
tacular merchandising campaign, re- 
sembling that staged for the summer 
baseball broadcasts, is being planned 


by Kellogg and its agency, N. W. 
Ayer & Son. 
Kellogg’s football strategy also 


takes it to the South. The big cereal 
company will sponsor all games of 
Vanderbilt University over Station 
WSM, Nashville, repeating the policy 
of 1936. Jack Harris, who reported 
the games last year, will again be at 
the microphone for Kellogg. Though 
Vanderbilt’s schedule will carry it 
far afield, Kellogg has made arrange- 
ments to pick up the games from 
Dallas and other remote points. 
Kellogg is encountering trouble 
with the Vanderbilt-Georgia Tech 
game, scheduled for Atlanta on Oct. 
30. From perusing the sports col- 
umns, Georgia Tech learned that it 
is good and it has raised its price 
out of the reach of Kellogg. If a 
compromise agreement is rejected, 
Kellogg will substitute the Tennes- 
see-Georgia game on the same date. 
Kellogg’s merchandising arrange- 
(Continued on Page 57) 


E. A. A. to Hear Steele 
At Opening Meeting 

A. N. Steele, sales manager, Ditto, 
Inc., Chicago, will address the open- 
ing meeting of the Engineering Ad- 
vertisers Association, Monday eve- 
ning, Sept. 18, at the Electric Asso- 
ciation rooms of the Civic Opera 
bldg., Chicago. 
He will discuss business conditions 
for the remainder of the year as 
viewed by management in reference 
to advertising and promotion oppor- 
tunities, 


Neville Appointed 
Joseph M. Neville has been named 
advertising manager of Crawford, 
MacGregor, Canby Company, Dayton, 
O., manufacturer of MacGregor golf 
clubs, golf balls and accessories. He 
succeeds R. M. Johnson. 


Hagedorn Joins Wilson 


Horace Hagedorn has been ap 
pointed New York manager for How- 
ard H. Wilson, Chicago radio repre- 
sentative. Mr. Hagedorn will also 


continue to represent his own list. 


Handren Sees 
Heavy Foreign 
Liquor Drives 


New York, Sept. 10.— Foreign 
shippers of wines and spirits, en- 
couraged by an expanding market 
for their products in the United 
States, are planning record-breaking 
advertising expenditures here this 
fall and winter, according to Frank 
G. Handren, president, Park & Til- 
ford Import Corporation, who has 
just returned from a visit to Eng- 
land, Scotland and France in con- 
nection with the brands his com- 
pany distributes in this country. 

Extension of advertising efforts is 
based on governmental records in- 
dicating that 1937 will be the biggest 
post-repeal year for imported Scotch, 
cognac brandy, champagne and 
liqueurs, Mr. Handren said. He 
pointed out that importations of 
Scotch at the present time are six 


times those of typical pre-prohibition 
years, and at the current rate of im- 
portation the 1937 totals for cognac, 
champagne and cordials received 
from France will exceed those in the 
average pre-war year. 

Even imported English gin, which 
has lagged behind other imports, he 
said, is now on the upgrade, Im- 
ports of gin from the United King- 
dom in the first half of 1937 were 
about 22 per cent above the same 
period of 1936, he added. 

Mr. Handren reported that other 
import statistics are likewise encour- 
aging to foreign shippers. He cited 
a rise of 18 per cent in Scotch im- 
ports for the first half of this year 
as compared with last; French 
brandies up 65 per cent for the same 
period; French champagne and 
sparkling wines up 100 per cent; 
French liqueurs up 65 per cent; and 
French still wines up 48 per cent. 
The steady increase in consumption 
of these beverages was attributed 
by Mr. Handren to lowered import 
duties last year through reciprocal 
tariff treaties. 


Undistributed Profits Tax.” 


phases of that tax. 


tions. 


advertising appropriations. 


maintenance. 
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WILL THE UNDISTRIBUTED PROFITS 
TAX INCREASE ADVERTISING 
APPROPRIATIONS? 


In the September issue of Dun’s Review there appears “An Appraisal of the 


This is a 32-page special study devoted to examining all 


hbished by 


ESTABLISHED 1841 


CHICAGO 
228 No. LaSalle Sr. 


Part of the research covers current and proposed practices of some 700 corpora- 
These findings appear in a set of three charts which show the number of 


concerns, by size and by industry, which have increased or intend to increase their 
These same charts also show current and proposed practice with reference to 


We shall be glad to send copies of this issue to anyone interested. 


DUNS REVIEW 


DUN §& BRADSTREET, INc. 


CLEVELAND 
1635 E. 25th St. 


Circulation of the magazine is 47,500. An analysis now being made 
covers 15,886 names and shows that 42°/, of the corporations reached 
are rated at $125,000 and over. 57°%, are manufacturers; 27°/, are 
wholesalers; 10°/, are banks, insurance companies, financial. 
individual officers reached, 56°/, are chief executives. 


Of the 


DUN ’S 


REVIEW F 


OR 


SEPTEMBE RB, 
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FIC THROWS ITS 
FILES OPEN 10 
BUSINESS MEN 


Analysis of 63 Robinson- 
Patman Cases Offered 


Washington, D. C., Sept. 9.—The 
Federal Trade Commission has made 
public a digest of 63 cases handled 
under the Robinson-Patman Act, its 
reasoning in various cases providing 
an excellent guide to business men 
fearful of being cited under that law. 

Furthermore, the commission has 
held conferences with hundreds of 
individuals seeking clarification of 
the law, as well as answering many 
thousands of letters asking for in- 
formation. 

“As a result of these conferences,” 
said the commission, “large num- 
bers of business men and in several 
instances whole industries have re- 
vised their practices to comply with 
the letter and spirit of the act. Par- 
ticularly has this occurred in the 
food, paint, drug, calendar and can- 
ning industries.” 

The vast majority of the cases con- 
sidered by the commission were 
brought under Section 2a, involving 
alleged price discrimination. One of 
the most interesting concerned an 
unidentified drug chain, which in 
September, 1936, submitted to 20 
manufacturers a contract providing 
for displaying their products in show 
cases and counters and windows of 
its various stores. 


Charge for Display 


The consideration was to be based 
on volume of sales in each store 
rendering this service, although the 
contract specified that the agree- 
ment was in no wise to be connected 
with the purchases made by the 
chain from any manufacturer, the 
display deal standing on its own feet. 


€ 


made 
rangement, 
“none of the contracts was signed 
by any 
submitted, hence the file was closed.” 


however, 
not guilty. It 
follows: 


is engaged in 
amounts of 
turers and others from 
chases are made for 
sellers’ products on the chain store’s 
listing 
each store manager. 
contain the name and address of the 
seller, 
dise, 


DISPLAYS APPROVAL 


Florence Range oil burner's new dealer 
display gives an "inside" product view 
as well as effective stress on Good 
Housekeeping Institute approval and Un- 
derwriters Laboratory listing. William B. 
Remington Company, Springfield, Mass., 


created the display, produced by Forbes 


or siacictitiaial Boston. 


The contract also asserted that the 
|; payment was not to be considered a 
discount, 


kind. 


rebate or allowance of any 


Unfortunately, no decision was 
as to the validity of this ar- 
the FTC explaining that 
company to which it was 
somewhat analogous case, 
the FTC gave a verdict of 
recited the facts as 


In a 


chain-store organization 
soliciting small 
from manufac- 
whom pur- 
illustrating the 


“A large 


money 


which it furnishes 
These listings 


sheets, 


a description of his merchan- 
prices, ete. 


“If the seller agrees to ‘share’ the 


xpense of listing his merchandise, 


A challenge to you, Mr. Sales Manager 


(reading time, sixty-six seconds } 


DO YOU KNOW 


product? 


*HOW MANY 
@® WHAT the 


product? 


Chicago 


sale distribution? 


can get? 


@ HOW MANY Consumers in Chicago have tried your 


@© HOW MANY MORE haven't tried it? 
® HOW MANY haven't even seen it? 
should receive your advertisements? 


Consumer 


@® WHAT the Chicago dealer thinks of it? 


® HOW GOOD your Chicago Dealer Distribution is? 
® HOW MUCH BETTER you can make it? 


© WHAT Dealer Cooperation you're getting in point-of- 


® HOW MUCH MORE cooperation and Good-Will you 


thinks of 


your 


tising matter 


and the consumers. 


BIG 4 
BIG 4 


matter in the stores. 


BIG 4 


can get you 


Our services are 
but, through our 
can set 25,000) trained 


sentative will call 
on your request. 


Division of THE ADVERTISING 


short notice in any city 


ee 
BIG 4 ApvERTISING CARRIERS can give you 100% 


distribution of your samples and 100% 
in the Chicago market 
selective as your product requires. 


BIG 4 can make surveys for you, ask questions of your dealers 
ean sell your merchandise to the dealer, making off-car 
sales and collecting cash on delivery. 

ean put up displays of your merchandise or advertising 


ACTION. We are a trained and seasoned 
organization and invite your inquiry. 


available not only 
national 
men to work for you on 
in the U.S. Our repre 
anywhere in the United States 


BIG 4 ADVERTISING CARRIERS 


DISTRIBUTORS OF 
742 SO. WABASH AVE., CHICAGO 
All phones WEBster 4432 


home 
home delivery of your adver- 
and this service can be as 


for Chicago 
sales organization we 


AMERICA, Ine. 


The rates for this department are as follows: 


“Help Wanted,” 
“Representatives Available,” 
cash with order. 


All other classifications (single insertion rates): 


$4.75 per inch. Write for descrintive 


“Positions Wanted,” 
30 cents a line, 


“Representatives Wanted,” and 
minimum charge $1. Terms 


% in., $2.75: 1 to 3 in.. 
folder describing discounts for term 


insertions. 

HELP WANTED POSITIONS WANTED 
EASTERN ADVERTISING REPRE- 
sentatives, one for Chicago, one Copy—Idea Woman 
for New York, full time, wanted for - q 
high quality western magazine. Ex- wants opportunity with 
ceptional opportunity for man_ with agency or manufacturer. 
“drive.” Must have lived on Pacific Ten years of experience 
Coast, know intimately its mode of and much common sense. 
living, markets and buying habits. 


Must have successful representative 
background and recent personal con- 


tact with eastern and middle west- 
ern agencies and advertisers. Write 
Box 1218, ADVERTISING AGE, stat- 


ing background, 
salarv desired. 


references, age and 


Box 1221, ADVERTISING AGE, Chgo. 


Copywriter, account executive, with 
wide experience, exceptional ability, 
seeks good connection 

Box 1210, ADVE RTISING AGE, Chgo. 


Wanted, young Advertising Director 
—preferably one now second man on 
staff of some successful publication 
or group. Must be capable of taking 
complete charge of publication's sales 
story and directing space salesmen. 
The man we want must be a cracker- 
jack salesman himself, possess per- 
sonality and organizing intelligence. 
Give full details first letter, snapshot 
of self if available, and few lines in 
own handwriting. All communications 
held confidential. 

Box 1213, ADVERTISING AGE, N. Y. 
SALESMEN, excellent opportunity is 
available to high class specialty men 
accustomed to calling on publishers 
of newspapers. This proposition is 
an entirely new and unique syndi- 
cated photographic fashion page from 
Hollywood, pe ten possibilities of 
large earnings to the right type of 
man in every state in the Union. 
Vaughan Advertising, Hollywood, Cal- 
ifornia, 


POSITIONS WANTED 


AVAILABLE 
SPACK SALESMAN 
12 years successful exp. with trade 
publications in home furnishings, 
radio and major appliance fields. 
5 41, Christian, will locate any- 
Ww 


Box 1214, ADVERTISING AGE. N. Y. 


Advertising Salesman, age 34, a mu- 
tual opportunity! Aggressive, intelli- 
gent, sober, reliable; record open for 
investigation. Location no object. 

Box 1222, ADVE RTISING AGE, ie 


COMPETENT SALESMAN WITHN. Y. 
office seeks representation est. advtg 
service or publication. 

Box 1223, ADVERTISING AGE, N. Y. 


Cartoons and Figure Illustration 
SKYLER VANTZ 
1 West Superior St., Chicago 


REPRESENTATIVES AVAILABLE 


Experienced advertising man seeks 
affiiiation with publisher or manufac- 
pprer as Pacific Northwest represen- 
tiv 

on 1220, 


ADVERTISING AGE, 


Chgo. 


Eastern representative business con- 
sumer paper available for representa- 
tion one or two additional papers. 
Considerable background trade paper 
held. 


Box 1224, ADVERTISING AGE, N. Y. 
_MISCELLANEOUS 
USE PHOTO-OFFSET 

to economize on your printing. Costly 


cuts and typesetting eliminated!! 

We reproduce direct from your copy 
—anything written, printed, typed or 
drawn. 

Perfect for illustrated bulletins, 
price lists, salesmen’s manuals, cata- 
logs, broadsides, charts, ete. 

300 COPIES (size 8%x11") $2.50 
Additional hundred copies only 25c 
Any size supplied. Lower quantity 

prices. 
Send for samples 


Laurel Process, 480 Canal St., N. Y. 


PHOTO POST Sanne 

SEND FOR FREE SAMPLES OF OUR 
NEW PHOTO AD-CARD. A new and 
novel idea in selling that brings re- 
sults. Don’t overlook this opportunity 
for additional profits. Write today. 
GRAPHIC ARTS PHOTO SERVICE 
3rd & Market Sts., Hamilton, Ohio 


illustrations of his goods are shown 
on the listing sheets and he is billed 
for the approximate actual cost of 
the illustrations, usually a nominal 
amount averaging about $3. If he re- 
fuses, his products are included in 
the listing sheets, but without any 
illustrations. 

“The use of listing sheets by the 
chain enables the seller to furnish 
a price list only to the head office of 
the chain instead of to each individ- 
ual store, thereby resulting in a sub- 
stantial saving to the seller.” 

The commission ruled that the 
policy of requesting sellers to share 
the cost of listing their goods does 
not result in price discrimination. 
Contributions made by sellers who 
participate constitute payments for 
services or facilities rendered by the 
chain. 


Unique Plan Approved 


One of the cases involving discount 
plans which are popular in the drug 
trade received the approval of the 
commission because the manufac- 
turer against whom a charge of price 
discrimination was lodged was able 
to prove that all druggists were in- 
vited to participate. The plan is 
especially interesting because it com- 
mits retailers to push the products. 
The facts, as recited by the FTC, are 
as follows: 

“Since 1912 a manufacturing drug- 
gist (medicine) has used a _ profit- 
sharing plan which is open to all 
druggists in good standing. Under 


this plan all retail druggists who 
wish to participate become stock- 
holding customers of the manufac- 


turer by buying $30 worth of his 
products and signing an agreement 
which specifies that they will push 
these products and will sell them 
only at retail over their counters 
“Violation of the agreement auto- 


matically forfeits all buying privi- | 
leges thereunder. On the _ initial 
order 


the stockholding customers receive} 


a 40 per cent discount from list 
prices, whereas non-participating 
wholesalers receive 10 per cent plus 
a 5 per cent cash discount and non- 
participating retailers receive only 
6 per cent off list prices and 4 per 
cent additional for cash in 10 days 

“Except during depression years, 
stockholding customers have received 
an additional benefit in the form of 
an 8 per cent dividend on their 
stock. Prior to passage of the Robin- 
son-Patman Act these’ dividends 
were paid in merchandise and were 
not subject to the 40 per cent dis- 
count from list. The complainant, a 
stockholding customer, alleges that 
the failure to compute the value of 
merchandise received as dividends at 
40 per cent off the list prices sin 
effect reduces such dividends by as 
much as 50 per cent. The 1936 divi- 
dend, however, was paid in cash. 

“In sales of nearly $60,000 a month, 
about $100 worth is sold to retailers 
who were non-stockholders, appar- 
ently for an occasional purchase of 
an item specifically demanded by 
some customer. Although sales to 
wholesalers were made, the com- 
pany’s policy is to sell to retailers 
as much as possible.” 

The commission ‘closed the file” 
because “the plan is open to all re- 
tail customers and is used by all to 
whom trade in the products con- 
cerned is significant. Hence it has 
not to any noticeable extent unfavor- 
ably affected competition or injured 
competitors of the company using 
the plan or competitors of its cus- 
tomers,” 


The 


Robinson-Patman Act appar- 
}ently does not prevent one chain 


|from cutting prices to meet the com- 
| petition of another. The FTC 


ithat the chain whose 


}market several months in 
| 
'reduce its stock. 
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COSTS, PRICES 
THEMES 10 KEY 
BOSTON FORUM 


Boston, Sept. 9.—Offering a broaq 
view of distribution costs, prices ang 
manpower, the key themes of the 
ninth annual Boston Conference oy 


Distribution, Sept. 20-21, the fina) 
program, announced today, adds 
many notables in the distributiye 
picture. 


P. A. O'Connell, president of E. T 
lattery Company and of the Bog. 
ton Retail Trade Board, will be gep. 
eral chairman of the conference. Thy 
opening day’s session will presen 
Alfred G. Buehler, professor of eco. 


nomics, University of Vermont, oy 
“The Trend in Taxes on Distriby. 
tion.” 


Another academic point of view 
will be covered by Melvin T. Cope 
land, professor of marketing, Harvarg 
Graduate School of Business Admin. 
istration, in “The Trend of Com. 
modity Prices.” Lawrence H. Sloan 
vice-president, Standard Statistics 
Company, will discuss “The Long 
Term Trend of Retail Profits,”’ and 
Oswald W. Knauth, president, Asso. 
ciated Dry Goods Corporation, “What 
Price Distribution?” 


Discuss Fair Trade Effects 


Robert F. Elder, manager, adver- 
tising research, Lever Brothers Com- 
pany, 


Jules La Barthe, Mellon Institute. 
Pittsburgh, 
vertising and the Consumer,” by C. 
C. Parlin, manager of commercial re- 
search, Curtis Publishing Company 
“The Effects of Fair Trade Legis. 
lation on Distribution,” is to be dis- 
cussed by E. P. Learned, associate 
professor, Harvard Graduate School 
of Business Administration. Percy 
S. Straus, president, R. H. Macy & 
o., Inc., will contribute “Some Ran- 


Harford Powel, Kimball, Hubbard & 
Powel, Inc., will talk on “The New 
Kra of Consumer Good Will.” 

The entire conference is to be 
broadcast 
short-wave radio. through 
WIXAL by courtesy of the World 
Wide Broadcasting Foundation. 


MARKET RESEARCH 


When you have a difficult merchandising 
problem, involving a possible change in 
policy, let us submit our plans for its 
solution betore you reach a decision. 


ARTHUR C. WEICK COMPANY 


20 W. Jackson Blvd. Chicago 
Wabash 5379 


Mailing Service 
Multigraphed letters filled-in equal 
to individually typewritten ones. 
ADDRESSING-MIMEOGRAPHING 
THE LETTER SHOP, Inc. 


440 So. Dearborn St., Wabash 6655 
CHICAGO 


RADIO EVENTS, INC. 


AN INDEPENDENT PRODUCING. GROUP 
SERVING ADVERTISING AGENCIES 


C 535 Fifth Avenue, — 
° me acier “rip N.Y. bs 


that extra’ sonlathing that g oot nad 


closed | 
|the file of such a case when it found | 
price-cutting | 
{was met by a competitor had made a 
large purchase on an advantageous 
advance 
and on all subsequent orders |and was selling at a close margin to 


THE HOTEL MONTHLY 


Wember ABC and ABP 
Published by JOHN WILLY, Inc. CHICAGO 


will be chairman of the ses) 
sion which includes a discussion on 
“Standards for Consumer Goods” by 7 


and an address on “Ad 7 


dom Reflections of a Retailer,” and§§ 


throughout the world by} 
Station | 
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a i of a new 
broad | Amarillo, Texas, will sponsor the ‘ — = Pm = he get The 
8 and (Continued from Page 55) Golden Sandstorm conference games Heavy Promotion Planned for hee - > dhs SEN dhacdioenee en 

i , , +. | | Will Continue To Give His Patients The) | over KGNC, of that city, also pick- aunched by the pany 
if the ments for the Vanderbilt schedule in . ‘ TT behalf of its girdles, corsets and 
“ea clude a direct mail campaign to all GUARANTEED DENTAL SERVICE me ep te Tease Herne ‘Custom Made Product brassieres, George A Kaufmann, 
final alumni of that institution, which it hs Yon Gene heme leet Championship run-off late in Decem- avent rating tea te dey. 
adds pelieves will create a huge store of = ————— ber. 2 e The campaign, to appear in an ex- 
butive good will. “cece DR. LAW on oe Phen = song sige A ne cage my Cleveland, Sept. 10.—The answer |tensive list of magazines, gives 
? , Kd ode sate ter Ot. stributor for Kelvinator an A. to teaser copy appearing in maga-|n- pe a 
K Cigarets in Huddle : 64 No. Queen OF - Tews will sponsor games of the University PS p ' ; 8a-| proper credit to the potent work of 
. T Prene 2.5211 : zines since July will burst forth on | cosmetics advertisers in directing at- 
> B Stephano Brothers, Philadelphia, ‘ Alabama over Station WBRC. . , a . 
08 ster . the air and printed page in early |tention of women to their undraped 
e Zep. will edge into the football picture . ‘on ‘ Alliance Life Insurance Company, |p ¢toper wh on Grue ak formal : Prsgit 
7 - Pate This enterprising Lancaster, Pa., dentist er é ? ; " € vruen makes formal | portions and the tie-in theme is said 
e. Th with a “sports huddle” program ten- “ Peoria, Ill., will create good will by |. . : air ars 
. ¢ . wt : . turned the approaching ban against : Bradl Coll ; on announcement of its new Curvex to be the first of this nature by a 
resent tatively scheduled over WBBM, Chi-| dental advertising into an unusual copy | Presenting Bradley College games| ode] wrist watch—“the watch with foundation garment advertiser 
of eco. ago, for three times weekly. Marvel h over WMBD. Regan Brothers Bak- Serta oe ; P 
ce cago, : theme. Pe N ill offer the world’s first curved movement) The slogan will be carried through 
nt, on cigarets will be the product. a | LY, Grand a a a. as well as case.” Hitherto the|all H&@W advertisements, said Mr. 
stribu. The Chicago & Northwestern Rae. WTMJ. Milwaukee: WHBY. Green |82™°S of Univers ty = yor) ©® | Gruen Curvex was made with curved | Kaufmann. 
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view interest attaching to the games of 5 Magnolia Petroleum Company, Dal- amie the our Miamten | plsar th : 
; : : ‘tets .:7,|Madison, will be among. stations : . : acs mode the curve likewise is heavily | younger ones, devote hours to beauti- 
Cope. Northwestern University, and will las, will use KRLD, of that city, to accentuated to fit the wriat lanier Mamie dia tak Means heb 
arvard air the combats over Station WJJD, used. . bring the final games in the state} to it sec asl _ e maces, Be , 
: as ‘ see Humble Oil & Refining Company, |,. : sa - , Oo e its spectacular story, | give altogether too little attention to 
Admin- Chicago. The station has also ar- ‘ : high school championship to its audi- G hen dockie oe | 
a ‘anged to paint the lily by present-| Houston, will identify itself with the} 1c. at Shreveport, La., the sched- ruen has decided upon a heavily in-| improving their figures. We hope to 
Slo: : 4 famous alumnus of the visiting colleges in its territory by sponsor- aie “ Henhanees Callens “ae he creased appropriation. Graham Mc-| make them, through this theme, more 
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ne Ran — 


ybard & 
he New 


to be 


orld by! 
Station | 
World & 


ion. 


September 13, 1937 


. 4 i ¥ “ 
Se \ 7 R ee i 
E , 2m 3 PY Pak sa By re BE 
og 4 : 


sr 
rad 


rd 
ee ada 
- 


ADVERTISING AGE 


57 


Se 


‘ 


Kea 6b OP 


GB Ree 


1937 FOOTBALL 


STRONG MAGNET 
FOR MARKETERS 


WHAT'S AN 
HOUR OF 
YOUR 
DAILY LIFE 

WORTH? 


That’s what 
Rapid ’stats can 
save you each day. 

For proof, for 
the best of ’stats, 
quick, call 


RAPID 


COPY SERVICE CO. 


SCRANCHES: NEW YORK, 415 Lexing- 
thay Madison, VAnderbilt 3-3680. 
rong LAND, Ninth — Chester Bidg., 
9335 @ CHICAGO, 110 So. Dear- 
"®, 228 No. La Salle, 360 No. Michigan 
Ave., STAte $977. 
ee 


RACES WITH LAW 


There’s A Law 
Si 


A Mew Stete Lew Recentty 
Persad By The State Legiste- 
tere Becomes Ettectors Shortly 


Against It 


PROHIBITING DENTISTS 
FROM ADVERTISING PRICES 
OF DENTAL WORK AND 
PAENTIONING THEIR GUAR 
ANTES. , 


& Dr. LAW% 


grams. 

The merchandising tie-in calls for 
predictions on the outcome of the 
games from the radio audience, with 
cases of Coca-Cola as rewards. The 
WFAA program pulled 200,000 en- 
tries in seven weeks last year. Crook 
Advertising Agency, Dallas, devised 
the broadcast. 

Brown & Williamson Tobacco Cor- 
poration, Louisville, will bring games 
of the University of Iowa to stay-at- 


homes, with the exception of the 
combat at Lafayette, Ind., Oct. 30, 
when Iowa visits Purdue. The re- 


mainder of the schedule has been 
approved. Station WHO, Des Moines, 
will broadcast the games in behalf 
of Sir Walter Raleigh smoking to- 
bacco. 

Seven Louisiana radio stations will 
carry direct-from-the-field broadcasts 
of the games of Louisiana State Uni- 
versity, with WJBO, Baton Rouge, 
feeding the other six stations. Most 
of the sponsors are insurance com- 
panies and their agencies. 


Notre Dame Still Pure 


After some vacillating, Notre Dame 
has blasted plans of Ohio Oil Com- 
pany, Cleveland, by deciding not to 
permit broadcasting of its South 
Bend games this year. Ohio Oil had 
bought the entire schedule through 
WSBT, South Bend. 

Standard Oil Company of Cali- 
fornia will sponsor all games of the 
University of New Mexico, among 
others. Both home and foreign 
games will be broadcast by KGGM, 
Albuquerque, 

Coca-Cola Bottling Company, Mem- 
phis, will sponsor an elaborate foot- 
ball broadcasting schedule over 
WHBQ. While home games of 
Southwestern University will provide 
the nucleus for the sports menu, a 
number of Memphis high school 
games will also be aired. 

The B. C. Remedy Company, Dur- 
ham, N. C., found its sponsorship of 
Duke University games so profitable 
last year that it is repeating in 1937 
through WPTF, Raleigh, N. C., 
among other stations. Harvey-Mas- 
sengale Company, Atlanta, is the 
agency. 

Chrysler Corporation will sponsor 


professional games of the New York 
Giants every Sunday for its Dodge 
division, starting Oct. 3. One game 
will be picked up at Philadelphia, all 
others being staged at the Polo 
Grounds. 

Coca-Cola Bottling Company, Birm- 
ingham, Ala., will sponsor a football 
schedule over WAPI, the details be- 
ing yet to be determined. 

Shamrock Oil & Gas Company, 


schedule of prices for all major con- 
ference games. 

Yale Oil Corporation, Billings, 
Mont., has contracted with Station 
KGHL, of Billings, for 100 hours of 
football broadcasts. Local high school 
teams will provide the battles. 

Peter Vredenburgh Lumber Com- 
pany, Springfield, Ill., will air the 
games of all local high schools, re- 
peating the plan of last year, on the 
theory that students of today will be 
tomorrow’s lumber buyers. Station 
WCBS will carry the broadcasts. 


Airs Colleges, Pros 


Cramers Clothes, Pittsburgh organ- 
ization which broadcasts everything 
from boxing to football, will bring 
games of both Duquesne University 
and the Pittsburgh professional 
league entry to addicts over Station 
KQV. Johnny Boyer, former mem- 
ber of the Detroit Lions, has turned 
radio announcer and will be at the 
microphone. 

Football results are hot news in 
Juneau, Alaska, and Station KINY 
caters to this taste with recreations 
of leading games. Sponsors this year 
will be Farrell Lumber Company, 
Seattle, Libby, McNeil & Libby, and 
other local companies. 

Calcasieu Baking Company, Lake 
Charles, La., has sponsored games 
of Lake Charles High School for 
several years and will repeat this 
fall, in spite of the fact that the 
visiting range of the team has been 
widened. Station KPLC will be used. 

Goldman Jewelry Company will air 
games of Kansas City High School 
teams over Station KCKN. The same 
type of contests will be sponsored 
in Monroe, La., by the Coca-Cola 
Bottling Company over KMLB. _In- 
termountain Glass Company, Boise, 
Idaho, will present games of the 
local high school over KIDO. 

Bowen Motor Coaches sponsored 
an all-star football game at Fort 
Worth, Texas, Aug. 7, as the cul- 
mination of a coaching school con- 
ducted by the Interscholastic League. 
With the regular season shortly to 
open, Mrs. Bard’s Bakery will take 
over the sponsorship of the league 
games. 


GRUEN OFFERS 
WATCH CURVED 
TO FIT WRIST 


go into great detail on technique of 
watch construction and “reasons 
why” around the new shape. 

“The first wrist watches were es- 
sentially pocket watches, flat move- 
ments, flat cases, strapped on the 
wrist,” says Gruen. “The next step 
was to make smaller watches for the 
wrist, and, later, to curve the bases 
a little bit for better fit. But the 
movement remained flat, had to be 
smaller, and, so, less accurate.” 


Testimonials Are Featured 


Gruen technicians cast aside old 
ideas and designed the first true 
wrist watch, the copy claims, with a 
curved movement and with “larger, 
sturdier parts in a distinctly curved 
case.” 

“The accented curve of the new 
Curvex,” the copy concludes, “means 
that you can now own or give a 
wrist watch that will hug the natural 
curve of the wrist, fitting so snugly 
that its presence is not noticeable 
to the wearer. And at the same 
time, it will have the long life and 
dependable accuracy of the sturdiest 
well made pocket watches. 

“Custom curved” will be another 
theme of the campaign and use of 
testimonials from stage and radio 
stars as well as socially elect like- 
wise will mark the copy. Included in 
the Gruen testimonial ammunition 
will be Jessica Dragonnette, radio 
singer, Veloz, dancer, and Mrs. Wil- 
liam Creighton Reed, New York 
socialite. 

McCann-Erickson, Inc., Cleveland, 
is in charge of the advertising. 


Cameron Appointed 


Ralph C. Cameron has been ap- 
pointed household appliance sales 
manager, Kelvinator Sales Corpora- 
tion, Detroit. Mr. Cameron was for- 


merly assistant manager, specialty 
appliance sales, General Electric 
Company. 


Miss Leonardi Shifts 


Marguerite Leonardi, formerly with 
Homer McKee Advertising Agency 
in charge of radio, has joined the 
New York office of Bowman, Deute, 
Cummings, Ince., in an _ executive 
canacity. 


Brassiere Copy 
Seeks to Alter 
Point of View 


(Picture on page 59) 
Newark, Sept. 9.—‘Take care of 


your face—but don’t forget your fig- 


a D> 7D 7. 
When you sell the 
Pacific Coast 
FARM MARKET 


You sail WITH the wind when 
you tell your story to farmers by 
means of the Grange Farm 
Group. 


This is because contests among 
local community granges push 
products advertised in Grange 
papers. These contests bring 
direct, tangible results. If West- 
ern Farmers use your product, 
the Grange Farm Group can 
help you sell it. 


Reaches More Than 83,000 Farm Homes 


Grange Farm Group 


MILLS BUILDING - SAN FRANCISCO 
California Grange News 
Idaho Granger 
Oregon Grange Bulletin 
Washington Grange 
News 


DUNCAN A. SCOTT & CO., Representatives 
San Francisco - Les Angeles - New York - Chicago 
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PHOTOGRAPHIC REVIEW OF THE WEEK 


TELLS FACTS ABOUT FIGURES SPECIAL DEAL PACKAGE SEQUENCE BUILDS SALES 


Gem Razor is featuring the new Durez 

package for a special deal, with the : 

trial blades effectively set off to empha- An inducement to repeat purchases is embodied in varied applied color designs 
size the deal. on new cheese packages of Mission Dairy, Inc., Phoenix. Ariz. 


TWO ADVERTISERS GET TOGETHER ON DISPLAY THEMES 


This illustration features H&W Company's new foundation garment magazine 
copy. (Story on Page 57.) 


t pee ee ees 
Se hev eee 


HARKS BACK TO THE OLD DAYS An “accident” but effective in this posting appearing at Irving, N. Y., with McCann-Erickson's creation for Esso blending right 
in with Newell-Emmett's Chesterfield work. 


SPEED PROMOTION DISPLAY STRESSES DURABILITY oS @; 


& HAN-YOU GOT SOMETHING THERE il 
i ic “Save ” a 


Prima Company, Chicage, makes an appeal to an older beer drinking generation 
in this new poster, drawn by Karl Koch. 


VIEW UNVEILING OF GIANT SPECTACULAR 


Ludlum Steel Company, Watervliet, 
N. Y., tied in with the recent Thompson 
Trophy air races at Cleveland, offering 
this handsome plaque for establishment 
of a new speed record at the annual New "Nokabout” hat display of Mallory Hat Company, Danbury, Conn., focuses 

national event. on durability. Robert Kayton, New York, designed and executed the display. 


GOLDEN GATE EXPOSITION PRESENTS PROMOTION PRELUDE 


Buions 


BundinGs ~~. -* 
Acres - 
Ea 


Watching the 


(left), unveiling of Coca-Cola's spectacular in Chicago are J. J. Bennett : 4 cut . 

tising C ca-Cola district manager; E. A. McCarthy, General Outdoor Adver- o 

tales m Ompany commercial sales manager; W. C. Harris, Coca-Cola assistant Progress of preparation for the 1939 Golden Gate International Exposition is attractively portrayed in this San Franciseo 
*nager, and Burr L. Robbins, General Outdoor Advertising vice-president. Caterpillar Tractor and Agfa film window display tie-in. 
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